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[bookmark: _Toc224827077]1.1 Background and Context
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Figure 1: UK Fintech Market Size
(DiMarket Reports, 2025)
In 2025, the FinTech market in the UK was estimated to be worth around £14.74 billion that is expected to increase by 10%. There is a high level of digital financial adoption, with 88 out of 100 adults in the UK (approaching 47 million individuals) using online banking and 57 out of 100 using mobile wallets. Bank accounts without physical offices consisted of 40% of the total, which is the transition of physical finance to the app-based one. The number of open banking users surpassed 16 million and was experiencing a growth of payments to the tune of 53 percent each year (DiMarket Reports, 2025).
[bookmark: _Toc224827078]1.2 Research Problem
Although there is extensive adoption of FinTech in the UK it is evident that trust is a major impediment to greater adoption. Perceived risk and privacy issues are often cited by the customers as a reason to engage less often, and regulatory trust among different demographic groups differs, which has a knowledge gap in comprehending how trust impacts usage behaviour. This study aims to examine this little-researched relationship in the modern UK FinTech setting (Ghosh and Golder, 2026). 
[bookmark: _Toc224827079]1.3 Research Aim
The aim of this study is to examine how customer trust influences the adoption, continued usage, and behavioural intention toward FinTech services within the United Kingdom’s regulated digital financial ecosystem.
[bookmark: _Toc224827080]1.4 Research Objectives
· To examine the determinants of customer trust in UK FinTech services
· To analyse the relationship between trust and user adoption/usage intention
· To evaluate the role of perceived risk and security concerns

[bookmark: _Toc224827081]1.5 Research Hypotheses
· H1: Customer trust has a positive significant effect on FinTech usage intention.
· H2: Perceived security positively influences customer trust.
· H3: Perceived risk negatively influences FinTech usage.
[bookmark: _Toc224827082]1.6 Significance of the Study
This research will add to the existing academic knowledge of digital trust and adoption theory, will provide practical suggestions to UK FinTech companies to enhance interaction with the users, and will guide the policy on how to safeguard consumers in digital financial markets.
[bookmark: _Toc224827083]

2. Literature Review
[bookmark: _Toc224827084]2.1 Empirical Studies
1. Devlin et al. (2025)
Source: Electronic Markets (Springer)
Aim: To develop a comprehensive research agenda on trust in FinTech.
Research Gap:
The available body of literature is in abundance when it comes to the idea of trust when utilizing conventional banking and lacks in-depth discussions in the context of emerging technologies such as AI and open finance. The operation of trust is not well understood regarding different FinTech services and how it can be assessed in digital financial ecosystems in a consistent manner.
Methodology:
The research will assume a conceptual and integrative literature review. It presents the synthesis of trust-related multidisciplinary research based on financial services synthesis with theoretical perspectives and innovations of FinTech. Instead of the empirical testing, the authors develop a conceptual framework and create research questions in the future, which makes the paper exploratory and theory-building.
Findings:
The analysis concludes that trust is the core of adopting FinTech because of the lack of trust in technology, regulatory void, and cybersecurity issues. It emphasizes the fact that trust goes beyond institutions to systems, algorithms and models of governance. It is concluded in the paper that trust is a key factor in adoption behaviour and requires further empirical study of the determinants of trust, measurement, and the importance of trust in various segments of FinTech.


2. Wenxiang et al. (2023)
Source: SAGE Open
Aim: To examine how data security and perceived usefulness affect FinTech adoption.
Research Gap:
Whereas previous research analyzes TAM variables, little literature incorporates data security and trust simultaneously within FinTech adoption frameworks. Also, there are limited contextual studies on particular financial systems like the UK, which are essential in understanding the role of trust in mediating the relationship between the perceptions of security and their behaviour intention in the digital finance context.
Methodology:
The research method is the quantitative survey on the basis of the structured questionnaires. The expectation of relationships between perceived usefulness, ease of use, security, trust, and behavioural intention would be tested with the use of statistical measures like structural equation modelling (SEM). The study is based on the primary data that will be gathered through the work with FinTech users to prove the hypothesis.
Findings:
Findings indicate that the security of data is a persuasive operation towards customer trust that affects adoption intention positively. Trust is used as an intermediary variable existing between technological aspects and behavioural consequences. The research proves that users are more concerned with secure systems and transparency, and any perceived vulnerability decreases the level of engagement. This puts trust as an important factor in the decisions on the use of FinTech.
3. Fayad et al. (2025)
Source: MDPI FinTech Journal
Aim: To analyse the impact of FinTech adoption on UK banking productivity.


Research Gap:
Despite the prevalence of FinTech utilisation research, there is a dearth of the literature on how FinTech influences organisational productivity and behavioural results in the context of trust among UK banks. The contribution of human capital and digital preparedness towards enhancing trust-inspired adoption is a yet to be fully researched field in empirical research in the financial sector.
Methodology:
This paper is based on panel analysis of UK banks with econometric modelling. It estimates the correlation between digital adoption, FinTech investment and productivity. A quantitative research structure is used to analyse secondary financial and operational data to determine the performance results over time.
Findings:
The results suggest that the use of FinTech enhances the productivity and the performance of the UK banks to a large extent. Greater digitalisation is leading to improved service delivery indirectly improving customer trust. Nevertheless, the relationship between the workforce competences and FinTech adoption is not that great, which implies that changes in trust and performance benefits are more likely to come as a result of technological investment than human capital integration.
4. Boutros, Clara and Gomes (2024)
Source: Journal of Financial Economics (ScienceDirect)
Aim: To evaluate the impact of open banking on FinTech growth and consumer access.
Research Gap:
Past studies examine regulatory frameworks without conducting a detailed analysis of the effects of open banking on consumer trust, and behavioural use, in established markets such as the UK. The connection between privacy issues, data-sharing policies, as well as the creation of trust, is a topic that empirical financial research did not fully investigate.


Methodology:
It is based on the use of cross country datasets and UK-specific microdata in the study. The effect of open banking policies on financial access and the growth of FinTech is evaluated through Econometric analysis. The study combines policy level information with the insights of consumer behaviour in order to assess the adoption patterns.
Findings:
The researchers conclude that the access to FinTech services with open banking has increased dramatically, and consumers and SMEs can now access financial services. Nevertheless, the privacy issues have an impact on the user trust and adoption behaviour. Such findings indicate that regulatory innovation is a growth-facilitator, but trust is critical in defining the level of user engagement to digital financial ecosystems.
5. Addae et al. (2025)
Source: Behaviour & Information Technology
Aim: To examine continuance intention in FinTech usage.
Research Gap:
The majority of studies emphasize on first adoption and little emphasis on the continuance behaviour and dynamics of trust over time. Neither is there an appropriate understanding of the roles of both behavioural reasoning and trust in the maintenance of long-term usage of FinTech, particularly within full maturity digital economies like the UK.
Methodology:
The research uses Behavioural Reasoning Theory (BRT) with the help of survey data. The analyses of relationships between the reasons of use, trust, and continuance intention are carried out through structural equation modelling. The method brings in the psychological and behavioural constructs to describe the post-adoption usage patterns.
Findings:
The results indicate that trust has a value in continuance intention as well as perceived benefits and the behavioural motivation. Higher the level of trust in the reliability and security of the system, the more likely the users will stick to FinTech services. The research states that trust develops with time and is essential after the first steps of adoption.


6. Syamsuddin, Kadir and Mursalim Nohong (2025)
Source: International Journal of Economics & Finance
Aim: To analyse FinTech collaboration and its effect on customer trust.
Research Gap:
Insufficient incorporation of customer trust has been integrated in the literature studies focusing on bank- FinTech cooperation. Available literature is more based on financial performance than the perception of the users and thus there is a gap in understanding how collaborative ecosystems affect trust and customer adoption behaviour.
Methodology:
This paper is a systematic literature review (SLR) conducted in accordance with PRISMA. It examines earlier empirical and theoretical research to draw tendencies, gaps and connections among collaboration, performance and trust in financial ecosystems.
Findings:
The results suggest that the partnership between banks and FinTech companies enhances innovation, efficiency, and customer confidence. Joint ventures raise the level of service quality and credibility, raising the confidence of the users. Nevertheless, the research reveals that trust-performance relationships have not been extensively studied and empirical validation should be considered should more research be carried out.
7. Shaik and Rachakunta (2025)
Source: AIP Conference Proceedings
Aim: To examine the relationship between data security risks and customer trust in FinTech.
Research Gap:
The rising level of cybersecurity risks but Thought less literature has been quantitatively investigated to determine the direct effect of the presence of certain security risks on customer trust and behavioural intention. The absence of empirical models that can be used to correlate security breaches with trust erosion is one of the main paper limitations of literature on FinTech adoption.
Methodology:
The research design is based on quantitative research design and facilitated by the survey data. The analysis of relationships among perceived security risks, trust and adoption behaviour all involve application of statistical techniques. The process used to be determining the paramount aspects that lead to trust in online financial platforms.
Findings:
The research indicates that the presence of the cybersecurity threats lowers the level of customer trust and adoption intention. Encryption mechanisms and secure authentication systems have a positive impact on the level of trust. The study notes that mitigation of data protection risks is the key to maintaining user trust and enhancing the adoption of FinTech in the digital economies.
8. Lim (2025)
Source: University of Wales Trinity Saint David (Thesis)
Aim: To investigate trust as a mediating factor in FinTech adoption.
Research Gap:
Though the concept of trust has been recognised in the models of adoption, the mediation aspect between the risk, security and the behavioural intention is not fully examined. Lack of unified frameworks of integrating TAM with trust mediation in the studies of FinTech adoption.
Methodology:
The research is a quantitative survey study with the implementation of regression and SEM analysis. It aims to test mediation by combining TAM variables and trust constructs. The response is obtained through the collection of data of FinTech users and the analysis of the data through statistical methods to prove the hypotheses.
Findings:
The results validate that trust plays an important role in mediating the perceived risk and security and adoption intention. Perceived risks decrease trust and The higher trust results in high usage intention. The research focuses on the role of considering trust in adoption models to achieve enhanced predictive validity.
9. Waliullah et al. (2025)
Source: Systematic Review (Digital Banking Security)
Aim: To analyse cybersecurity threats affecting digital banking adoption.
Research Gap:
Current researches tend to decontextualize cybersecurity threats without entrenching them integrally in terms of trust and adoption behaviour. New, combined frameworks that bridging security threats, regulatory compliance, and client confidence in the digital financial system are needed.
Methodology:
A systematic literature review was carried out to examine 78 peer review articles based on PRISMA. It classifies cybersecurity risks and rates reduction plans over digital banking platforms.
Findings:
The research concludes that such cybersecurity threats as data breach or phishing attack substantially lower the confidence and hamper the adoption. Compliance with regulations and sophisticated security systems enhance user security. It has been found that trust is an important facilitator of the relationship between the security practices and the adoption behaviour of digital banking systems.
10. Javaheri et al. (2023)
Source: Systematic Review on FinTech Cybersecurity
Aim: To identify major cybersecurity threats and defence strategies in FinTech.
Research Gap:
The FinTech-specific cyber threats and their effect on trust are not well-classified. The literature is not able to present a complete taxonomy of connecting technological vulnerabilities to the outcomes of customer perception and trust in digital finance systems.

Methodology:
The research employs the systematic review technique which examines 74 studies. It uses topic modelling and PRISMA principles to categorize threats and defence systems to FinTech settings.
Findings:
The research singles out various cyber risks such as malware, phishing and insider assaults that tend to have adverse effects on trust in FinTech systems. It emphasizes the relevance of established security mechanisms and regulatory adherence to the confidence of users. The perceived risk exposure and perceived system security are shown to have a direct relationship with trust.
[bookmark: _Toc224827085]2.2 Research Gap
Although the adoption of FinTech is getting increased literature, there are still a number of fundamental gaps, especially in the UK. Current research focuses mostly on technological criteria including perceived usefulness and ease of use, whereas the contribution of customer trust as a central and many-dimensional construct is not developed yet (Zhang et al., 2023; Devlin et al., 2025). Moreover, most studies concentrate on first adoption, as opposed to continuance intention, and limit the insights into the engagement of behaviour in the long term (Addae et al., 2025). There is also the lack of the integration of trust on proven schemes like TAM and UTAUT, especially as a moderating or mediating factor between perceived risk, security, and behavioural intention (Lim, 2025). Moreover, despite the intensive debate on the topic of cybersecurity risks, their direct effect on the trust and usage behaviour is not empirically validated on a massive scale (Javaheri et al., 2023; Waliullah et al., 2025). Notably, the UK-specific empirical research is still scant, and its highly developed regulatory setting is well-refined, which indicates the necessity of setting the research in context, expressing the post-pandemic digital change and rising consumer expectations (Fayad et al., 2025; Babina et al., 2025).
[bookmark: _Toc224827086]

2.3 Conceptual Framework
[image: ]
Figure 2: Conceptual Framework
(Source: Author)
[bookmark: _Toc224827087]2.4 Summary
The chapter is a review of existing literature on customer trust and its influence on the adoption of FinTech, considering the case of the UK. It confirms that trust is an essential element that impacts the user behaviour in digital financial services especially because of security, privacy, and perceived risk. The review also incorporates such significant theoretical frameworks as TAM, UTAUT, and Perceived Risk Theory but mentions that the relevance should be observed but more explicit reference to trust should be provided. It also discusses how regulatory models such as open banking help to increase adoption without sacrificing consumer protection. In general, the chapter reveals the gaps in empirical and UK-specific studies, as well as the significance of trust as an intervening variable between technological determinants and behavioural intention as a basis of the conceptual framework of the study.
[bookmark: _Toc224827088]

3. Methodology
[bookmark: _Toc224827089]3.1 Research Philosophy
The research philosophy pursued in this study is positivist because the research aims to test the connection between customer trust and FinTech usage intention with the help of quantifiable variables and statistical methods. Positivism suits quantitative research that involves the testing of hypotheses objectively with the use of numbers. It enables the establishment of empirical confirmations of the relationships with the following constructs: perceived security, perceived risk, trust, and usage intention (Armanditya and Rahmiati, 2020).
[bookmark: _Toc224827090]3.2 Research Approach
There will be use of a deductive research approach. This methodology will use the theories that have been previously tested which include the Technology Acceptance Model (TAM) and the Perceived Risk Theory that are used in testing the hypotheses. The data that its collected will be analysed then to either prove or disprove the proposed hypotheses. The deductive method guarantees the theoretical consistency and orderly hypothesis test (Schorr, 2023).
[bookmark: _Toc224827091]3.3 Research Design
The research design to be used will be a cross-sectional, where the data will only be gathered at one point in time in order to evaluate the perceptions and behavioural intentions. The research strategy chosen is a survey-based one because it allows collecting data in a fairly large sample and facilitates the statistical analysis of the relationships between variables (Maier et al., 2023).
[bookmark: _Toc224827092]3.4 Data Collection
The use of an online questionnaire will be used to gather primary data among users of FinTech in the UK. The questionnaire will consist of structured questions with a five-point Likert scale to determine the perceived security, perceived risk, customer trust, and intention to use. In the framework of the current study, the target sample size will be 110 respondents that is deemed to be sufficient to conduct a regression analysis (Felimban and Alzahrani, 2025).
[bookmark: _Toc224827093]3.5 Sampling Technique
The study will use convenience sampling with help of snowball sampling to access a wider range of respondents. The inclusion criteria required of the participants include living in the UK and using at least one FinTech solution, including mobile banking, digital wallets, or online investment platforms.
[bookmark: _Toc224827094]3.6 Data Analysis
Data analysis of quantitative data will be done through SPSS software. Demographic variables and important variables will be summarised using descriptive statistics. Correlation analysis will determine the relationships among constructs, whereas multiple regression analysis will determine the influence of trust on the usage intention. Measurement scale reliability will be checked through Cronbach's alpha which will provide internal consistency  (Rahman and Muktadir, 2021).s
[bookmark: _Toc224827095]3.7 Ethical Considerations
There will be high ethical standards. The participants will give informed consent when filling the survey. All questions will be anonymous, and information has to be processed according to the GDPR provisions. All the data that has been gathered will be kept safely and used in the academic context only.
[bookmark: _Toc224827096]

4. Expected Findings
The research is predicted to show that customer trust plays a significant role in determining FinTech usage intention in the UK. It is envisioned that increased trust levels will have a positive forecast of adoption and future usage of digital financial services. As part of the literature on the adoption of technology currently, the perceived security is expected to positively impact trust considerably because of strong encryption, authentication, and fraud prevention systems, increasing consumer confidence. On the other hand, perceived risk, especially financial risk and privacy related risk will have a negative influence on the intention of using the system, and the perceptions of uncertainty and vulnerability will be elevated (Jafri et al., 2024).
The regulatory transparency can also serve as a moderating variable. Effective communication in terms of Financial Conduct Authority (FCA) compliance, data protection standards, and dispute resolution mechanisms could be used to enhance the creation of trust. Generally, the results will establish that trust is a mediating variable between security, risk perceptions and behavioural intention (Kálmán, 2025).
[bookmark: _Toc224827097]5. Limitations
This research has a number of possible shortcomings. To begin with, cross-sectional research design does not allow developing the causal relationship since the data are gathered at one time only. Second, the use of self-reported survey data can also result in response bias, such as social desirability bias or false self-evaluation. Third, the geographical centre of the UK does not facilitate generalisation to other financial markets that have different regulating frameworks. Lastly, the convenience and snowball sampling method could also create sampling bias and decreased representativeness (Bauhoff, 2023).
To overcome such limitations, validated measurement scales of the previous peer-reviewed studies will be utilized in the study to guarantee reliability and construct validity. A sufficient sample will be preserved that will enhance statistical power and results will be presented in a transparent manner with an explicit recognition of the limitations of the methods (Marar et al., 2023).
[bookmark: _Toc224827098]
6. Timeframe
	Name
	Start Date

	1.Research Planning
	1 April 2026

	1.1 Planning for research
	

	1.2 Gathering Background Information
	

	1.3 Designing Aims, Objectives and Questions
	

	2. Literature Review
	8 April 2026

	2.1 Gathering Background Literatures
	

	2.2 Collecting information regrading theories
	

	2.3 Identifying IVs and DVs
	

	2.4 Creating Conceptual Framework
	

	2.5 Drawing Methdology
	

	2.6 Identifying Litertaure Gap
	

	3. Data Collection and Analysis
	28 April 2026

	3.1 Creating Questionaire
	

	3.2 Creating Sample population
	

	3.3 Collecting Survey Information
	

	3.4 Tabulising Data
	

	3.5 Performing Data Validation
	

	3.6 Performing Statistical Analysis
	

	3.7 Interpreting Information
	

	4. Drawing Conclusion
	10 May 2026

	4.1 Designing Conclusion
	

	4.2 Fulfilling Aims and Objectives
	

	4.3 Testing Hypothesis
	

	4.4 Providing Recommendations
	

	4.5 End of the research
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Figure 3: Gantt Chart
(Source: Author)
[bookmark: _Toc224827099]7. Conclusion
This study deals with the increased role of customer trust in the UK FinTech industry that is equally growing. The study will use a quantitative, deductive approach and statistical analysis to present empirical evidence that determines the role of trust in the intention to use. It is anticipated that the findings will add to the current academic literature on digital trust and technology adoption and provide useful insights to the providers of FinTech and policymakers. The systematic procedure and time schedule make the research viable within the given research period.
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Google form Survey Link: 
https://docs.google.com/forms/d/e/1FAIpQLSdb9wKv3Z7zARzoRftmYKHNJJxS_UU3zFiK6Rqv4Z7eXAmHXg/viewform?usp=header

Raw Sheet:
https://docs.google.com/spreadsheets/d/1fkN8J8zr3X2E5_7gHNG1bhcRoE_LcT7134cW85EvqM/edit?usp=sharing
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