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TESLA SOLARDRIVE EDITION: DRIVING THE FUTURE WITH
SOLAR-ASSISTED ELECTRIC MOBILITY

Company Overview
-Created in 2003, Tesla is a pioneer in the realm of sustainable innovation, clean energy, and electric vehicles
around the world (Tesla, 2026).
“Works in electric vehicles, battery storage, solar energy and Al-powered mobility, forming an integrated,
renewable energy ecosystem (Tesla, 2026).
-In 2024, it sold 1.79 million electric vehicles (The Wall Street Journal, 2025), making it one of the world's largest
EV manufacturers.
-Mission: “To speed up the change of the world to sustainable energy.”
Constantly invests in innovation and advanced batteries, autonomous driving and renewable energy solutions.
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The Brand Extension
Tesla SolarDrive Edition
The Tesla SolarDrive Edition is a solar-electric car with high efficiency solar roof technology, which can
harness the sun's energy to aid the battery in charging when the car is parked or on the road. The vehicle
seamlessly integrates with Tesla's Solar Roof and Powerwall system to maximise the benefits of clean
energy, increase driving range, decrease charging frequency and minimise lifetime carbon emissions.
With this sustainable brand extension, Tesla has firmly established its position as the leader of
renewable mobility by offering more energy independence, efficiency, and premium driving experience.

‘Why Now?

Market Opportunity
- IEA (2025) reports that more than 17 million EVs have been sold worldwide in 2024, representing more than 20% of
all new car sales.
- By 2030 solar PV electricity is expected to be the dominant source of renewable electricity in the world (IEA, 2025).
- Consumers' demand for eco-friendly products is also on the rise, and sustainability is emerging as an important
factor in consumers' purchase decisions in the automotive sector (Kushwaha and Sharma, 2016).
Skilled workers are needed for the development of energy efficient mobility solutions, due to the increasing cost of
electricity and charging infrastructure.

Marketing Theory
Ansoff's Growth Matrix - Product Development
Tesla SolarDrive Edition is a product development offering since Tesla is offering a new version of the existing
vehicle to its customer base that is sustainable. The strategy is based on the brand's success and the innovation in
the product line. The use of solar-assisted charging in its electric vehicles further strengthens Tesla's value
proposition to customers, its competitive edge and its sustainability leadership going forward.
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