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As the globalization of the economy accelerates, the culture is gradually globalized (Dabic, Maley, and Novak, 2020). Some local brands no longer depend on local markets and instead explore overseas markets. Effective means of cross-cultural communication have become a priority. After a century of development, Walt Disney Company has become an influential international brand. Disney has embarked on cross-cultural marketing communications across its own-branded theme parks, films, and games as the global economy develop. Marketing communication is the key to success (Wilson, 2017).
The Walt Disney Company, a world-renowned media and entertainment company with years of history, is a highly successful multinational corporation specializing in animation, film, theme parks, games, and more (Weiss, Yemen and Maiden, 2017). Like everyone of you, I find Walt Disney very magical in its storytelling. As an established multinational company, Walt Disney understands that every person’s only language is the pictorial language. The pictorial language gives why sites such as YouTube are one of the most used search engines globally.
Due to the global language of imagery, videos and animations have become an essential service we can invest in. With the world being highly linked, we find a reason why a video made, let’s say, for instance, in South Africa, can be instantly watched in the United States. For instance, movies created by Walt Disney are loved across the world. People from different cultures and languages have been able to watch the movies because even though language can be a barrier, it can be broken down by animations and pictures. This means that videos are appealing universally than words. 

What are the first impressions that Disney offers to its customers?
The Disney Walt company offers a fantastic and interesting impression from the beginning to its customers. This is affirmed by a young lady who spends with his own six-year-old son in New Eve day. The castle it offers is magical, and it is often shown in the available Disney films. It has fairytale castles made by talented craftsmen with sparkling and glittering lights and lasers that attract the attention of people who go there regardless of their age. 
Also, the people at the reception are welcoming, and they make their customers feel satisfied. That is, the customers can even help in the marketing. They let their friends who are not aware of the company get to know its marketing operations and the services they offer. More clarifications and details on how the company appears to be attractive are allowed, and anybody is free to suggest modifications that will attract and market the company faster.
What is the quality of the products and produced by Walt Disney Company?
Walt Disney Company is a company that accommodates a lot of people through the services and the wide range of products it provides. In most instances, you find that you have to be a little bit patient to get a certain product or service due to its equality in treating all its customers fairly. Additionally, spending time in queueing to get a certain service is fun because some plastic soldiers and cartoons attract many people’s eyes. Apart from the unmovable cartoons, there is the talking buzz, which makes the waiting time a bit lesser. 
Despite all these, the company provides quality products and services to its customers and the staff. For instance, the staff is provided with a cool working place, a good looking uniform and even the internet services are so fast, which makes most staff members feel valued. They can develop ideas and plans related to marketing that make the company known worldwide. Also, any customers who have ever gotten a chance to visit the Disney company come out while satisfied and longing to come back any time because they were welcomed so well and were served so well, and the products they acquired are of quality. From all these instances, who could not want to visit the Walt Disney Company and enjoy all the services and products provided? Who could want to miss the warm welcome of the people they are not aware of even?
What has the Walt Disney Company interestingly come up with that saves time and increases sales?
In most cases, the aim of the different companies is to increase the sales and the profit margins it gets, on the other hand making sure that its customers are comfortable. Disney, like other countries, also has the main aim, and it has come up with a simple plan that helps increase its sales. For instance, when a person visits the company for the first time, some commission is offered to them, which has really encouraged a lot of new customers, raising the profit margin. 
Additionally, Walt Disney has invented a mobile app of the company and its website (2022). This is where all the information they require is available. For instance, the information of park hours, riding times, and even ordering food together with the different photos of the company are available in the app. This helps one to reschedule their activities and plan how they find the ones they are interested in. Additionally, the company captures the feedback given by the customers and come up with possible solutions on how to deal with them.

What are the Marketing Communication Strategies of Walt Disney Company?
Pricing strategy. One of the important factors that attract customers is the price. At Walt Disney, we focus on flexible pricing based on various issues such as target audience, products, and the time of purchase (Weiss, Yemen and Maiden, 2017). For instance, the price of different tickets is based on the ticket category and the period of customer flow at our different parks across the world. 
The strategy of product innovation. As society progresses, the demand of the people increases, thus needs to improve the products (Kotler & Armstrong, Principles of Marketing | Pearson, 2022). To ensure that our audience receives the best products, at Disney, a slogan, “Disneyland never finished,” helps in coming up with an operating model which helps in customer satisfaction, adjusting the value of products, and providing customers with new selling points. 
Disneyland is positioned to please its customers by adopting a brand positioning strategy (Kotler & Armstrong, Principles of Marketing | Pearson, 2022). This is done by recruiting employees and offering them training since they are the ones that interact with customers at first. As a result, employees understand their roles at the park. Videos and other products from Disney are open to the public, thus providing entertainment to the people.
What is Our Inspiration behind Marketing Communication?
The majority of the audience highly seeks the cartoons created by Disney. This is because our content advocates cultural docking. For instance, American culture displayed by cartoons is connected to the world even though local customs and cultures are maintained. Such a connection has enabled Disney to develop a culture of its own that is loved by many globally. 
Through the launching of localization actions, Disney has become a popular company globally. It combines local and global cultures, thus making it have its unique cultural characteristics. A unique Disney style is formed by integrating local culture into cultural communication.
For a company to compete, it has to be global. Meaning that no multinational company is immune to the global market environment. With increased exchanges and transactions across the globe, Disney has adopted various strategies to ensure that it has a position in the global market. 
We know as Walt Disney that not every person can physically access our services in the United States. As a result, the company has various parks worldwide accessible to local people. It has been easy for the company to expand globally by valuing the international market. In return, this has enhanced the influence of its brand, thus promoting its marketing communication globally.
How Disney Has Become a Marketing Empire
For a business to survive, there needs to be proper marketing. This is achievable through marketing communication. Customers and target audiences make wise decisions regarding the purchase of goods and services through information from marketing communication. Without proper marketing communications within various businesses, it will be difficult for small retailers and multinational companies to sell their goods and services to customers. 
Marketing communications help manufacturers deliver products, services, and ideas to end-users, building and maintaining relationships with customers, prospects, and other important interest groups in the company (McQuiston, 2001). Communication is essential for marketing as it puts everyone on the same page. Listening to customers can help you find a permanent solution to your customers’ needs. That is why at Walt Disney, our customers’ interests become our priority to ensure that they get the best services possible.
Corporations position their products and services in the market environment, which makes consumers believe that a particular product or service they require is of great importance. This is done to ensure that the company’s sales are maximized (Businesses, 2022). This is famously known as creating a brand or image. As a result, since its creation, Walt Disney has continued to be unique with a good reputation that captures the audience’s attention. But have you ever asked yourself why and how Disney has managed to beat all the odds and become one of the best brands? I guess this is the point that you were eagerly waiting for. Let’s have a breakdown of its marketing strategy.
Creation of story.
Disney company has mastered the art of storytelling. When telling a story, one is supposed to capture emotions that will appeal to customers of all ages, and this is what Disney has mastered. Customers are always reminded of those emotions in every advert and commercial appeal. Disney has managed to uniquely separate itself from the rest of the companies by creating stories rather than creating its whole concept.
 When other companies start with a product then to the story, Disney does the opposite, thus ranking itself higher than the rest by adopting such a simple strategy. What are some of the storytelling strategies do you follow in the marketing of your products and services? Are your stories different from your competitors to give you a unique selling point?
Knowing the audience.
The audience also referred to as customers, plays a key role in ensuring a company’s success. The products and services from companies rely on the audience. Without the audience, then the company is dead. Through proper marketing communication, it is easy for a business to know and identify the needs of its audience (Mason and Leek, 2012).
Apart from storytelling, Disney’s success can be attributed to its subscription to the audience’s needs and wishes. For example, in 1992, the company opened a restaurant in Paris, France. At its start, Disneyland Paris offered American food at the park (Case Study Disney in France for Cross Culture Management, 2022). However, the French audience showed little interest in taking American food. Upon realization, Disney added French dishes to its park. This motivated the French audience to turn to the park for the meals. 
From experience, it is clear that knowing your audience makes your goods and services penetrate the market. Walt Disney company frequently monitors how the audience reacts to different movies, theme parks, shows, and other forms of entertainment offered. This has made the company meet the needs of its growing fans. Have you identified your audience? What do they really need? As a supplier, how can you market yourself to their needs?

Proper designing of experience.
If you have watched a creation by Walt Disney company, you will accept that every aspect of the movie created is well designed and created. This gives a clear outlook on what the company wants its audience to grasp. It is sometimes impossible to analyze all the aspects, from entertainment, films and theme parks. Still, the company is critical in understanding the essence of a unified, holistic experience for its customers.
Conclusion
As a company, the main focus is to ensure that, as a customer, you are entertained, inspired, and informed. This is possible through the power of storytelling, having creative minds, and innovative technologies that have given us the global outlook as an entertainment powerhouse. There is a valid reason why Disney has developed to become one of the world’s largest media. It is through the marketing strategies employed by Disney company. As the audience, Disney comes into mind when thinking of entertainment, films for children, the lifestyle of families, and vacation spots. 
But, do you ask yourself how and why Walt Disney has gained such massive success above various companies? Why is it that majority of the people prefer Walt Disney company over others? After reading through the content, there are still many questions and various ideas running through your mind. No one will come to realize them if you keep them by yourself. Therefore, don’t hesitate to leave comments and questions.
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