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Introduction
Most businesses aim to make a profit and enrich its shareholders. However, businesses exist within a close-knit business environment that requires businesses to go above and beyond their profit-making obligations. In social, environmental, and economic business environments, corporate social responsibility and circular economy concepts are recurrent themes within any industry. Circular economy in hospitality is a model that justifies the relations between the environment, the economy, and society. A circular economy infers redesigning or reformatting a product’s life cycle through reuse and recycling (Del Baldo and D’Anghela, 2020). On the other hand, corporate social responsibility is a framework that allows the organization to serve its communities and our planet socially. The report will focus on explaining what a circular economy is and how corporate social responsibility fits into the circular economy. The report will then review Marriott International Hotels and their CSR and how they impact the circular economy. Ultimately, the report will review Hilton Hotels and Accor Hotels, industry examples that set the pace in circular economy through their CSRs.
What is Circular Economy?
Moraga et al. (2019) define circular economy as “an approach to promote the responsible and cyclical use of resources” (p. 452). The phenomena of circular economy have been a growing interest in the past few years as an approach to minimize the burden on the environment, facilitate sustainability, and stimulate the economy. A circular economy has numerous understandings and applications as it covers minimizing waste generation and reducing material input and spans sustainable natural resource utilization (Moraga et al., 2019).
The preamble of circular economy is hinged on providing the best solutions for resource utilization. Velenturf and Purnell (2021) highlight that the fundamental level of circular economy involves two steps: minimizing the resource input and maximizing waste prevention. The fundamental concept of circular economy is to save ’money’ or resources while cleaning the environment. The most basic forms of circular economy are recycling, reusing, and refurbishing. The circular economy has been effectively implemented by many businesses, organizations, and companies (Velenturf and Purnell, 2021, p. 1437). Different organizations target different waste-minimization materials and products and generate income. Subsequently, some companies can target refurbishment or reuse by giving it a new life and applying technology-based models to facilitate circular economy benefits.
Through the ages, the debate on circular economy and sustainability has limited conceptual grounding, and some arguments are weak. In part due to the difficulties in defining sustainability. However, Ekins et al. (2020) highlight that the circular economy presents significant potential in enhancing environmental sustainability. Ekins et al. (2020) note that circular economy, by the counts of linear economy, presents existing opportunities for advancing environmental sustainability, and the particular ways the materials are used, recycled, or reused can yield good environmental outcomes (p. 80). Moreover, a circular economy can be organized in different and unique ways to address other dimensions of sustainability, such as economic and social sustainability.
The tourism industry has been on its edge over sustainability for ages, considering its negative contributions, such as over-tourism, which has very negative impacts. Tourism researchers and scholars have turned to a circular economy as one of the solutions to mitigate the negative impacts of tourism (Rodríguez-Antón and Alonso-Almeida, 2019, p. 1). The circular economy has been utilized in hospitality to address global resource demands and extensive pollution and mitigate climate action. Juliao et al. (2018) highlight that hospitality organizations have effectively adopted circular economy principles and green practices. Rodríguez-Antón and Alonso-Almeida (2019) highlight that most hospitality industries have embedded Circular economy principles in their corporate social responsibility (CSR) (p. 2).
Circular Economy in CSR
Stoyanova (2019) highlights that social responsibility is a multifaceted approach of attitudes, actions, and practices undertaken by companies or organizations inclined to benefit society. Essentially, it points to a company’s actions and attitude toward the environment, employees, and society. Hong et al. (2023) confirm that CSR is focused on consumer and labor welfare, environmental protection, profit improvement, and other related areas focused on society. Undoubtedly, the organizations, circular economy is heavily intertwined and interconnected with CSR. Hong et al. (2023) notes that at the organizational level, the circular economy often revolves around green procurement, eco-design, water management, and cleaner production. An organization’s ECO practices often imply designing processes or products to recycle, reuse, reduce, and recover energy or material. It’s not hard to see the converging of Circular economy as CSR often focuses on environmental performance, such as resource conservation and reduction of pollution; social performance, human rights, and employee and community well-being; and economic performance, that is, enhanced sales. Morea et al. (2021) note that circular economy practices converge and intersect with the three sectors of CSR. The economic benefits of CSR often arise from the cost reduction credited from the conservation of raw materials, payment of environmental taxes, and water recycling. A circular economy's environmental benefits include reducing waste generation, material inputs, and emissions (Morea et al., 2023). In addition, the social benefits of organization operations resulted from the equitable utilization and allocation of services and increased sense of community. 
Marriott International CSR
Marriott International is a powerful hospitality organization with over 30 brands under its franchise. Marriott has over 8,700 properties spread across 139 countries in the World. Since its inception in 1927 by the Marriott Family, the organization has been a world leader in hospitality, offering its customers extraordinary experiences (Marriott International, 2023). Marriott International isn’t a world leader in customer experience alone but in its corporate social responsibility. Marriott International’s sustainability and social impact are driven through the “Serve 360: Doing Good in Every Direction.” The hotel is guided by its long-term vision 2025 Sustainability and Social Impacts Goals that are aligned to SDG Goals and aim to serve its communities in every business.
[bookmark: _Hlk157592311]Marriott International hotels have a comprehensive CSR goal of sustainability and social impact. Marriott International's CSR goals aim to make a positive impact. They are aligned with the United Nations Sustainable Development Goals (SDGs) that seek to impact communities and improve the planet (Marriott International, 2024). Shayan et al. (2022) confirm that the SDG goals are an ideal framework for basing an organization's CSR objectives. The SDG goals immerse global experts’ knowledge, key industry players, and millions of voices toward addressing current problems and improving society’s well-being. Moreover, the SDG goals as a benchmark for an organization’s CSR framework are proven to enhance sustainability and improve the organization's branding, acceptability, and profitability (Shayan et al., 2022). The Marriott International Hotels CSR goals are dubbed: “nurture our world,” “empower through opportunity,” “sustain responsible operations,” and “welcome all and advance human rights.”
For the “Sustainable Responsible Operations” report, a Marriott International CSR will provide deeper insights into its circular economy. Marriot International's “Sustainable Responsible Operations” CSR focuses on improving the sustainability of the organization's value chains, reducing environmental burdens, mitigating climate risks, and responsible sourcing (Marriot International, 2019). Marriott International seeks to reduce environmental impact by managing water and energy use, reducing carbon emissions, and employing renewable energy sources by eliminating single-use toiletry bottles, reducing water intensity, and shifting to cloud-based document management to prevent paper use in its hotels (Marriot International, 2019). The Marriott uses innovative technologies throughout its supply chain to mitigate climate-related risks and improve and benefit the communities in which it operates through open adaptive reuse hotels. Secondly, it focuses on building and operating sustainable hotels to reduce environmental impacts. Finally, the Marriott is committed to sourcing responsibly and focuses on local sourcing (Marriot International, 2019).
Marriott International Hotels' socially responsible practices are aligned with the circular economy in many areas, such as climate change adaptation, waste reduction, water resource care, carbon emission, sustainable sourcing of products, and local sourcing (Marriot International, 2019). Marriott Hotels CSR activities have undoubtedly been instrumental in the circular economy, enhancing the organization's maximizing of material inputs. Dudovskiy (2023) notes that in 2022, Marriott Hotels managed to implement an efficient project, thus saving approximately 45,000 MWhs of energy, reducing energy consumption per square footage by 9%, and reducing water consumption by 15% per occupied room (Dudovskiy, 2023). These practices contributed to the circular economy by helping to conserve resources for Marriott hotels. The energy savings scheme of the CSR contributed to substantial cost savings for the hotel (Energy5, 2024). Consequently, water conservation efforts help reduce water bills for the organization. In addition, the reuse of wastewater is critical in promoting environmental stewardship. In addition, Marriott's efforts to eliminate single-use plastics in its hostels contributed to the circular economy by appealing to environmentally aware customers, thus building brand loyalty and contributing to the hotel’s revenue (Marriot International, 2019). Buchholz (2023) highlights that responsible sourcing influences customer purchasing decisions and brand attractiveness. In 2022, Marriotts’ suppliers, manufacturers, and distributors comply with the EcoVadis assessment, which evaluates responsible sourcing. Bethesda (2023) highlights that Marriott International's efforts towards responsible procurement through the Ecovadis resonated a positive message among its supplier community, thus contributing to a circular economy.
Industry Examples
Accor Hotels Corporate Social Responsibility
Accor Hotels has been committed to reducing its carbon footprint and energy conservation as part of its CSR. Accor’s CSR framework is embedded in its focus on addressing customers' concerns about social and environmental responsibility (Accor, 2024). Accor Hotels' CSR of water conservation aimed at reducing water waste by 17% by collecting and reusing rainwater. In addition, advance the hotel's renewable energy use by 10%. Accor contributed to the circular economy through its sustainable waste management by recycling and reusing rainwater for tasks such as watering plants to improve the hotel’s aesthetics, thus minimizing its environmental footprint while appealing to customers (Gargya, 2023). Accor’s CSR initiatives have contributed to the circular economy by effectively saving costs in hotel operations, improving the hotel's reputation and image, and offsetting water wastage (Accor, 2024).
Hilton Hotels Corporate Social Responsibility
Hilton Hotels has one of the most comprehensive CSR initiatives focused on preserving resources, respecting destinations, creating opportunities, responsible sourcing, and enabling businesses (Hilton, 2023). The Hilton’s CSR is aligned with eleven of the seventeen SDG goals and effectively contributes to the circular economy. Hilton Hotel’s CSR, “Preserving Resources,” focuses on tracking carbon emissions, water stewardship, and energy and waste re-engineering for sustainable operations (Hilton, 2023). Hilton Hotels reduce food waste ending in landfills by having a food water programs in hunger-stricken regions. Hilton hotel ha effectively reduced carbon emissions by 32% in all its hotels. It has reduced its water used by 50%. It has reduced waste ending in landfills through soap recycling.  By reducing its environmental footprint, Hilton hotels effectively save on costs and contribute to environmental stewardship thus contributing to circular economy. Hilton hotels reduction of carbon footprint and emission is effectively contributing to the circular economy by environmental conservation. Hilton Hotel is involved in responsible sourcing though local sourcing (Hilton, 2023). Hilton Hotels effectively contributes to reducing food miles thus reducing carbon emissions (Li et al., 2022). Through responsible sourcing, Hiltons saves on cost, generates environmental impact, and sustains local communities.
Conclusion
In conclusion, through its CSR “Sustain Responsible Operations” framework, Marriott International has been instrumental in advancing the hotels’ sustainability and circular economy efforts. Marriott has embraced waste management, water management, resource conservation, and responsible sourcing as its CSR. These commitments have been important in maximizing its financial growth, improving its customer experience, and advancing social and environmental well-being while minimizing its impact on the environment as the basis of its circular economy. The study has immense significance in helping understand the hospitality industries' economic and environmental resilience. It helps hotels to rethink their corporate social responsibility in a manner that supports its circular economy and sustainability. The significance of the study is it paves the way to understanding circular economy beyond preconceived assumptions of environmental stewardship. It opens up CSR to be viewed through the lens of a circular economy, where it can advance economic growth and resilience. Marriott International is an example to other hospitality industry organizations of the possibility of a regenerative economic model. Future research should address Marriott’s long-term benefits of its circular economy activities. The research should focus on understanding Marriott's scalability of current circular economy initiatives and addressing the challenges to implementing them effectively in other hospitality businesses.
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