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ABSTRACT
Online marketing has developed numerous insights for organizations in terms of grabbing available opportunities, impacts of digital marketing might be positive or negative. The research context was based on analysing the impacts of online marketing on venture profitability in Marks & Spencer Richmond. Primary and secondary data has been gathered for analysing the outcomes. Primary information is being gathered with the help of questionnaire and secondary data collected within reviewing existing sources. The results obtained from research stating that; online marketing develops positive and negative impacts. Main aspect is related to changing negative impacts into positive influences while taking corrective measures.
Majority of the impacts are found to be positive, and this proves, mainly online marketing creates positive influences on the profitability of business. The outcomes have provided different insights with the help of first-hand information which makes research more effective and realistic. The main recommendation in this area is aligned with adopting influencing marketing and creating blogs that lead to attract large number of customers and enhances profitability of the organization.  Whole focus is made on research context and outcomes are interpreted accordingly, ethical considerations are effectively performed which has made research authentic and fair.
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CHAPTER 1- INTRODUCTION 
1.1 Introduction
Online marketing refers to process, action and practice of leveraging web-based sources that help organizations to spread a specific message about their brands products, services, and other things all over the world (Paningrum and et.al., 2023). Search engine optimization, social media marketing, content promotion, mobile, email, affiliate, etc are the different types of online advertising utilize by number of companies according to requirement. In the world of business online marketing also considered as digital advertising that plays important role regarding continuous growth and success of ventures, either small, medium, or large. The current research is based on a specific branch of Marks & Spencer and that is M&S from Richmond, which falls under the category of leading retailers in the United Kingdom. The study will highlight the impact of online marketing upon profitability of chosen company. It will specify the aim, objectives, and research questions that researcher answer in appropriate manner. Furthermore, the report will also justify different research approaches utilize by scholar to draw appropriate findings at the end of overall study. 
1.2- Aim and objectives of research
Aim-

The aim of the research is to evaluate the impact of online marketing on venture profitability in Marks & Spencer Richmond.
Objectives-

· To analyse the essential elements in the online marketing that lead to profitability of M&S Richmond.
· To find out the impact of online marketing in Marks & Spencer Richmond for increasing greater profitability.

· To find out new tactics adopted by M&S Richmond to enhance the online advertising as to maximize revenue.
1.3- Research questions

· What are the important elements in the online marketing that leads to the profitability of Marks & Spencer Richmond?
· What are the impacts of online marketing in Marks & Spencer Richmond for attaining greater profits? 

· What are the strategies adopted by Marks & Spencer Richmond to enhance the digital marketing as to increase the revenue?
1.4- Background of organization
Marks & Spencer has included in the category of top 10 British international retailers in the UK, who contributes to increase consumers’ satisfaction level and GDP by selling quality products across national frontier. In the recent time, organization grow rapidly, and the main reason is skilled people, which M&S Richmond have. Thus, organization has more than 78000 talented and experienced employees, who are always ready to accept the challenge and work with brand during competitive or challenging business environment. Recently, Marks and Spencer ran a wide network of 1487 outlets in the world. It also takes initiative to manage 98 websites internationally through which management obtain unpredictable advantages. However, for purpose of business growth and success firm takes action to develop effective plans include marketing function and action that generate excellent brand awareness all over the world.
1.5- Research gap and contribution
The current research based on online marketing that impact organization profitability contributes to develop better understanding among other organizations. For example, it analyses the impact of digital marketing that generate awareness among other companies as it aware them about how, in which manner and at what extent the overall concept affects profits (Berrone and et.al., 2023). Researcher effort to fill research gap and that is extent to which online marketing affect business profits, either at high, low, or moderate level that do not covers in previous research or studies. 
1.6- Rationale for the study

The purpose of conducting research is to aware other retailers about effectiveness, impact and elements associated with online marketing (Rizvanović and et.al., 2023). It helps to drive their attention toward development and implementation of useful digital marketing strategies that help to increase profitability. Another reason to conduct the current research is useful knowledge and understanding about at what extent online marketing affect profits of business, which is quite essential for researcher to study for. 
1.7- Significance of the study
The current study it’ important for everyone including readers, M&S Richmond, its competitors, and other scholars. For example, the research will help readers to acknowledge themselves about importance of online marketing for purpose of sales and profits enhancement. As they will utilize this knowledge in varied ways, either related to personal or professional reasons. 
1.8- Outline of research
The study will include different chapters with essential and useful information that researcher gathers to achieve the aim, objectives and answer each research question in precise manner. 
Chapter 1- Introduction 
It includes research background, objectives, aim, rationale, significance of study, organization overview or background and research questions. 
Chapter 2- Literature review
Second chapter in dissertation encompasses different themes that covers research topic in appropriate manner and provide more details about study subject using secondary data sources.
Chapter 3- Research methodology
Chapter three consist of research design, philosophy, approach, strategy, data collection and analysis section along with ethical consideration as well as research limitations.
Chapter 4- Findings and analysis 
Researchers draw findings by using primary and secondary data collection methods include tables, charts or graphs that highlight reliability and validity of overall study.
Chapter 5- Conclusion
At last scholar sum up overall study based on data analysis and finding
CHAPTER 2- CRITICAL LITERATURE REVIEW
2.1- Introduction
Literature review is considered as comprehensive summary of previous studies based on a specific topic that provide different viewpoints of several authors or scholars. The aim of critical literature review is to gain and provide comprehending of current study and debates related to research topic or area of dissertation.  
2.2- Different background aspects to the concept 
2.2.1- Elements in the online marketing that lead to profit of firm-
In the view of, Ago and et.al., (2023) online marketing encompasses different forms of elements that a marketer considers and utilize while developing a marketing plan to promote organization products, offers and services in influencing manner. The most effective element of online marketing in the recent time is search engine optimization that help a company to focus on increasing and improving organic web traffic. 
On the other hand, Somosi, Hajdú and Molnár, (2023) stated that online marketing in term of advertising is included in the category of digital marketing element that include buying and bidding suitable ad units on third party sites such as forums, promotion on blogs and other appropriate websites where consumers can reach easily. advertising element drives the attention of marketer toward adding images, text, highlights, and other attractive things in marketing plan which they can implement via online or digitally. Yasyshena, Dolyuk and Bondaryeva, (2023) defines that content marketing is as essential as advertising and search engine optimization utilize as online advertising elements to gain the attention of potential consumers, who can benefit venture in varied ways. 
According to, Baroi and De, (2023) email and mobile marketing are the most useful element of digital advertising in today’s time, because it can make companies capable to reach target audience in time and cost-effective manner, without putting too many efforts to do so. 
2.2.2 - Impact of online marketing in M&S Richmond for attaining greater profitability.
Ali, B.J. and et.al., (2021) Elucidates that, online marketing directly impacts the profitability of the organizations in significant manner. It provides wide range of attribute that helps in dealing with the uncertainties. For instance- M&S Richmond gets the wider benefits due to adopting the concept of online marketing. 
Boateng, (2019) Contradicted that, it is essential to monitor the consistent progress of the online marketing strategies so, it can be known that, whether online marketing is proven beneficial for the M&S Richmond or not. 
Forghani. and et.al., (2022) stated that, online marketing performs the main role within attracting the large number of customers towards the organization. For instance- M&S Richmond has attracted numerous consumers with the help of online marketing. It supports the conceptual framework which is mandatory to be taken in consideration by the companies. Thus, this is a positive aspect which requires to be taken in consideration.
2.2.3- Strategies adopted by M&S Richmond to enhance digital marketing to increase revenue.
As stated by Jaller and Pahwa, (2020) there are numerous strategies available for organizations for enhancing the digital marketing in terms of increasing the revenue. However, main aspect aligns with the selection of most appropriate digital marketing strategies that can assure higher benefits. In context of Marks and Spencer Richmond, it can be said that E-mail newsletter is the most effective strategy which helps in communicating with the large number of customers. 

As per the views of Pal and Shukla, (2020) Instagram and Facebook are the topmost social apps which has been utilised by the customers and therefore, these platform works as the biggest aspect in increasing the revenue with the help of digital marketing. M&S Richmond has its official page on Instagram where the content has been uploaded as per the requirement of customers. 

Schimmelpfennig and Hunt, (2020) stated that, M&S Richmond also focusing on Brand endorsement which is enabling firm to enhance their digital marketing strategy to the greater extent. This refers to that strategy under which celebrities are being approached and they perform promotion of the products. In this manner, customers are attracted towards the company’s product and services. 
Hence, it can be said that appropriate and suitable digital marketing strategies helps in attracting large number of customers and this increases the consumer base of the organization. this further results in enhancing the revenue of the company in effective manner. 
2.3- Theoretical frameworks/models, and related research issues 

In the study conducted by Boateng, (2019) it is being reviewed that, concept of online marketing or digital marketing aligns with the theoretical concepts and model that helps in effective understanding of the conceptual framework. Here is the description related to theoretical framework and model which are aligned with the current research area-
2.3.1 Theory of consumer behaviour
Zeithaml and et.al., (2020) said that this theory has developed base for organization in regards to developing effective understanding related to behavioural pattern of consumers. Currently, customers prefer online platform for gaining information related to the product. Therefore, it has become highly essential for the organizations that, they adopt this theory and specifically analyse the needs of customers and accordingly takes decision. M&S Richmond significantly focusing on this concept which is enabling them to take right decision and increasing their presence at the online platform. This is supporting the organization on a significant note and helping them to earn higher profitability as the needs of the customers have been taken in consideration.
2.2.2 7Ps Marketing mix strategy framework 
Barari and et.al., (2020) Elucidates that 7Ps of marketing is one of the most important frameworks in this regard which supports the effective online marketing strategy for the organization. It is being proven that these Ps helps in solving the issues related to acquiring and availability of products and services for the consumers. This mainly involves- Product, Price, Place, Promotion, Physical distribution, people, and processes. M&S Richmond adopted this framework and this enabling them to provide information related to products and pricing to consumers. Furthermore, goods are sold at online platform and promotion is being done at social media platform. Hence, in this manner appropriate steps are performed which increases interaction of M&S Richmond with the customers and initiate them to increase their revenue. This framework solves issues related to unavailability of products at offline store and enhances the knowledge of consumers related to company’s product. This results in increasing sales of the organization with the help of online platform which automatically contributes to the profitability of the firm.
2.4- Previous studies and lessons learnt

Previous studies which were based on this research area reflected the deep understanding related to this context. It has been found that, online marketing acts as one of the major driving forces in the organization which subsequently supports the main concerns related to profitability of the company. Every step is linked with enhancing the profitability of the organization. However, most of the contribution are being made by the approaches undertaken in the online marketing. There is no doubt in saying that digital marketing is effectively supporting the companies to grab higher profitability. But the main concern is related to adopting the ways performing digital marketing everything is based on this aspect which supports the development procedure of the organization (Mothersbaugh and et.al., 2020). 
2.5- Gaps identified to situate own research 

Existing studies has developed an effective understanding related to research context. However, outcomes of research are backed up with limited information.
For reference- There is effective information provided related to impact of online marketing in enhancing the profitability of organization. But the ways through which it can be done has not been covered in previous studies. Also, there are certain issues entitled within using ineffective approach of the online marketing which can lead to create negative impact on the operations of the business. Thus, the current research signifies the focus on this area and covers the research gape.
2.6- Summary of Chapter 
From the critical literature review, it has been known that online marketing makes positive impact on the profitability of the companies if steps are taken in appropriate manner. It is highly essential to understand the related concepts, framework, and theories as this supports the implication of online marketing strategies in effective manner. 
CHAPTER 3- RESEARCH METHODS AND METHODOLOGIES 

3.1- Introduction

Research methodology refers to strategic and essential approach that a researcher utilizes to conduct systematic research that help to achieve a study aim and objectives as well as enable to answer research questions (Acampo and et.al., 2022). It includes number of techniques or approaches that help to tackle varied things like data collection, analysis, sampling, etc. The third chapter of current dissertation includes set of approaches, techniques, and ways that scholar used to reach desire outcomes that in return benefit others in varied ways.
3.2- Philosophical position of research and why
Interpretivism and positivism are the two types of research philosophies, among which research select specific one. In case of current research, scholar chose positivism research philosophy because the overall report is based on quantitative research type. The philosophical position of current study is positivism (Park, Konge and Artino, 2020). Researcher used the chosen research philosophy because of specific reason and that is to collect numerical data that provide reliability and accuracy to others such as readers, scholars, etc.
3.3- Paradigm position of research and why

Ontology, axiology, epistemology, and methodology are the four types of research paradigms. In the context of current study, epistemology paradigm is appropriate because it helps researcher to produce data driven quantitative study (Raza, 2022). Epistemology is the current paradigm position of research that support scholar to acquire knowledge from study and apply in appropriate manner by using different ways or techniques.
3.4- Position of research approach and why
Inductive and deductive are the two types of research approaches that research utilizes on the bases of research type. As the current study is quantitative, scholar has selected deductive research approach that help to bring out the essential numerical data using different methods that achieve aim of overall study and specify the extent to which impact of online marketing have upon M&S profitability, which is important for management to enhance more than last few years or months. Scholar utilizes deductive research method because it helps to justify how concept or subject of study relate to another term and that is profitability of business (Love and Corr, 2022). 
3.5- Methodological stance of research and why

Qualitative and quantitative are the two forms of research methodologies that scholars selected according to topic of their study. Regarding current report, researcher select quantitative research methodology that specify the methodological stance. Scholar by using quantitative research method obtain benefits of asking multiple questions to respondents that easy for them to put into numbers that help to develop better understanding related to research topic. Researchers obtain advantage of increasing their speed and effectiveness to interpret data in numerical version to that the study accomplish in quantitative manner. 

3.6- Stance of the Research Strategy and Design 

Research strategy refers to the systematic procedure which is consist of step-by-step plan actions which helps in giving direction to the research thought procedure. It is considered as most essential element while conducting research as this helps in making process more authentic. This can be done in many ways which involves- Experiments, case study and survey. Analyst has preferred Survey method. The main reason behind selection of survey as a strategy is related to collection of adequate and realistic data. The questionnaire is being used for conducting the survey and appropriate information in research context has been collected.  On the other hand, research design is determined as the systematic procedure that is needed to be undertaken for conducting research. (Love and Corr, 2022). 
3.7: Research Sample and Population

Research sample and population is considered as the most important aspect while conducting research. The process of Sampling helps in targeting the group of people from whom the actual data has been gathered. It can be done in two ways and those are Probability and Non-probability. Probability sampling refers to random selection of the people without considering any kind of discrimination. Whereas Probability sampling is done based on judgement. Under this, sample population is being selected based on making judgements (Bairagi and Munot, 2019).
In the current research, investigator has used the probability sampling method under which participants are being selected without performing any kind of discrimination. The sample size and sample population of current research is 30 employees of M&S Richmond. The selection of the samples is being done on the basis of probability sampling. The major reason behind the selection of random sampling method aligns with lack of errors. Thus, random sampling method have lower chances of error in comparison to non-probability sampling method. This lead to assure higher accuracy in the final outcomes that makes outcomes more effective. 
3.8: Data Collection and Data Analysis Tools/Techniques 

Data collection refers to the collection of information from the various sources and generating final outcomes. This can be done in two ways and those are- Primary and secondary. In primary data collection method, information has been gathered from first hand source. Under this, direct interaction with the participants is being made. Whereas, in secondary method, secondary sources such as- books and journal articles are taken in consideration for generating final outcomes. The researcher has used both the method primary and secondary for collecting data. Primary data have been collected within making interaction with the participants and secondary data is collected with the help of reviewing books and journals. Survey is being performed and questionnaire as a data collection tool is utilise. 
Whereas, for collection secondary information, journals and articles is used and literature review has been conducted. (Patel and Patel, 2019). Data analysation can be done in two types- Thematic and Statistical. 
3.9: Time horizon

Time horizon in research can be determined as the planning horizon which means at a fixed period the outcomes are established. It is of two types which is cross-sectional and longitudinal. Longitudinal study is the type of correlational research study which involves focusing on variables under the fixed period. Whereas cross sectional study comprised with comparing the different variables at the same time. The analyst has used cross-sectional study to conduct the research.  
3.10: Ethical Consideration of the Research

Ethics plays essential role in research and this lead to support the legal framework within the research. Therefore, it is highly essential to focus on the further aspects which are beneficial for the researcher. Therefore, researcher has assured specific focus on performing ethical consideration in the current research which has supported the whole research procedure in effective manner. All the data is being recorded in the and saved in the software. Other than this, the major ethics aligned with primary and secondary research have been followed throughout the research. 
The confidentiality of the participants is maintained under which their no disclosure of their personal information is done. Also, before asking question to the participants, they were informed about the research area and major reason behind conducting research has been explained to them. No harm is created to anyone while conducting research and no personal feelings of the participants have been hurt. On the other hand, while collecting secondary data, those sources and articles are being used which are relevant and authentic. This lead to support the accuracy of the outcomes (Macke and Gass, 2021).  Hence, analyst has maintained ethics in appropriate manner throughout the research which shows about the higher relevancy of the outcomes, and it is also providing the assurance of higher accuracy in the outcomes. 
3.10: Summary of Chapter 

Conclusively, it can be depicted that, quantitative research has been taken in consideration under which numerical data is collected. Primary and secondary data collected which is supporting the vast data collection in the research. Contextual information is being gathered which is helping in supporting the outcomes in appropriate manner. Questionnaire has prepared and outcomes are generated accordingly. Appropriate justification behind the selection of the methodologies has been given which is proving that all the taken research methodise are effective for undertaking research.
CHAPTER 4- DATA ANALYSIS AND DISCUSSION

4.1- Introduction

Data analysis refers to essential and useful procedure of systematically applying logical, theoretical, and statistical techniques that help researchers to clearly define or describe data that they gather via questionnaire in term of conducting survey (Nag and Ahmad Malik, 2023). 
4.2 Data analysation 
DEMOGRAPHIC INFORMATION OF THE PARTICIPANTS
1- What is your age?
	Response
	Participants percentage
	Total number of participants 

	20-30
	5
	30

	30-40
	18
	30

	40-50
	5
	30

	Above 50
	2
	30
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Interpretation- Most of the participants was among the age of 30-40. Out of total number of participants which were 30, 18 was from the age group of 30-40. Whereas 5 was from 20-30. Another 5 participants were from 40-50 age group and age of remaining two candidates was above 50. 
2- What is your gender?
	Response
	Participants percentage
	Total number of participants 

	Male 
	14
	30

	Female
	14
	30

	Other
	2
	30
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Interpretation- There were equal male and female participants involved in the research and primary data is being gathered. 14 participants were male employees and equally 14 were females. Remaining 2 candidates were from another group. 
INFORMATION RELATED TO RESEARCH CONTEXT
3- Are you aware about the concept of online marketing?

	Response
	Participants percentage
	Total number of participants 

	Yes 
	22
	30

	No
	3
	30

	Not sure
	5
	30
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Interpretation- Before carrying out the actual research procedure it was essential to ask participants about the concept of online marketing. The whole research was based on the impact of online marketing on the profitability of M&S Richmond. Therefore, employees of the organization were asked about this. Whether they are aware about the concept of online marketing or not. In this context 22 out of 30 employees said yes. 3 said no and remaining 5 was not sure about this. This clearly depicts that, majority of the employees in the company are aware about the concept of online marketing.
4- Do you think online marketing has become extremely important in current era?

	Response
	Participants percentage
	Total number of participants 

	Yes
	26
	30

	No
	1
	30

	I don't know
	3
	30
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Interpretation- The above graphical representation is clearly stating that, in current era, online marketing as become extremely important for the companies. This can be evidenced by the 
response of candidates. Majority of the participants which were 26 said yes, 1 said no and 3 said they don’t know. Thus, this proves that, currently, online marketing has become extremely important for the companies to carry out their operation and this can lead to create the wider impacts on the M&S Richmond. 
5- Why do you think so? Because.
	Response
	Participants percentage
	Total number of participants 

	It increases work efficiency
	11
	30

	It leads to greater profitability
	15
	30

	Not sure
	4
	30
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Interpretation- To know why participants thinks that; online marketing is extremely important the reason was asked to them. In this regard, it has been known that, out of 30 participants, 11 said, it helps in increasing work efficiency whereas, 15 said it led to greater profitability and 4 were not sure about this. Hence, based on available information it can be depicted that, online marketing mainly leads to greater profitability in the organization. 
6- Does your company (M&S Richmond) is using the concept of online marketing?

	Response
	Participants percentage
	Total number of participants 

	Yes
	22
	30

	No
	5
	30

	I don’t know
	3
	30
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Interpretation- The participants were asked whether their organization is using the concept of online marketing or not, question was asked to employees. Most of the participants were in the favour, 22 said yes, 5 said no and remaining 3 was not sure about this. On the basis of available information, it can be said that organization is using the concept of online marketing.
7- Do you agree that; your organization (M&S Richmond) got the chance of enhancing profit due to online marketing?

	Response
	Participants percentage
	Total number of participants 

	Strongly agree
	10
	30

	Agree
	6
	30

	Neutral
	3
	30

	Disagree
	5
	30

	Strongly disagree
	6
	30
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Interpretation- Moving towards the main research context, it was asked to employees that; do they agree that their organization has got the chance of enhancing profit in the organization due to online marketing. Out of 30 employees 10 were strongly agree, 6 were agree, 3 was neutral, 5 was disagree and 6 was strongly disagree. Hence, majority of the participants were getting agreed on the context and therefore, it can be said that M&S Richmond has got the chance of enhancing their profitability within adopting the approaches of online marketing. 
8- How your company is measuring their success in this regard?

	Response
	Participants percentage
	Total number of participants 

	By analysing customer interaction
	4
	30

	Within counting number of sales
	7
	30

	Both the above option
	19
	30
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Interpretation- To know measuring criteria of company for measuring the profitability it was asked to them, what is the criteria for measuring the success. Over this, candidates revealed that, by analysing the interaction level with consumers and counting the number of sales, success criteria is being measured. Out of 30 employees, 4 said within analysing the customer interaction, 7 said by counting number of sales. On the other hand, 19 participants were in the favour of both the options that ultimately proves that, within analysing customer interaction and counting number of sales successes is being measured by the organization. 
9- The cost of online marketing is effectively covered by the organization or not?

	Response
	Participants percentage
	Total number of participants 

	Yes
	15
	30

	No
	7
	30

	Might be
	8
	30
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Interpretation- The profitability of the firm is impacted in positive manner when cost is being covered in effective manner. Therefore, it was asked to participants that, the cost of online marketing is covered by their company or not.  It has been witnessed that, 17 candidates said yes, 7 said no and 8 said might be. This clearly shows that; company is effectively covering their online marketing cost which is enabling them to earn higher profit. 
10- Which online platform is used by your organization for online marketing?
	Response
	Participants percentage
	Total number of participants 

	E-mail 
	5
	30

	Social media platform
	7
	30

	Both the above option
	18
	30
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Interpretation- The above graphical representation is clearly stating that, organization uses email-marketing and social media marketing for performing online marketing approaches. 5 participants voted for e-mail marketing, 7 said social media platform and 18 said both the option which means they voted for both e-mail and social media marketing. This proves that organization is using both the platform which helped them to grab large number of customers and increased their customer base as well. Therefore, it can be said that organization got the benefit from using this platform as this lead to support the interaction with the customers.
11-In social media marketing which platform is mostly preferred by your company?
	Response
	Participants percentage
	Total number of participants 

	Facebook
	8
	30

	Instagram
	15
	30

	LinkedIn
	7
	30
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Interpretation- There are different platforms available at the social media platform and therefore, it was asked to employees that, which platform is mostly preferred by their company. The candidates revealed that, Instagram is the most preferable platform among all. Majority of the candidates voted for Instagram whereas, 8 said Facebook and remaining 7 said LinkedIn. This clearly proves that; M&S Richmond mainly utilises Instagram for enhancing the interaction with the customers. However, there are numerous platform available to company but, they preferred to choose Instagram and therefore, next question is being asked to them is related to the reason of using Instagram. 
12- Why Instagram is mainly used by your organization for enhancing the profitability?

	Response
	Participants percentage
	Total number of participants 

	Large audience can be reached
	6
	30

	It is more-interactive platform
	18
	30

	Direct concern of customers can be analysed
	6
	30
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Interpretation- The participants said that Instagram is the most interactive platform and therefore, their organization is using this platform. 18 employees out of 30 employees said that Instagram is most-interactive platform. 6 said, large audience can be reached and reaming 6 said, direct concern of the customers can be analysed. Thus, Instagram has been proven as most-interactive platform for the organization and therefore, this is being used for performing the main tactics of online marketing and provides wider benefits to the organization. This is proven highly beneficial for the company and therefore, they approach this.
13- How your organization is using Instagram in order to perform online marketing?

	Response
	Participants percentage
	Total number of participants 

	Posting blogs
	10
	30

	Invitation to customers
	18
	30

	Uploading content on regular basis
	12
	30
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Interpretation- It was asked to participants that, in which manner, Instagram is used by their company for performing online marketing. In this area, it has been known that, posting blogs, invitation to customers and uploading the content on regular basis is the foremost ways through which online marketing is performed at the Instagram. However, mostly, invitation is sent to customers for using coupon code and buying product. this has been proven highly effective for attracting large number of customers with the help of online marketing and this directly lead to create the impact on the profitability of organization. 
14- Online marketing creates positive or negative impact on the profitability of the organization

	Response
	Participants percentage
	Total number of participants 

	Positive
	26
	30

	Negative
	3
	30

	No impact 
	1
	30
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Interpretation- Online marketing is creating positive impact on the profitability of the company. The response of the participants is found in the favour of this aspect. When it has been asked to them, does online marketing is creating positive or negative impact on the profitability of the company then, 26 participants said positive whereas, 3 said negative and 1 said no impact has been developed. Hence, based on the information, it can be stated that, online marketing in M&S Richmond in creating positive impact on the profitability of the firm which is ultimately benefit for the company. 
15- Why do you think that online marketing creates positive impact on the profitability of your company?
	Response
	Participants percentage
	Total number of participants 

	It helps in reaching numerous customers
	15
	30

	More opportunities for growing
	9
	30

	Higher sales
	6
	30
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Interpretation- The participants said that online marketing helps in reaching large number of customers and therefore, they think that it provides positive impact on the profitability of the organization. 15 participants said, it helps in reaching large number of consumers, 9 said there is more opportunities for growing and remaining 6 said they support higher sales. It can be known that main positive impact is developed due to reaching large number of the customers that helps in supporting the profitability of the business. attracting customers directly lead to increase the sales and this ultimately result in enhancing the profitability of the organization.
16- Does your company is focusing on SEO for attaining greater profitability through online platform?
	Response
	Participants percentage
	Total number of participants 

	Yes
	24
	30

	No
	4
	30

	Might be
	2
	30
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Interpretation- The organization has also worked on SEO in order to attain the greater profitability in the business. This is also considered as the part of digital marketing. Out of 30 employees, 24 said yes, 4 said no and 2 said might be. Thus, the majority shows that, M&S Richmond has worked on SEO for enhancing their profitability with the help of online marketing approaches. 
17- To attain greater profitability do you think; online marketing is more appropriate in comparison of offline marketing?
	Response
	Participants percentage
	Total number of participants 

	Yes, it is
	28
	30

	No
	1
	30

	Might be
	1
	30
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Interpretation- Online marketing is more effective and appropriate in comparison of the offline marketing. 28 employees said yes over this, 1 said no and remaining 1 said might be. Digital marketing made M&S Richmond enable to approach the large customers in comparison of offline marketing and therefore, more profitability has been earned with the help of online platform. Therefore, it can be said that organization has achieved wider benefits due to digital marketing in comparisons of off-line marketing. 
18- Do you get negative reviews while performing online marketing?
	Response
	Participants percentage
	Total number of participants 

	Yes
	16
	30

	No
	6
	30

	Not sure
	7
	30
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Interpretation- While performing online marketing, organization often gets negative comments which resulted in developing issues for the organization itself. It was asked to participants that, do their organization receive negative comments while performing online marketing. In this regard it has been witnessed that, 16 participants said yes, 6 said no and 7 was not sure about this. Hence, this clearly shows that, negative reviews are received by company while performing marketing. 
19- Negative reviews on online platform impacts the profitability?
	Response
	Participants percentage
	Total number of participants 

	Yes
	25
	30

	No
	2
	30

	Might be
	3
	30
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Interpretation- The next question which were asked to participants was that, do the negative comments lead to impact the profitability of the organization. Over this, out of total number of participants which were 30, 25 said yes, 2 said no and 3 said might be. This shows that, negative reviews impact the profitability, and this is one of the foremost reasons which lead to create impact on the profitability of the organization in negative manner. Thus, from here this can be known that profitability of company often gets impact in negative manner if negative reviews have been achieved. 
20- How does your organization deal with negative comments?

	Response
	Participants percentage
	Total number of participants 

	Instant respond
	15
	30

	Taking appropriate action
	13
	30

	Neglecting
	2
	30
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Interpretation- From, this question it can be depicted that, company is highly concern about negative reviews and therefore, take actions over this. When it was asked to participants that; in which manner their organization is dealing with the negative reviews. Then, it has been witnessed that, out of 30, 15 candidates said, instant respond has been given by organization. 13 said, appropriate actions are being taken and 2 said neglecting. On the basis of majority, this can be said that M&S Richmond instantly respond their customers and takes appropriate action when they receive negative reviews. Thus, organization has effectively made focus on solving the issues related to negative reviews.
DISCUSSION ON FINDINGS-

From the analysation of data, it has been found out that, online marketing is creating positive impact on the profitability of the M&S Richmond. Employees who are working in the organization are effectively aware about the concept of online marketing and their company is effectively using this. E-mail marketing and social media marketing are the appropriate strategies which are used by company for performing their online marketing approaches. Most preferable platform is Instagram as it helps in reaching large number of customers which is highly beneficial for them. It has been founded that, M&S Richmond believes, online marketing is highly effective in comparison of the offline marketing to attain greater profitability. Within getting positive reviews, negative reviews are also received by company which shows that, there is also threat involve while performing online marketing. 
4.3 Summary of chapter 

From the present chapter within gathering the data, the focus on the research context is being made and it has been reviewed that, online marketing has developed positive impact on the profitability of the organization. However, there is no doubt in saying that negative impacts have also been developed due to online marketing. But major concern aligns with focusing on negative impacts and taking immediate actions so, the issue can be solved and does not create threat for the business. Same is being witnessed in the case of M&S Richmond and therefore, it has proven that: digital marketing developed positive impact on the profitability of company. 
CHAPTER 5- Conclusions, Limitations & Recommendations
5.1: Introduction 

The present chapter will be based on concluding the whole research while specifying focus on each research objective and main research problem. Also, summary of the research findings will be made. Furthermore, original contribution of the research and limitation to research will be shown. Moreover, recommendation for future research will be made. 
5.2: Conclusions on each research objective

Research objective 1- To analyse the essential elements in the online marketing that lead to profitability of M&S Richmond.


Conclusively, it can be said that there are numerous essential elements within online marketing which helps in the profitability of M&S Richmond. It helps in reaching large number of the customers which is one of the foremost attributes supports in the growth of the company. When the interaction with the customer is increased then, it helps in increasing the number of sales which ultimately results in impacting the profit in positive manner. The essential elements are creating strong support for the company in regard to achieving the greater profitability.
Research objective 2- To find out the impact of online marketing in Marks & Spencer Richmond for increasing greater profitability.


It can be concluded that, online marketing develops positive and negative impacts, however, majority of the influences are made on positive note. The main aspect aligns with managing the negative impacts and M&S Richmond is effectively doing this therefore, the positive impacts are experienced by the organization that helps in enhancing their profitability in effective manner.  
Research objective 3- To find out new tactics adopted by M&S Richmond to enhance the online advertising as to maximize revenue.


The organization has effectively adopted the tactics for enhancing their online marketing advertisement which is helping them to enhance their profit. E-mail marketing and social media platform are the major tactics which supports the revenue of the company in prominent and significant way (Behera and et.al., 2020). The organization is mainly focusing on social media marketing as the customers are highly active over there and they create interaction with the consumers on effective ways. The new ways are based on making effective analysing, knowing the requirement of customer, and taking actions accordingly. This also enable in solving the issue related to ineffective analysation on online platform.
5.6: Limitations of the Research 

There was certain limitation faced during research and those are-
Issue in sampling

While selecting the participants there were major issues faced, random selection was needed to be done and therefore, it created large number of confusions. Already there were limited employees in M&S Richmond and selecting only some of them was hard task. As this might develop factor of demotivation in reaming employees.
Time constraint

Lack of time management in initial stage led to develop this issue. Therefore, appropriate focus in this aspect is being made. The whole goal has been parted in different parts which has supported in time management during whole research (Krishen and et.al., 2021).
5.7: Recommendations 

Recommendation on research context

To enhance the profitability of the organization within using online platform, M&S Richmond should post blogs on regular basis. This helps in attracting the customers in effective manner that lead to support the development procedure of the company within enhancing the profitability of the organization. Influencer must be approached by the company as this helps in developing impact on the customers and shapes their value in the favour of organization. As a result, customers will make more purchase which results in enhancing the profitability of the company (Tien and et.al., 2019).
Recommendation for future research 


In future, I will be using interview as a data collection tool. In current research, I have preferred the questionnaire under which I was not able to gather data in deep manner. I want to know the opinion of the participants as this helps in gathering data in effective manner and also makes outcomes more realistic (Ritz and et.al., 2019).  I will ask open-ended question to employees which helps in analysing about the detail aspects or concerns which are mandatory to understand in research area.  Therefore, I will use interview format in future research. 
 5.8: Summary of Chapter 
This chapter has made conclusive statement about different aspect of the research. Objective of research and problem area within research has covered. The conclusion arrives from research is that; online marketing creates positive impact on the profitability of the organization. The original contribution of research outcome is for organizations who are operating in business sector and scholars. Recommendation in research context is related to creating blogs and promoting influencing marketing. Furthermore, in future interview format is being approach for collecting data.
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 TERMS OF GLOSSARY 

· M&S Richmond

· Negative impact

· Online marketing

· Positive Impact

· Primary data

· Profitability

· Strategies

· Thematic analysation

APPENDIX 
Questionnaire
1- What is your age

· 20-30

· 30-40

· 40-50

· Above 50

2- What is your gender?

· Male 

· Female

· Other

3- Are you aware about the concept of online marketing?

· Yes 

· No

· Not sure

4- Do you think online marketing has become extremely important in current era?

· Yes

· No

· I do not know.
5- Why do you think so? Because:

· It increases work efficiency.
· It leads to greater profitability.
· Not sure

6- Does your company (M&S Richmond) is using the concept of online marketing?

· Yes 

· No

· I do not know.
7- Do you agree that; your organization (M&S Richmond) got the chance of enhancing profit due to online marketing?

· Strongly agree.
· Agree

· Neutral

· Disagree

· Strongly disagree.
8- How your company is measuring their success in this regard?

· By analysing customer interaction

· Within counting number of sales

· Both the above option

9- The cost of online marketing is effectively covered by the organization or not?

· Yes

· No

· Might be

10- Which online platform is used by your organization for online marketing?

· E-mail 

· Social media platform

· Both the above option

11-In social media marketing which platform is mostly preferred by your company?

· Facebook

· Instagram

· LinkedIn

12- Why Instagram is mainly used by your organization for enhancing the profitability?

· Large audience can be reached.
· It is more interactive platform.
· Direct concern of customers can be analysed.
13- How your organization is using Instagram to perform online marketing?

· Posting blogs

· Invitation to customers

· Uploading content on regular basis

14- Online marketing creates positive or negative impact on the profitability of the organization

· Positive

· Negative

· No impact 

15- Why do you think that online marketing creates positive impact on the profitability of your company?

· It helps in reaching numerous customers.
· More opportunities for growing.
· Higher sales

16- Does your company is focusing on SEO for attaining greater profitability through online platform?

· Yes

· No

· Might be.
17- To attain greater profitability do you think; online marketing is more appropriate in comparison of offline marketing?

· Yes, it is.

· No

· Might be. 

18- Do you get negative reviews while performing online marketing?

· Yes

· No

· Not sure

19- Negative reviews on online platform impacts the profitability?

· Yes

· No

· Might be.
20- How does your organization deal with negative comments?

· Instant respond

· Taking appropriate action

· Neglecting

Rationale for questions

	Question
	Rationale
	Satisfies

	1- What is your age
	For knowing age of participants.
	Demographic 

	2- What is your gender?
	To know about male and female participants. 
	Demographic

	3- Are you aware about the concept of online marketing?
	Identified the understanding of candidates
	Objective-1

	4- Do you think online marketing has become extremely important in current era?
	For knowing perception of participants
	Objective-1

	5- Why do you think so? Because:
	Opinions of the candidates have been taken in consideration. 
	Objective-1

	6- Does your company (M&S Richmond) is using the concept of online marketing?
	In context of analysing whether company is using concept of online marketing or not. 
	Objective-1

	7- Do you agree that; your organization (M&S Richmond) got the chance of enhancing profit due to online marketing?
	Views of the participants are being reviewed. 
	Objective-1

	8- How your company is measuring their success in this regard?
	Ways in which M&S has measured the success has been known. 
	Objective-1

	9- The cost of online marketing is effectively covered by the organization or not?
	The question was asked in terms of knowing whether company has covered its cost for online marketing or not?
	Objective-1

	10- Which online platform is used by your organization for online marketing?
	The online platform used by the organization has been known through this question. 
	Objective-2

	11-In social media marketing which platform is mostly preferred by your company?
	The most preferred platform by the company is being known so, it could be analysed that in which platform company is mainly performing operations. 
	Objective-2

	12- Why Instagram is mainly used by your organization for enhancing the profitability?
	The reason behind using Instagram by company is being known.
	Objective-2

	13- How your organization is using Instagram to perform online marketing?
	Ways in which company use Instagram has been analysed.
	Objective-2

	14- Online marketing creates positive or negative impact on the profitability of the organization
	Impact of online marketing on the profitability of the company has been mentioned. 
	Objective-2

	15- Why do you think that online marketing creates positive impact on the profitability of your company?
	Reason behind positive impact of online marketing on the profitability of the company is being evaluated.
	Objective-3

	16- Does your company is focusing on SEO for attaining greater profitability through online platform?
	Focus on company on SEO is being analysed.
	Objective-2

	17- In order to attain greater profitability do you think; online marketing is more appropriate in comparison of offline marketing?
	Perception of the participants is being undertaken in relation to comparing online marketing with offline marketing. 
	Objective-3

	18- Do you get negative reviews while performing online marketing?
	Negative reviews at the online platform are being received or not has been known.
	Objective-3

	19- Negative reviews on online platform impacts the profitability?
	To analyse whether negative reviews impact the profitability of firm, this question was asked.
	Objective-2

	20- How does your organization deal with negative comments?
	Ways in which negative comments are dealt in the company is known.
	Objective-3
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	Other (write in)


	☐
	


SECTION C:  Internal and External Ethical Guidance Materials

	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒

	2
	UWTSD Research Data Management Policy
	☒

	3
	[List any other relevant documents here]
	☒


SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	N/A




	2
	Contact person name
	

	3
	Contact person e-mail address


	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☒

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☒

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☒
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☐

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)

If NO the application cannot continue
	YES
	☐
	NO
	☐


Where research activity is carried out in collaboration with an external organisation

	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	
	If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity

	1
	Indicative title:
	The impact of online marketing on  profitability: a case study Mark and Spencer

	2
	Proposed start date:
	23/02/2023
	Proposed end date:
	07/05/2023

	
	Introduction to the Research (maximum 300 words per section)

Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity

· Proposed Research Question

· Aims of Research Activity

· Objectives of Research Activity

Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 

· How it addresses an area of importance. 

	3
	Purpose of Research Activity

(this box should expand as you type)

	4
	Research Question

What are the important elements in the online marketing that leads to the profitability of Marks & Spencer Richmond?
What is the impacts of online marketing in Marks & Spencer Richmond for attaining greater profits? 

(this box should expand as you type)

	5
	Aims of Research Activity

The aim of the research is to evaluate the impact of online marketing on venture profitability in Marks & Spencer Richmond.

(this box should expand as you type)

	6
	Objectives of Research Activity

· To analyse the essential elements in the online marketing that lead to profitability of M&S Richmond.

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	(this box should expand as you type)


	
	Location of research activity

Identify all locations where research activity will take place.

	8
	(this box should expand as you type)

	
	Research activity outside of the UK

If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	(this box should expand as you type)


	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 


	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.

(this box should expand as you type)


	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	YES
	NO

	12
	A prosperous Wales
	☐
	☐

	13
	A resilient Wales
	☐
	☐

	14
	A healthier Wales
	☐
	☐

	15
	A more equal Wales
	☐
	☐

	16
	A Wales of cohesive communities
	☐
	☐

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☐

	18
	A globally responsible Wales
	☐
	☐

	19
	If YES to any of the above, please give details:

	
	(this box should expand as you type)


SECTION F: Scope of Research Activity.See the Proposal
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☐
	☐

	2
	Use of interviews?
	  ☐
	

	3
	Use of focus groups?
	☒
	☐

	4
	Use of participant diaries? 
	☐
	☐

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
	☒
	☐

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☐

	
	Details of any other primary data collection method:

(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 
SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	YES
	NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.


	☐
	☒

	
	Details of any other participant groups:

(this box should expand as you type)
	
	


	
	Participant numbers and source

Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?


	30 participants 

(this box should expand as you type)

	11
	Who will the participants be?


	Employees and managers  

(this box should expand as you type)

	12
	How will you identify the participants?
	Research Investigation an sampling

(this box should expand as you type)


	
	Information for participants:
	YES
	NO
	N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☐
	☒
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	(this box should expand as you type)


	
	Information for participants:
	YES
	NO
	N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☐
	☒

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	N/A

(this box should expand as you type)


SECTION H: Anticipated Risks

	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 
If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  
	

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:

(this box should expand as you type)
	How you will mitigate the risk to participants:

(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:

(this box should expand as you type)
	How you will mitigate the risk to the investigator:

(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

(this box should expand as you type)
	How you will mitigate the risk to the University:

(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:

(this box should expand as you type)
	How you will mitigate the risk to environment:

(this box should expand as you type)


	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	


SECTION I: Feedback, Consent and Confidentiality
	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	N/A
(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	N/A

(this box should expand as you type)

	3
	Confidentiality / Anonymity

Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	N/A

(this box should expand as you type)


SECTION J: Data Protection and Storage
	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	YES
	☐

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	To complete the dissertation
(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	No

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	(this box should expand as you type)



	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO
	

	5
	Manual files (i.e. in paper form)?
	☒
	☐

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:


	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	N/A

(this box should expand as you type)


	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	N/A

(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	MYSELF

(this box should expand as you type)MY

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	MYSELF

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	6 MONTH

(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	YES

(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒


SECTION K: Declaration

	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	OLESEA FEGHIU
	Date:04/05/2023



For STUDENT Submissions:

	2
	Director of Studies/Supervisor:
	Dr. Raziur Chowdhury
	

	3
	Signature:
	
	


For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	
	


	Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:

☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.


	RESEARCH STUDENTS AND STAFF ONLY

All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.


This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
_1740226619

_1740226665

_1740226707

_1740226731

_1740226739

_1740226754

_1740226716

_1740226690

_1740226699

_1740226678

_1740226649

_1740226657

_1740226633

_1740226559

_1740226589

_1740226601

_1740226577

_1740224778

_1740224892

_1740224693

