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Introduction
The circular economy is a model of production and manufacturing that seeks to promote environmental conservation. It encourages this form of sustainability by promoting sharing, leasing, reusing, repairing, refurbishing, and recycling existing materials. The goal of the circular economy is to eliminate waste and pollution and circulate products at their highest value. Businesses, including the hotel, tourism, and hospitality industry, incorporate the concept of circular economy in their corporate social responsibility (CSR). CSR is a business model in which companies make a concerted effort to enhance social and environmental conservation. This compels companies like the Marriott Hotel to operate in ways that discourage the degradation of the environment. This paper delves into the concepts of circular economy and corporate social responsibility, highlighting how Marriott Hotel implements these two concepts. It broadly explores sustainability and its application to the tourism and hotel industry, focusing on the recommendations and conclusions of various theories and models of corporate social responsibility. Additionally, it examines the benefits of companies such as hotels promoting environmental sustainability. 

Marriott Hotel’s Implementation of Circular Economy in its Corporate Social Responsibility
Businesses embrace CSR in many ways, such as promoting equality, diversity, and inclusion at the workplace, treating employees with respect, making decisions ethically, and giving back to society through promoting health and education, as well as participating in programs that seek to eradicate poverty. However, the best way through which companies can make a positive impact through CSR is by implementing a circular economy, which requires being environmentally friendly and eco-conscious (Merli 2018, p. 715). This environmental friendliness and consciousness are seen in the use of renewable and clean sources of energy and the production of green products. Also, ecological consciousness requires the disposal of wastes, especially in the hotel industry, in ways that promote environmental sustainability (Lin and Niu 2018, p. 1683). Therefore, the management of Marriott Hotel understands the need to support sustainability because it is a heavy consumer of energy, which, when not well used, leads to the release of greenhouse gases, thus heightening the carbon footprint. Additionally, the hotel has a large production of waste whose volume the company has to reduce by implementing a circular economy through reusing and recycling, lest they become an environmental degradation menace. 

According to Tamvada (2020, p.11), CSR and efforts towards sustainability are voluntary. However, it has become mandatory for governments and international agencies to set policies that force companies to support CSR through promoting environmental conservation. However, some corporations go over and beyond the legal requirements and integrate the idea of doing good into their business models. It is critically important to evaluate which environmental conservation practices the company has incorporated into its culture and business operations to understand how Marriott Hotel supports CSR. The following are the ways through which Marriott Hotel promotes circular economy and sustainability in general.
 I. Reduce Carbon Footprint through Innovation
Marriot Hotel minimizes its environmental footprint by utilizing clean and renewable sources of energy. The use of clean and renewable sources of energy reduces greenhouse gas emissions and reduces air pollution (Jaiswal et al. 2022, p. 115). This helps the company diversify its energy supply, thus reducing dependence on imported or fossil fuels. According to the theory of carbon pricing, the use of clean energy sources is critical in reducing carbon footprints. This theory proposes the imposition of fees on carbon emissions and setting of targets on emission levels, thus making companies incur a societal cost due to the release of greenhouse gases (Hoang and Nguyen 2021, p.139). This cost contributes to revenue that is used to support other programs for renewable energy sources. The companies operate with should This serves as an indirect incentive to compel companies to shift to clean sources of energy (Nowotny et al. 2018, p. 2545). Additionally, Marriott’s use of clean energy sources helps the hotel to attain other forms of corporate social responsibility, such as creating economic development and employment opportunities for people who manufacture and install clean sources of energy. 

Marriott Hotel also sustainably manages water use, reduces waste, and responsibly disposes of waste in ways that do not threaten environmental conservation. The hotel attains these aspects of sustainability by optimally exploiting innovation (Wickham et al. 2020, p. 80). Innovative technologies are employed in the Marriot hotel to guide and monitor operations. Adoption of these technologies supports environmental sustainability. 

Other strategies employed by Marriott Hotel to reduce and manage waste are by reducing packaging and using reusable products. It reduces packaging by presenting its products in minimal packaging and packaging the products with materials that are recyclable or degradable (Ramirez and George 2019, p. 14). Also, the hotel uses reusable products such as bags, containers, and utensils. Avoiding or limiting single-use items such as straws and cups also helps the company to reduce waste.  

According to the theory of the polluter pays principle, companies that produce waste should incur the costs of managing the waste. This means that the more waste a company has, the higher the waste management costs it incurs (Mangku et al. 2020, p. 663). Therefore, by reducing waste, Marriot Hotel minimizes the need for disposal, thus cutting costs. By reducing waste and responsibly managing waste, the hotel conserves natural resources, reduces pollution, and supports a more sustainable future. 
II. Design and Operate Sustainable Hotels
The hotel operates with a business strategy that has sustainability integrated into it. This business strategy informs the hotel’s infrastructure designs to align with the goals of sustainability (Lopez-Torres et al. 2022, p. 440). The company achieves this by collaborating with stakeholders to support the design of hotels that are inclined toward environmental conservation. This aligns with the green architecture model of infrastructure that promotes the construction of buildings that reduce the overall impact of the built environment on the natural environment. According to Sharma (2018, p. 547), the green building approach encourages the construction of infrastructure that efficiently uses energy, water, and other resources. The green building model also promotes the use of sustainable materials and green energy during construction.

 Additionally, this approach requires organizations to acquire various sustainability certifications to ensure they meet the sustainability standards. For example, Marriott Hotel has earned the Leadership in Energy and Environmental Design (LEED) certification on some of its buildings (Chen and Chen 2022, p. 183).  267 of its hotels have achieved LEED certification, and it has 223 open adaptive reuse hotels. The hotel continues to strive towards certification, and it aims to have achieved certification of 100% of its hotels and have 650 open hotels by 2025. It seeks to have its renovation aligned with sustainability.
Moreover, the hotel utilizes technological advancements and innovations to prevent environmental degradation. The company uses the Internet of Things (IoT) to monitor its infrastructure assets in real-time, leading to proactive maintenance (Tiwari and Thakur 2021, p. 6950). This enables the company to prevent environmental pandemics. It also uses drones with high resolution and sensors to offer an accurate view of its infrastructure, thus making inspections faster, safer, and more accurate. This makes the identification of issues like leakages that could lead to environmental degradation faster and more accurate, thus minimizing the negative ecological impact of such problems. Also, the hotel leverages augmented reality (AR) technology that allows visualization of complex infrastructure systems and accurate location of underground utilities to minimize disturbance to the environment during repairs and maintenance. 

Marriott Hotel benefits from sustainable infrastructure in various ways, such as attaining energy efficiency, resource management, and climate change adaptation. Green infrastructure increases energy efficiency by reducing overall energy consumption (Thacker et al. 2019, p. 327). This lowers the greenhouse gas emissions. Also, green buildings lead to effective resource management characterized by efficient use of materials, reduced waste generation, and conserving natural resources. Recycling and reusing construction materials, for example, can help minimize environmental impact. Designing infrastructure with climate change in mind helps the company by increasing resilience and minimizing vulnerability to extreme weather events. Therefore, sustainable buildings have a critical role in sustainability by impacting energy consumption, resource exploitation, and greenhouse emissions. 

III. Responsible Sourcing 
Marriott seeks to promote sustainability practices in its supply chain. This is in line with the theory of socially accountable sourcing (SRS), which promotes sustainable practices in the supply chain. According to Jones and Comfort (2019, p. 7), the approach of socially responsible sourcing compels organizations to ensure that their supply chain practices do not negatively impact the environment and thus promote sustainability. 

According to Sanvitale (2020, para 10), Marriott Hotel also applies the model of environmental stewardship to enhance active participation in conservation and sustainability efforts. The hotel promotes environmental stewardship by engaging its suppliers in a long-term collaboration in an effort to pursue continued ecological sustainability. Therefore, the company shares its goal of conservation and implores its suppliers to share the same vision. 

Environmental stewardship takes three forms: restoration and protection, scientific research, and daily practice. Protection involves preventing further degradation, and restoration seeks to reverse the damage caused. The goal of this approach is to restore, start, and hasten the recovery of a degraded environment. Marriott Hotel promotes restoration and protection of the environment by utilizing clean sources of energy and abiding by the regulatory practices that seek to promote conservation. By 2022, the hotel had 48% forest stewardship certification through its paper products and 27% marine stewardship through certified seafood (Joshi and Kunwar 2018, p. 39). Scientific research addresses the unprecedented global challenges of increasing demand for fossil fuels and imported energy sources and preventing environmental degradation - all in the face of climate change. The hotel researches to understand the most recent conservation practices and policies towards sustainability. 

Moreover, the hotel ensures that its supply chain adopts the local sourcing approach, which encourages the consumption of locally produced products. Marriott exploits locally available resources, thus reducing distances traveled by suppliers to deliver the raw materials. This local sourcing model reduces the distances between the hotel and its suppliers and thus lowers the amounts of fuel consumed by suppliers’ vehicles (Raub and Martin-Rios 2019, p. 2441). This is critical in reducing the carbon footprints. Also, the hotel incurs lower transportation costs due to the short distances between the hotel and its suppliers. Local sourcing not only cuts costs and lowers carbon footprints but also helps the company give back to society by promoting local producers. This way, it creates jobs for the local people, thus achieving a form of social responsibility that encourages local economic development and eradicates poverty. 

The hotel has had significant success in the implementation of the local sourcing approach and continues with the journey towards 100% responsibly and locally sourced materials. By 2023, the company was aiming to ask all the top ten categories of contracted suppliers to provide information on product sustainability, including social impact (Ruiz Molina 2022, p. 475). By 2025, the hotel aims to require all centrally contracted suppliers to provide information on their environmental conservation impact and to explain their role in countering climate change and promoting overall sustainability. It also targets attaining a 95% level of local sourcing of its materials. This will mean compelling their top ten suppliers to supply materials that are 95% sourced locally and to prove this by presenting their spending information. Additionally, it is committed to 100% sourcing of eggs from cage-free sources throughout its global operations by 2025. 

Benefits of Corporate Social Responsibility (Sustainability Effort) to Tourism and Hospitality Businesses
Companies such as Marriott Hotel that operate in the tourism industry benefit immensely through their support of corporate social responsibility, especially the sustainability part. The benefits include enhancement of the customer's perception of a company’s brand. Eco-friendly companies like Marriot Hotel can attract and retain customers, especially those who are conscious of environmental sustainability. A company’s effort and commitment to sustainability create a positive reputation and a strong brand image as a company that cares about its customers and the world in general (Kim et al. 2020, p. 219). Marriott’s integration of sustainability into its culture, business strategy, and operational practices creates a positive picture for the customers. The customers and the public think that the company is a force for good and thus are attracted to it. This makes Marriott Hotel stand out among its competitors and attracts customers, thus increasing its sales. Therefore, the result of a company's support of CSR is enhanced financial performance and a competitive advantage over its rivals. 

The other essential benefit of CSR to companies such as Marriott is that sustainability efforts help appeal to investors. CSR does not only attract customers but also investors to companies. Engaging in sustainability makes the company more appealing to both current and future investors (Srivastava 2019, p. 9). CSR also proves to investors and business partners that it is interested in both short-term and long-term gains. Therefore, CSR through environmental sustainability is a critical metric that goes a long way to help external analysts quantify Marriott Hotels' conservation efforts. This metric is a crucial factor for investors' consideration and continued interest. 

Conclusion
All businesses, including the companies in the hotel, tourism, and hospitality industry, should implement and pursue corporate social responsibility. A circular economy helps businesses to reduce the production of waste by encouraging reusing, recycling, and promoting degradable products. Limiting single-use products is one of the ways that hotels can implement a circular economy. CE has the benefit of cutting down the costs of managing waste. Companies support corporate social responsibility through ways such as creating job opportunities and giving back to society through local sourcing, which causes local economic development. However, the most significant way that businesses can engage in CSR is sustainability. Marriott Hotel engages in CSR and sustainability through leveraging innovation to reduce carbon footprint, investing in sustainable architecture and green buildings, and responsible sourcing. The company has succeeded in implementing sustainability to a certain level. However, it continues to pursue sustainability guided by its set goals and targets. It benefits from CSR through its commitment to sustainability, creating a positive image that enables it to acquire strong brand loyalty. Moreover, it helps the company appeal to investors and business partners for continued support and cooperation. 
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