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This report is investigating how the internet further revolutionized the recruiting process. What recruitment means, and the methods that are open for companies to use. Understanding the difference between traditional vs modern day recruiting. While recruitment Traditionally stayed localized, the internet allows recruiting for candidates on a national or even global scale is now more efficient. Social media platforms gave recruiters a wider reach. This allows the best candidates from different platforms to be located. Explaining what social media is and what it is used for and its development in recent years. It is said that emerging technologies have transformed recruitment agencies into tech-savvy, modern day agencies, relying on the latest technology to recruit the best candidate for any position in a company.
CV comes from the word resumé. It is said that the first professional Curriculum vitae (CV) was written in 1481 by Leonardo Da Vinci. He wrote a list of his skills and experiences for a potential employer, Duke of Milan. A job he obtained. 
In 1650 the first recruiting agency evolved from Henry Robinson and Edwin Miller. They saw that there was not a direct connection between employers and potential employees. They shared an interest in finding skilled workers for businesses. Robinson had good knowledge of the job marketplace to find the right candidates and Miller used his business acumen to manage the company. Through this innovative idea it helped many employees find the right jobs.
It is said that during the First and Second World wars, is when recruiting agencies really originated. An outbreak saw volunteers besiege recruiting offices. The fact that soldiers had been called to war and there was a gap in the work market that needed to be filled. When they returned from war, they would add their gained experiences while being away to their resumé. This would help them to find work. In addition, during this time administrative and medical staff would work in public offices. they processed thousands of men who wanted to go to war, the overwhelming number of eager men prepared to fight for their country, they would have to turn some away. 
Traditional recruitment is a conventional process, in processing and selecting individuals actively trying to obtain work or recruiting new staff to fill a position. This is done by paper applications and resumé. Which primarily places a strong emphasis on cultural fit, a manual process, human judgment, and interaction. The steps involved are identifying the current vacant position, Position analysis, writing up the job description, advertising of vacancy (in newspaper, job board, recruitment agencies, and or employee referrals.), resumé screening, interviews, selection and coordinating with candidates. This entire process is owned by the HR, Talent Acquisition Team and hiring director. One of these team members usually is involved either one or all, this could be positioning analysis, resumé screening or the final discussion phase. This process is very time consuming, subsequently tasks include a reference check, background verification, offering the selected candidates, notifying unsuccessful candidates, preparing and conducting onboard activities. The traditional method emphasizes obtaining as many resumes as possible and building the database for using it when needed.
Social media is an ongoing evolution. In a sense, social media began around 1844. People tapped out by hand on a telegraph machine. This was done by a series of electronic dots and dashes. Computer users began communicating and forming communities as soon as they were linked through timesharing systems and an emergence advanced research projects agency network created by the United States in the 1960s. They had real time chats, person-to-person e-mail, and public discussion groups. Since then, online systems have added many other features, from publishing to the virtual world. This allowed scientists at different universities the ability to share hardware, software, and any other data needed.
During 1996 the first social media platform was launched myspace but about a decade before the first predecessor was generated. Since its inauguration, social media has intruded over half of the 8.06 billion individuals in the world. Social network platforms have almost tripled their total user base in the last 14 years, from 970 million in 2010 to the number passing 5.17 billion users in July 2024
In today’s fast-paced society, with billions of users worldwide and nearly everything turning digital, it is nearly impossible to ignore the value of social media. The recruitment industry has used the powerhouse of social media to identify potential candidates. Platforms such as LinkedIn, and Facebook have transformed organizations' access to connect, engage, share, and even find candidates with specific skills or experience. 
Ponder for a moment the last time you heard of an alluring job opportunity. Was it a LinkedIn or Facebook post? a colleague? Or perhaps even a story on Instagram.
LinkedIn is a professional platform, with thousands of industry-specific groups, easier to head-hunt, and not hard to find candidates. Social media recruitment requires distinct and strategic maneuvering. With the right strategy, you could attract talent that’s a game-changer for your organization.
 The disadvantages when using social media as a recruiter is you can easily perceive someone as anyone or anything they want to be. This opens doors for misleading and false information. For example, an individual could be distinguished as having a BA Hons in business on social media, which is a trait an organization is considering when hiring. The individual has done nothing in line with business, never completely a BA Hons and has no relevant work experience. Another Individual can delete their profiles on most social media platforms, maybe they have something to hide, or maybe they just don't want some information to get out. If you are a professional and have post and delete a post it may remain forever. Some candidate’s profile may not be up to date this can also lead to false information being obtained. people’s personalities and what you would like to know about them may have changed and could be outdated. Social media is a platform where you can be free to have your own opinion, share your, feelings, hobbies, ideas etc. As a Recruiter you may not identify with a person post and feel bias towards them for it, even though they would be the perfect fit for the job. On the other hand, candidates enquiring for work may believe that a job listing is falsely advertised due to countless fraudulent listings asking for money and personal information. This can affect your target audience, causing people less likely to respond to online recruitment.
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