[bookmark: _GoBack]Swansea City – 50 total 
1 a) Yes 29	No 21
b) Yes 18    No 11
2- Yes 18	No 32
3- Yes 24	No – 26
4- (1) – 0	     (2) - 5	     (3) - 24 	      (4) - 17 	(5) – 4
5- Website – 21	In person – 21	   Over the phone – 7
Website + In person – 1
6 – Only focused on those who answered website so 22 overall
Post- 13	E-ticket – 9
6 b) only focused on those who answered by post so 13 for this question
Yes – 11	No- 2
7 – Still only focused on those who answered website on question 5 so 22 overall
(1)- 0		(2) - 2		(3) - 11		(4) - 7		(5) - 2 (the 2 that answered 5 are season ticket holders)
Comments: one of the people that answered 2 stated that “it is harder to use the phone version”
8- Still focused on the website answers so still 22 overall
Yes- 11	No- 11
Comments: For the ones who have purchased on line car park 6 are no season ticket holders and 5 are which could mean that those who only attend a few games pre plan more and therefore book the parking 
For those who said no the comments were: “Don’t drive” “I use the bus” and “walk because live nearby”
9- This section is focused on all the questionnaires so back to 50 overall 
(1)- 0              	(2) - 0		(3) - 25		(4) - 22		(5) – 3
10 – Yes – 26	No – 24
Comments: the majority picked yes which could result in a recommendation of including pre purchases in the near future. 
Of those who answered Yes 16 were season ticket holders which means that those who go to the stadium regularly would be interested in investing prior to the game in order to get some deals which then could create a marketing strategy for promoting season ticket holders
11- Alcohol – 17 	Meal Deals – 19		Match day programme- 5
Alcohol + Meal deals – 4
Alcohol + Match day programmes – 1
All – 2
Meal deals + Match day – 2
Comments: Those who answered that they were interested in all of the options were both season ticket holders which then justifies that those who go to the stadium regularly are interested in promotions and deals in order to save money since they go so regularly to the stadium


Ospreys – 50 in total
1- Yes- 29		No- 21
2- Yes – 16	No – 24		N/A- 10 
3- Yes – 26	No – 24
Comments: In the above question 26 people said yes to being aware of Ticketmaster and 19 of those 26 were season ticket holders which means that those to seasonally support the team and go to various games are more aware of the changed to the stadium
4- (1)- 0		(2) – 3		(3) – 23		(4) – 18 	(5) – 6
Comments: of all of the people that answered that they were no happy they were all non-season ticket holders which could mean that they just went to the stadium on a day where perhaps the staff was not as helpful or perhaps there other external factors which affecting the ticketing on that day 
Of the people hat selected 5 the majority (4) is a ticket holders which then could justify that those who go regularly are most impressed with the ticket experience since they are used to it 
5- Website – 8	in person – 13	Over the phone – 5	part of a half time activity  - 8
Through a school initiative – 3	through my rugby club – 4	through my employers – 2
 In person + through my rugby club – 3	Website + in person + through my rugby club – 2
Website + in person – 1	    Website + Over the phone – 1
6- Yes – 18 	No – 32
Comments: For those who answered yes 12 of them were season ticket holders which justifies once again the point made previously explaining that those who are season ticket holders are more aware of the promotions and deals that are offered by the stadium
7- This section is answered only by those who picked website in question 5 so therefore this section is out of 12
Post – 7		E ticket – 5
b) – this section for those who answered post in the question before so 7 
Yes – 5	No – 2
8- This section is still only focusing on those who answered by website 
(1)- 0	(2) - 0	(3) - 6	(4) - 4	(5) – 2


9- All of the participants are included in this section so 50 overall 
(1)- 0	(2) - 0	     (3) – 17	 (4) - 22		(5) – 11
Comments: Of all of the participants that answered 4 or 5 (so 33 overall) 22 were season ticket holders which could mean that the season ticket holders are more used to the scanners and therefore think they are excellent as it speeds up the process. 
10- Yes- 33		No – 17
Comments: The majority of people (9 out of 17) that said no were non season ticket holders which could mean that those who only go to specific games are no interested in having pre purchased because they don’t go as often and because some of the games could be a spur of the moment decision 
Conversely those who said yes the majority (20 out of 33) were season ticket holders which justifies that those who go to the stadium regularly are interested in offered and promotions that could help them save money when they going to the stadium 2 or 3 times a month
11- Alcohol – 13	meal deals – 17		Match day programmes – 10 
Alcohol + Meal deals – 6	All – 4
Comments: For those who said match day programmes the majority (6 out of 10) were non season ticket holders which could mean that those who don’t go to the stadium as often want the match day programme as either a souvenir or just to have to see important information as they might not know as much about the swans and the stadium as the season ticket holders
Furthermore, of the ones that picked alcohol and meal deals all 6 are season ticket holders which then justifies what is mentioned above about season ticket holders not necessarily wanting the match days programmes deals but more importantly they want alcohol and meal deal deals since they go to the stadium so often and therefore want options to save money. 






