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This essay focuses on examining Premier Inn organization as an opportunity to identify how they implement circular economy within their Corporate Social Responsibility policy. By this way, the main objective is to highlight the importance of sustainability across the hotel industry and how this is relevant considering the development strategic planning. Therefore, in few words, this essay represents a great method to better understand the effects and the benefits of CSR framework by analysing the CSR policy within the Premier Inn organisation. At the same time, examining the Corporate Social Responsibility represents a great opportunity to discover the benefits connected with the brand. As it is analysed as being a strategic planning approach, there are also integrated several of the objectives and targets proposed as the development plan. 
Indeed, Premier Inn, one of the leader’s hotel chains in the UK is a popular organization that integrated the principles of circular economy within the Corporate Social Responsibility programme as an opportunity to mitigate numerous risks identified that may be important as part of the business development. Therefore, this essay also examines this strategy across the hotel management industry in the UK and also with reference to the chosen organisation, Premier Inn (Premier Inn, 2023). 
In the modern times, the sustainability principle started to be an important management philosophy, as part of the business’s development, according to Morea et all (2021). Indeed, in hospitality industry, sustainability represents a core principle that helps the organization to integrate within numerous practices. By this way, numerous organizations started to be committed in numerous practices, to achieve a greater performance level. Due to this fact, engaging in CSR is an essential factor within the hospitality industry, as by this way, the organizations can develop effective practices to improve its brand awareness and loyalty for the customers (Singal and Rhou, 2017). Also, according to Gupta (2023), embracing a circular economy within the CSR initiatives can lead to sustainable business practices that are advantageous for both community and organization. 
Travelife (2022) explains that circular economy can be defined as a model of production and consumption that targets reducing the amount of waste produced. However, this principle developed as a result of mass production and consumption habits within the people. Indeed, as can be evaluated, one of the core principles used by the circular economy framework is connected to the CSR framework, as it focuses on minimizing the waste, while maximizing efficiency the resources. Due to this fact, it can be analysed that circular economy principle can be interconnected within the sustainable practices. Also, based on the circular economy principle, products and materials are continuing in being kept in circulation, by numerous processes, including reuse, maintenance, recycling, composting. Moreover, similarly to the sustainable approaches, the main objectives aimed within this action focuses on tackles numerous challenges, including climate change, biodiversity losses, waste, air pollution and so on. (Ellen MacArthur Foundation, n.d.)
Premier Inn is the UK largest hotel brand. Also, according to Premier Inn (2023), the organization continues in setting industry-leading standards, which encompasses the sustainability standards. Indeed, the main targets of the organization are focussed on supporting people, planet, and local communities (Premier Inn, 2023). Therefore, a detailed sustainable approach will be analysed and evaluated as a following paragraph within this essay as an opportunity to investigate the clear connection between the circular economy framework and the CSR initiatives useful in Premier Inn organisation.
Moreover, analysing the sustainability report within the Premier Inn, the organization integrated the ESG framework across their activities and business operations, as an opportunity to create a positive impact on people, environment, and local community (Whitbread ESG Report 2022 Social Governance 1 Appendix BEING A FORCE FOR GOOD ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2021/22, 2022). 
At the same time, the report also highlighted their commitment in creating all the targets and objectives, by using numerous opportunities, including fostering an inclusive and diverse work environment, providing numerous training and development opportunities, focussing on wellbeing, making a positive contribution over the community, increasing the collaboration with sustainable partnerships, supporting the wellbeing of the customers, integrating an environment based on integrity and diversity, reducing the environmental impact and operating the business. 
	Moreover, as a deepen analysis of the CSR strategy applied within the Premier Inn activities, the organisation succeeded in registering numerous progresses, including 100% of risk supplier assessed, 32.3% reduction in food waste as per 2021 statistics, achieving zero net carbon emissions by 2040, minimizing the water use and so on. At the same time, as per Premier Inn (2023), organization is mainly focussed on improving the services, that would be important for customers and also for the employees. In terms of employees, they continued in investing in the skills and abilities of the staff as an opportunity to provide numerous training opportunities and apprenticeships. For the vision of the company, maintaining the wellbeing within the employees represented so far, a priority. 
	Furthermore, as there are more than 800 of hotels across the UK, each of these belongs to a community. Due to this fact, the management of the overall organisation manifests commitment in being engaged within the local communities, by numerous strategies, including charity fundraising, volunteering or even, providing work for local people (Premier Inn, 2023). Additionally, the organisation plays an active role in the process of supporting the community, as they support and sponsor three hours per each member as an opportunity to be involved in numerous local activities. 
	As analysed within the previous section, Premier Inn manifests its commitment to incorporate sustainable practices among the business operations, as an opportunity to achieve its long-term targets and to create a better perspective for all users: stakeholders, employees, suppliers, and even, customers. At the same time, by this way, the organization recognizes the responsibility that needs to be maintained to safeguard the environment and communities where the business operates in (Premier Inn, 2023). Also, according to Henisz et all (2019), incorporating an ESG framework represents a substantial approach that helps businesses to achieve a greater performance level as it focuses on various pillars. Also, it is an opportunity to create value. Therefore, the main aspects covered by these principles are it supports and helps companies to explore and to entry within new markets, or even to expand into existing markets. At the same time, it is also an essential plan as part of the cost reduction strategy, whereas the new ideas can be advantageous in combating the operational expenses. Additionally, the ESG principle also focuses on reduced regulatory and legal interventions as an opportunity to compliance with all the current regulations and legislation. The objectives described within the ESG approach are also fundamental to the employees as it relates to develop strategies to attract and to retain the employees, improving their motivation and indeed, their productivity. Also, this approach is mainly focused as an opportunity to enhance investment and asset optimization (Henisz et all, 2019).
	Moreover, Anon (2023) identified the sustainability being a crucial approach used by the organizations within the hospitality industry and particularly in hotel management, as the practices leads to resource conservation and minimizing the impact on natural habitats. At the same time, considering that this industry is mainly focused on costumer changing in preferences, and being updated with traveller’s demand, the businesses succeeded to integrate numerous practices as an opportunity to be committed within the increased demand in eco-friendly approaches, sustainability awareness within the customers. Overall, the sustainability principle represents a fundamental key within the hospitality industry as it focuses on environmental conservation, resource management and community engagement, as per evaluation within the sustainability policy adopted by Premier Inn organisation. Therefore, these result in numerous benefits and advantages, including reduced environmental impact, leading to an increased guest satisfaction rate, and adopted cost savings principles (Anon, 2023). Overall, based on these findings, it can be evaluated that a strong sustainable approach used by the businesses in hotel management from hospitality industry may represent an opportunity to generate more sales, and indeed, much more profit, in improving the customer experience, in strengthen the relationship with the stakeholders, in maintaining a diverse and inclusive work environment whereas all the employees are valued and important. 
	Therefore, as already analysed previously within the CSR strategy developed in Premier Inn, the organization also focussed on the keeping in mind numerous tactics in report with the circular economy principles, as an opportunity to help the business to register a higher performance, to maintain the competitive advantage and to use the resources efficiently. Indeed, as part of the commitments described and analysed within the plans and strategies of the organization, Premier Inn focuses on implemented numerous strategies to minimize resource utilization, such as: reducing the water usage in customer up to 20% by 2030 (Premier Inn, 2023). Also, the organization targeted to reduce its emissions by achieving zero net carbon emissions by 2040 and cutting the food waste up to 50% by 2030 (Premier Inn, 2023). 
Furthermore, there are also numerous companies that also embodying the circular economy principle as part of their development programme, linked with their sustainability vision. A good example is Travelodge, a popular brand of hotel chains at a global level. At the same time, they launched Better Programme, their sustainable programme that incorporate the circular economy strategy, mainly focused on creative and supporting a positive environment for customers, colleagues and the planet. Also, the core values within Travelodge organisation are inclusive, caring, and conscious (Better Future, 2023). By this way, this programme represents the standard in examining the solutions to use efficiently the resources, in reducing the carbon emissions, in reducing the water consumption and in increasing the overall waste reduction plan (Better Future, 2023). 
In conclusion, according to the information that has been analysed and evaluated in this essay, businesses from the hotel management sector are generally focused on incorporating the circular economy into their sustainable approach, as an efficient plan for the maximizing its profits and incorporating the consumer’s demand. Based on this point of view, it is presented an opportunity to improve the security of raw materials supplies, maintain the competitive advantage, incorporate innovation principles into the development of the business, increase sales, and improve and retain employees. At the same time, this strategy has a positive impact on the environment on account of the fact that it is centred on the pursuit of long-term goals. According to the corporate social responsibility strategy adopted in Premier Inn, one of the most well-known hotel chain brands in the United Kingdom, this framework is considered to be extremely important within the hospitality industry because it provides an opportunity to investigate a multitude of benefits that are contributing both directly and indirectly to the business. Additionally, as was discussed earlier, sustainability is the most important factor in the success of businesses operating in a wide variety of sectors. This is because it encompasses a considerable number of pillars and areas that enable these businesses to achieve a higher level of performance.
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