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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	
Answer: On average a website takes “on desktop is 2.5 seconds and 8.6 seconds on mobile”. When I clicked on the cooking academy website it opened almost immediately at around 2-4 seconds which I thought was convenient, however, some time was taken up my Wi-Fi was a bit slow which is why it could’ve loaded quicker, but still there was barely any waiting, and almost immediately I was presented with the front page of the website. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: A sub-page is “is a subordinate page nested within or under a main or parent page on a website.” The cooking academy website does contain sub-pages where customers are easily able to find what they are looking for. For example, the have a specific branch called “Cookery Team Building and Leadership Events” which contains Wine and Whisky tasting events, The Great British Bake Off and more events like these. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: Yes, the customer can make a booking via the webpage for specific classes like as there are specific links for the Asian street food class and many more other bookings. Also, there is a specific area on the webpage where a customer can contact for either general enquiries or corporate events where they specify their email and number. Theres a green “make an Inquiry” button making it easier for customer’s book.


	
Question 1d - What improvements could be made to the usability of the website?


	
Answer: Improvements that could be made to the usability of the website is using larger fonts, which are more clear and easy to read for customers looking on the website as they won’t have to be “squinting at the screen, they could also add more buttons like their “make an inquiry one” and add ones like “Contact Us” or “Learn More” which are visible to the customer and will be more easier to find.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks extremely pleasant and is colour coordinated which a consistent matching theme of the colour green. I also checked out the website on my mobile phone and there was a difference between its appearance on both my computer and mobile. It was easier to locate specific web pages on my computer as the layout was bigger and more convenient due to the font size.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website consistently uses shades of green both light and dark, they also add in a lot of images when you scroll sections like “Cookery Team Building Events” and it shows images of food which may have been made by customers. They also include videos in which potential customers can have a visual experience and are really able to see where their money is going.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Online chat tools are “browser-based and enable users to start chatting with other users in real time”. The website has made an online chat tool on the website which is available 24/7 and is an effective chatbot for any personal enquiries about products, booking and the service available and provided by the company that is available to their potential customers. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website, which are Facebook, X, Instagram, LinkedIn and YouTube, are effective as they give potential customers a feel into how the company operates, and what apps customers can check out if they want to see any new updates or any sales/discounts which are only available to those who check out and regularly update themselves.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  the services are offered by the company clearly though the use of sub-pages, specifically, the sub-page “cookery classes” in which informs us of the style of cooking we can learn from the cooking academy. For example, they have the heading “Asian” and below it they specify specific types of Asian food such as Indian, Thai, Korean and many more making it clear to the customer what services they offer.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available by clicking on specific classes in the “Cookery Classes” section such as “Asian Street Food Class” and “Beginners Cookery Class” and then you can see and check out some reviews left out by potentially past customers, most of which have around 5-10 reviews each and are somewhat up to date giving us a feel for what customers truly think about the experience.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service presented by the company is in my opinion, of very high quality as it makes clear many essential thinks, like how to book a class, how to check out reviews and gives us as potential buyers an insight into how the cooking academy operates and what we will gain from these. This is why I would recommend the company’s service to family as friends as it’s a high-quality service which is easily accessible understandable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made clear to customers as they as shown when potential customer’s/buyers are interested in certain classes information about the classes, reviews, overviews, bookings and prices are all available, so clients are already aware of the prices they are paying. The prices do reflect the quality of service as we can see the class prepares you for several dishes making it worth the money.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking

	
	2. Learning

	
	      3. food

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the company’s website does not appear in the top 10 websites as when I type cooking, websites like the BBC, cookinglife come up same for learning and food, many other big brands come up, and this is because The Cooking Academy website is a more smaller brand in comparison to others which is why it didn’t come up in the top 10 searches for each of these specific words.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: Yes, I feel that websites still have relevance in modern UK businesses as statistically “They are not just surviving; they are thriving, evolving, and continuing to be a central part of any successful online business strategy.” They provide trustworthy reliable sites for people to explore on and create “meaningful connections with your customers.” This is helpful and relevant as provide honest connections with potential buyers who are maybe looking for a reliable small website to help thrive, leading to many people sharing the website and helping it grow.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One recommendation I would make to improve the cooking academy website is for them to try the 10-foot test. This is where they would get up from their working area and “take ten steps back from your computer”, if they can’t see what the company does and its main message, they should aim to tighten their message up, be more specific and “don’t try to be clever. The cooking academy website contains alt of information on their main page which may be overwhelming for some buyers who are trying to look for the answers they can’t find. Therefore, they should aim to concise the message.
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