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Introduction 
The Coca-Cola Company is one of the most successful Americans multinational whose history began back in 1886 when the first sugary drink was invented by John Stith Pemberton.  John was a pharmacist from Columbus, Georgia who after conducting different mixing experiments developed the Coca-Cola drink that was un-carbonated and unnamed.  The main components that made the drink were kola nuts and coca leaves and this inspires Frank M. Robinson, Stith’s bookkeeper, to the name the invented drink as Coca-Cola (The Coca-Cola Company, 2022).  After the drink became very popular, Asa Griggs Candler bought the formula and the brand name and formed the Coca-Cola Company in 1892 in Atlanta. After three years, the drink was being sold almost everywhere in Georgia but in 1919, the company was then sold to Ernest Woodruffs Trust Company in Georgia (The Coca-Cola Company, 2022). The company grew at a high rate to a point where it claimed approximately 60% of the market in 1948 but this market share decreased significantly in 1984 to 21.8 due to the entrant of new competitors (The Coca-Cola Company, 2022). Over the years, the company has acquired other different companies in various sectors which include Minute Maid, Columbia Pictures, Thums Up, Barq’s, Huiyuan Juice Group and Topo Chico. Currently, Coca-Cola Company operates in about 200 countries globally with more than 500 different brands.  
Importance of International Financial Management (IFM) to Coca-Cola
International Financial Management is the management of financial and human resources in an international business environment. The business must be making money and trading through the exchange of foreign currency. The various international financial activities enable multinationals to connect with international dealings with other overseas companies, lenders, customers and governments among others.  One of the importance of IFM to Coca-Cola is that it enables it to maximize wealth of its shareholders. IFM enables Coca-Cola to perform its roles and achieve its objective by recording excellent performance in the beverage and food industries over the years in different countries. The company’s managers are able to manage funds and resources along with making good investments decisions which results to higher revenue and profits. This in turn maximizes the wealth of the company’s shareholders by higher dividends, higher value generation and increased stock price (Young & Legister, 2018). The second importance is that IFM enables the company to maximize on profit through making the right investment decisions. According to Apte, P. G., & Kapshe, S. (2020). IFM promotes optimal utilization of resources and choosing investments that are safe and have high returns leading to increased profits and turnover.
  The third importance is that IFM helps Coca-Cola to record high or optimal rate of interest on loans borrowed.  The company is able to effectively choose finance sources that are safe, reliable and that attract the least possible interest rates which eventually boosts the company’s overall profits (Young & Legister, 2018). The fourth importance is that IFM enables Coca-Cola to effectively manage foreign exchange risk which is part of international trade. During international trade, foreign exchange are always unpredictable and volatile and can easily result into losses when, poorly managed. IFM enables Coca-Cola managers to cover, consider and hedge against foreign exchange risks during international trade. Other reasons why IFM is important is that it enables Coca-Cola to efficiently manage inflation risks in different countries, develop proper tax planning, efficiently use the available expansion opportunities and manage political risks. 



Challenges Coca-Cola is experiencing in different international financial markets
One of the challenges experienced by Coca-Cola in various multinationals financial markets is high level of market imperfections. In every country the company operates, it is subjected to different local customs, laws and varying business practices which can easily reduce the ability of the managers to adequately forecast the company’s business conditions.  The second challenge faced by the company is the high tax competition in various countries. Most countries attract multinationals companies in various ways by offering incentives, improving infrastructure or pledging government assistance among others. Other governments offer tax breaks to multinationals but these measures and incentives are not available in every country that Coca-Cola operates making it challenging for it to do business or compete efficiently with other local companies (Grgić, 2020). The third challenge is high level of political instability in countries where there are no reliable government authorities. This eventually increases the risks of doing business, adds costs of business and makes it challenging for the managers to have a clear forecast of the various business trends. Most countries that experience political instability are also associated with a high level of corruption that leads to weak and ineffective legal frameworks. Lastly, Coca-Cola experiences multinational corporate lobbying in different countries which include heavy environmental regulations and tariff structures. According to Chua et al. (2020), local competitors in some countries can lobby for high tariffs or tough environmental standards in effort to lock multinationals from entering or thriving in the market. 
Coca-Cola’s dividend distribution policy and the efficient market hypothesis theory 
According to Apte and Kapshe, (2020), Coca-Cola pays dividends to its shareholders four times every year, usually December 15, April 1, October 1 and July 1.  Shareholders can receive their payments either by check or electronically in the currency they would like. The company has been diligently paying its dividends for about sixty years now which has been gradually increasing for the last twenty-five years in a raw. For one to be eligible for Coca-Cola’s stock dividends, one has to buy the stock or ensure they already own it not less than two days before the record date and as well own the shares at the close of the trading business day. The overall performance of Coca-Cola stock has been excellent and strong for years and in the whole of 2021. According to Dividend Diplomats (2022), Coca-Cola’s stock has been outpacing the S&P 500 which in 2021 was growing at the rate of 23%. The company’s revenue in 2021 was $3.5 billion which was significantly higher compared to the last nine months in 2020 and this has also enabled the company to maintain a clean balance sheet. Smart investors who wish to invest or have already invested into the company look at three main dividend stock metrics which are Price to Earnings Ratio, Dividend Payout Ratio and Dividend Growth Ratio. According to Dividend Diplomats (2022), Coca-Cola had a Price to Earnings Ratio (P/E) of 25.23 as of January 14th 2022 which is okay because it is lower than that of competitors and S&P 500. Additionally, the company has a Dividend Payout Ratio of 69% which equates to $1.68 per year or $0.42 per quarter. For the past fifty years, Coca-Cola has been referred to as the dividend king and its Dividend Growth Rate has been increasing at the rate of 3.72% where between 2020 and 2021 it increased from $0.41 to $0.42.
According to Leković (2018), the efficient market hypothesis states that the current stock prices of a company are a reflection of any other existing available information. Therefore, the hypothesis assumes that all information regarding to a company’s stock prices should be available and shared freely among all market participants. This means that the stocks of a company trade at their fair value in the market. Investors who use the theory to invest in Coca-Cola use three main variations that are embedded in the theory which are weak, semi-strong or strong forms of the efficient market hypothesis. Since Coca-Cola is a renown multinational that has been in existence for over a century, the investors use the strong form of the efficient market hypothesis where all information, private and public, is incorporated into the company’s current stock price. These investors look into the company’s passive investing options such as exchange-traded funds and index funds. 
Coca-Cola’s method of appraising projects
Coca-Cola employs three main methods of appraising the various projects it undertakes in various countries where it operates. One of the methods is economic analysis where some of the highlighted aspects include the requirements for raw materials, probable profits, level of capacity utilization, and anticipated sales and expenses (Sinha, 2022). The company also considers the available and anticipated government policies and regulations regarding the project to assess whether a project should progress or not. The second is conducting a financial analysis of a project and assess its financial viability before, during and after its implementation. Lastly, the company conducts market analysis for all its projects before they begin. This ensures that the products being produced have a viable market or customers to purchase them enabling the company to make profit as it meets the needs of its customers. 







Conclusion 
International financial markets have different analytics and shapes as compared to national financial markets. Efficient management of international finances can enable multinationals achieve effectiveness and efficiency in all markets. This makes IFM important to companies that want to sustain international markets and thrive in them by earning higher returns, efficiently producing products, efficiently obtaining raw materials and broadening their market share. Coca-Cola is one of the multinationals that have embraced IFM and this has made it to become the best company in almost aspects globally in the beverage industry. 
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