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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website optimal loading time is at a good response rate. According to Anderson, (2018) the report found 52% of online buyers said a good site depends on fast page loading. Customers get side-tracked when a page loading is slow; 14% leave and go to another website, and 23% quit or leave their computer completely (Anderson, 2018).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has 7 sub-pages Home, Gallery, Services, FAQs, Contact, call us and request a quote. Customers can also navigate to the top menu and explore from the sub-pages. Moreover, the structure of internal links that connect to a site with many sub-pages to one another. It is important how a websites content is arranged and displayed so that users can navigate it easily and can understand its context (UXPin, 2020).

	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Customers can make a booking on this website, but this will not be an automated booking, or they can use the call option to call them directly to make a booking. Furthermore, for companies that rely on appointments and reservations, an automated booking system is the best option to enhance client satisfaction and automate. This can help clients by automatically reminding them of their appointments if they forget (Aminul, 2023).

	



Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding an automated online booking portal will speed up the process for the customer saving valuable time. Additionally inserting a book now button instead of requesting a quote. Customers can then choose their chosen date, time and location for the service required using an automated online booking system. This will ultimately boost the business output and significantly enhance engagement and experience (Aminul, 2023).


	
Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a nice professional look, however the appearance on a desktop version had a broader layout with more visual components and spacing the entire navigation bar which is visible across the top of the page on a desktop, while the mobile version simplifies the layout into a single column format to match smaller screens. However, mobile users usually see a different version such as a hamburger menu (three lines) that expands when clicked on (Richards, 2024).

	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website used high resolution imagery with black, white, and metallic colours giving it a professional sleek look and making the website eye catching. Although the website has a slideshow on images, there is very limited videos available on it. To improve better response from customers, the website should think about what images, videos, colours are used when designing their website. Websites with visual images such as pictures or videos performs better and gets up to 94% more views (Hollingsworth, 2023).

	





Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: The website currently does not have a chat tool, it would be very effective to have a chat tool for customers to have instant access to communicate with them and ask about pricing, availability and booking. Advantages of live chat for customers is that it enables businesses to provide with round-the-clock chats. Customers can communicate with your company in real time and receive useful solutions in the most convenient way possible (Intercom, 2024).

	Question 2d – How effective are the social media links on the website?


	Answer: Although the website has some social media links 1 was missing and the Instagram link was giving an error, in today modern day and age social media is a must to have on your website. You can reach a higher audience who may not be your social media followers by displaying your social media logos on your website. This will increase traffic to your social media networks and draw in new people. Showing reviews from customers, clients will increase credibility and confidence to the customers bringing in more business (Cyan Marketing, 2024).

	Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered are very clear, vehicle vinyl wrapping tinting and debagging, these services give protection to the vehicle paint work. Before and after work is shown, protecting your original paint on your vehicle leaving it looking brand new, vinyl wraps also protect the car paint from UV rays, rain, light scratches, and road salt. The original paint is undamaged and still maintains its value when it comes time to sell your car (Elianne 2025).

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website has no section where reviews can be seen or given, the website needs to be updated with this feature. Reviews are important for online business owner its shows how satisfied the customers are with the service. To make sure the review service provided, live up to the high standards. For instance, the company could see if any customer shared their experience or concern about the vinyl quality, the company could correct any issues (Car, 2025).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented with high end vehicles showing they have a very high standard of clients with expensive cars. I would use this service and recommend the companies service to family and friends to protect thier vehicles paint work, the process of wrapping a car takes only a few hours, painting can take much longer times. Vinyl wraps can be removed without damaging the paint if you decide to have a different colour or design (Elianne 2025).

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
Prices are not shown on their website, this is because they offer a variety of different services they give to each customer, it would all depend on the type of service and products chosen by the client for thier vehicles, displaying prices can affect customer behaviour, brand perception, and overall business success. The best strategy for the business would be giving each customers a tailored service (Bocchetti, 2023).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Vehicle wrapping

	
	2. Vehicle tinting

	
	3. High end vehicle wrapping

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, after a search in google vehicle wrapping and high-end vehicle wrapping the company did appear in the top ten, being listed in the top ten Google search results can transform your company. Your website will gain more exposure, and traffic when it achieves one of these rankings. This will significantly increase your customer base in addition to improving the reputation of your brand and increased sales (Netmediasolutions.co.uk. (2024).


	


Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Certainly, websites are still important in todays UK business, even with the growth of social media and smartphone apps. A well-designed website gives credibility to a company it demonstrates the legitimacy and seriousness of the company. Before making a purchase, customers in the UK frequently conduct online research about a business. Furthermore, websites give, companies a professional online presence. It is the beginning point for several marketing strategy, customers can learn more about you or your goods. The content you upload on social can be removed anytime, or visibility may be impacted by changes to the platform algorithm. You own the content on your website and can make changes as you see fit (Hill, 2024).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The Suited Cars website should implement a basic pricing structure, an automated price calculator, an online automatic booking system, a Whats App link, a feedback part, and an aftercare information section, in my opinion. These suggested improvements such as a price calculator will enable customers to choose what they want and get an instant price. Furthermore, an automated online booking system will save admin time, adding a whats app link would provide instant answers to the customers question, also displaying a feedback section will boost credibility and encourage purchasing, and finally inserting an aftercare section displaying how to care for your vehicle wrap, providing the relevant information for the customer and keep it up to date.
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