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How do attendees of WTM London 2025 perceive and engage with sustainable transport options during the event?
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[bookmark: _Toc488526693]1.0 Introduction
The tourism and event industry has recognised sustainable transportation as a vital part for the industry. As global knowledge of climate change increases, the tourism and events industry have seen pressure to reduce their carbon footprint and overall environmental impact (Monge, 2024). Mostly with travel related carbon emissions. However, sustainable transport goes far beyond environmental benefits, as it also contributes to economic resilience, increases satisfaction, enhances customer accessibility, and helps in the overall image of destinations. 
In the matter of large-scale events, where many participants are needed, transport planning becomes a logistical challenge as well as sustainability priority. An event like the world travel market 2025, a leading trade show held in London (Wtm.com, 2024). This type of event attracts professionals from all around the world to publicly show and promote sustainable goals that align with industry climate targets. As said in an article ‘80% of exhibitors said that sustainability22 is an important consideration when planning for a trade show’ (International Confex, 2023) although this doesn't align with the main question of the research. It does however show that many event planners are understanding the impotence of sustainable travel for the industry. 
This research project aims to understand how the attendees of world travel market see and engage with sustainable travel and transport options during the three-day event. Looking into the visitor behaviour, preferences, and challenges associated with sustainable travel choices, this research project looks to add valuable insights into the major tourism events that can improve the overall transport strategy that fall in line with global environmental goals. 



[bookmark: _Toc1517821606]2.0 Methods of research 
[bookmark: _Toc1381093316]2.1 Research design 
This research will be using a mixed methods approach, by having both quantitive and qualitive data collection. Mixed methods approach is right for this study because it allows for more detailed understanding of how those who attend the WTM engage with sustainable transport. 
Quantitative data gathered through surveys will offer measurable insights into travel behaviours, knowledge and awareness of sustainable transport alternatives, as well as factors that may influence a person's choice. However, qualitative data gathered though informal interviews and field observations will offer a further insight into the attitudes, experiences and the reasons behind their choice of travel (Creswell and Creswell, 2018).
This point of view not only makes sure that there are detailed insights and coverage but also helps in strengthening the research project and its overall findings. Considering the depth of customer behaviour and the diverse factors that influence the transport decision making. Things like cost, convenience, and time all fall into this category. 

[bookmark: _Toc143094947]2.2 Data Collection Methods
[bookmark: _Toc608506860]2.21 surveys 
A short paper-based questionnaire that the researcher will pass around the WTM to those attending at Excel London. Some of the questionnaires will be handed out to the other students on the tubes and trains. Surveys are one of the best ways to gather data as it is a cost effective and effective form of data collection, that requires little to no cost (Naser, 2024). 
The questions will be focusing along with the following;
· Type of transport used to attend the WTM event
· Awareness of sustainable transport options promoted by the organisers 
· Reasons for choosing modes of transportation (examples may be convenience, cost and sustainability)
· Overall satisfaction with their choice of transport 
This survey will include some multiple-choice questions, number scale and short open-ended questions. The main goal of the survey is for the researcher to gather as much information as they can. A minimum of 15 responses will be needed to ensure quantitative relevance.
[bookmark: _Toc2140165105]2.22 Informal semi-structured interviews 
Small sustainability research projects such as this one about the WTM benefit from informal interviews because they provide more realistic, authentic, and detailed set amount of data (Swain and King, 2022).
A small number of attendees will be asked by the researcher to take part in some short interviews at the venue. These conversations will include and explore the following;
· Personal perspectives on sustainable travel 
· The challenges of using Eco friendly transport 
· Suggestions for improvement 

[bookmark: _Toc1813216054]2.23 Field observations 
The researcher will take the time to see how those attending arrives and leave the venue throughout various times of day, writing down the use of public transport, walking, taxis, or private vehicles. The notes taken during this time will help put the study into context with the survey and interview data. The use of field observations is great for providing a reliable and objective set of data in a natural setting (George, 2023). 

[bookmark: _Toc934659930]2.24 Sampling 
The sample will consist of those attending the WTM London 2025, included in the research are the tourism professionals, exhibitors, and potentially the media professionals. Due to the large scale of the event, the main type of sampling that will be used is called convenience sampling, which is often employed in field research because of its accessibility and practicality (Etikan, Musa and Alkassim, 2016). This means approaching attendees in public areas like the entrances, transport links and even some food courts within the major venue. 
Even though this type of method has its limitations, it is still practical for this small-scale study that will be conducted during an educational field visit. To ensure diversity, efforts will be made to include participants from different areas of the world travel market as well as various times of the day. Doing this helps to aim for a variation of demographics, backgrounds, and international representation. 
The participants for interviews will be selected based on their willingness after completion of the survey. All participants will be provided with an explanation of what this data will be used for and will be asked for verbal consent before taking part, following ethical guidelines outlined by BERA (2018).

[bookmark: _Toc408658303]2.25 Ethical considerations 
This research project will go along with the standard ethical guidelines for academic research. All those who wish to take part will be informed of the study’s purpose and aim. They will also be given the choice to opt out at any given time, along with privacy and confidentiality (Burles and Bally, 2018). 
Survey responses will be collected without any personal information, therefore making the survey anonymous. Interviews will be conducted without any personal information, ensuring the safety of those who took part. 
No incentives will be given, but those who take part will be thanked for their time and patience.

[bookmark: _Toc75034768]3.0 Significance of the Study
[bookmark: _Toc696279738]3.1 academic contribution 
This study hopes to contribute to the growth of sustainable transportation within the tourism and events sector, an industry that is recognised for its need for achieving climate and sustainable targets. While much research has shown sustainable destination management, relatively fewer studies focus on the overall visitor behaviour at a large-scale tourism event, such as trade shows and conferences. 
By using the WTM London 2025 as the focus for the research project, it offers an original case study that investigates how the professionals in the tourism industry engage with the sustainable transport options. This research project will provide insights into the attendees' beliefs, behaviours and the challenges mobility in an event setting. These findings may inform further discussions around event sustainability, behavioural changes and transport planning. 
Further, the project builds on classroom learning from the module sustainable global tourism and events, particularly in relation to mobility and responsible travel strategies. It applies some theories to real world context. Helping build a bridge between theory and practice. 

[bookmark: _Toc1228905255]3.2 Practical implications
From a practical view, this study can offer valuable insights into event organisers, transport providers and destination management (Nwobodo, Ngui and Voon, 2019). With better understanding of how the WTM attendees see and use different modes of transport, organisers can improve their sustainability strategies in many ways. 
Communication strategies, if the attendees are unaware of eco transport options, the event could increase the pre-event communication or even the signage around the excel venue. 
Encouraging sustainable travel, information that is gathered from this research could support the introduction of incentives, such as, lowered fares on public transport and shuttle services. 
Overall improved visitor experience, many challenges such as cost, accessibility and even time can help improve the satisfaction of the excel visitors. 
More so, cities such as London that are currently working towards climate fairness, the role of sustainable events information becomes more critical. Operating at venues like the excel in London must show not only environmental responsibility but also commit to visitor wellbeing (Ballarano, Patella and Asdrubali, 2022). This study provides evidence-based recommendations that could support such goals. 
An implication that could impact my research is the pending approval to conduct on-site surveys. However, I have an alleviation plan in place should this approval not come through.


[bookmark: _Toc161103781]3.3 Alignment with Policy and Industry Trends
The research that will be conducted will relate in the context of global sustainability goals. Particularly it relates with the United Nations sustainable tourism development plans and goals, examples include SDG 11 sustainable cities and communities, by creating a inclusive, safe and sustainable transport systems (United Nations, 2015). As well as SDG 13 climate action, this includes contributing to the reduction of transport-related emissions. It also reflects the UK governments net zero by 2050 commitment, as encouraging low-emission travel to events plays a role in lowering the overall carbon impact (UK Government, 2021). Furthermore, it lines up with transport for London policies and the mayors transport strategy, which both advocate for cycling, walking and the use of local public transport to 80% by the year 2041 (Transport for London, 2018). 
Moreover, this study reflects on the expectations across the industry that tourism and events professionals take steps towards carbon conscious travel. The WTM can lead by example in the change of sustainable transport systems, making this study not only locally relevant but globally as well. 
By looking at the behavioural data to broader environmental and policy frameworks, this research project can help inform both local implementation and global talks around sustainable transportation. The behaviour perspective can help us to understand the policy design by including the social factors into the sustainability initiatives (Amiri, Jafarian and Abdi, 2024).

 

[bookmark: _Toc1492622150]4.0 Timeline and budget 
[bookmark: _Toc1802573858]4.1 Timeline 
A timeline is crucial to a research project for organisation in tasks, monitoring the progress and managing the resources to ensure that all deadlines are met for the project aims to be met (Cleary, 2023). 
The research project will be carried out over a period of five weeks, in line with the academic calendar and the timing of the WTM London 2025 (3-5 November) where the research and findings will be carried out. The key stages are as follows- 
Week 1: finalisation of research methods, meaning the survey and interview questions
Week 2: fieldwork preparation, the printing of the survey and interview questions 
Week 3: data collection at WTM London 2025
Week 4: data analysis, survey results and interview notes 
Week 5: writing up the findings for a video presentation and final reflection 

[bookmark: _Toc711045181]4.2 Budget 
The budget and costs for this research project very minimal as the researcher is using the academic field trip as the research project. If a budget is not clearly set it is difficult to understand, evaluate and maintain control over the projects progress effectively (Ioana et al., 2019). 
However, the costs go as follows;
	Printing Resources
	£5-£10 

	Possible data storage
	£10 

	Softwear for the data collection 
	Free 



[bookmark: _Toc349282964]5.0 Conclusions and Limitations
[bookmark: _Toc536374255]5.1 Conclusions 
This research project proposal outlines a small mixed methods data collection focused on understanding how the attendees of the WTM London 2025 see and engage with sustainable transport options. The chosen method, which combines surveys, observations and informal interviews is well suited to exploring both behaviour and attitudes. By looking at the real-world event, the researchers can utilise the practical and academic relevance of the sustainable goals for the tourism and events industry. 

[bookmark: _Toc872329528]5.2 Limitations 
Time constraints may affect the research as the survey data and interview data will need to be looked at and analysed within a suitable time. 
Limited survey data, due to the WTM being a large-scale event the opportunity to gather the data may be limited. However, utilising the observation research method will help in showing a set amount of data.
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