
Concert Observation Checklist

Consumer Experience and Satisfaction

· Do consumer’s look satisfied with the concert?

· Is there enough food/drink available for the consumers?

· Is there enough space for the consumers to move around?

· Is there enough merchandise for consumers to buy?

· Is the music/microphones loud enough for the consumers to hear?

· Is there facilities in place for consumers who are disabled?

· Adapted from Events Venues, is there enough staff on site to help consumers when needed?

Location and Venue

· Is the venue safe for the consumers?

· Does the stage size, parking and venue fit the needs?

· Is it affordable and within budget?

· Is there enough parking available for the consumers?

· Is there good transport links available for consumers who do not drive?

· Is there enough security in place to keep consumers safe?

· Adapted from Events Venues, is the location easy to find for people who do not live in that area?

Marketing

· Adapted from Research Gate, was there enough promotion in place for the event?



Script
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Together as a pair we have chosen to base our review on an Ed Sheeran concert. The concert took place in the Principality Stadium located in Cardiff in 2018. 
The Principality Stadium welcomes over 1.3 million visitors every year and has 74,500 seats. (Principality Stadium, 2021)
In 2018, Ed Sheeran sold out all 4 of his shows that were based in the Principality Stadium which means he performed to 240,000 fans which was a record-breaking run. (Clarke, 2018)
As a large-scale event and one that shows great popularity, we thought it showed great atmosphere and enjoyment to their market. 
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· Whilst observing the Ed Sheeran concert, it was clear it was a very mixed audience, ranging from families to teenagers and even adults were all there to watch Ed Sheeran perform throughout his record-breaking performance.
· Whilst observing the event, the typical consumer who attended was teenage girls ranging from 14-18. Due to the concert having age restrictions in place, a lot of teenagers were accompanied by adults such as their parents. 
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· Based on the checklist we created, the needs were being met throughout the concert. For example, there was plenty of food and drink available at the event due to the Principality Stadium having 34 public bars and 16 food and beverage outlets. (Principality Stadium, 2021)
· The only issue where the consumer's needs were not being met was the external factors, such as lack of parking and the traffic that occurred. Fans were told to ensure they allow plenty of travel time to get to the stadium due to the lack of parking and the traffic. (Clarke, 2018) The lack of parking resulted in fans having to park in car parks which were quite far from the stadium.
· 
· Slide 4 
· The target market for the event was spread over a wide range. Due to it being such a big event, there was age restrictions in place to ensure it was a safe and enjoyable night for all consumers. For example, under 14's were not allowed to stand at the event, those between 15 and 16 who were standing had to be accompanied with an adult and those in seats under the age of 16 must be accompanied with an adult. (Squires, 2018)
· The most popular age group within the concert was teenagers ranging from 14-18, this is because Ed Sheeran bases his songs of love and partying which a lot of teenagers can relate to. Being young himself, he hangs around with other popular artists such as Taylor Swift and Stormzy which many young people also relate to. (Weebly, 2020)
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Based on the observational checklist, the consumer satisfaction was being met due to the Principality Stadium having a lot of things put in place to keep consumers happy and safe. For example, having a range of food and beverage outlets, toilets on each floor of the stadium and also a lot of security outside the stadium and inside the stadium who do thorough checks on every consumer who enters the stadium. This can make consumers feel safe especially when the typical audience are teenagers

Slide 6
· Whilst observing the event, it is clear the satisfaction levels are being met due to the audience smiling, dancing and overall enjoying themselves throughout the performance. 
· In the checklist, it was important to include a range of things that are essential when it comes to a big event like the Ed Sheeran concert.
For example, In this photo, it shows young people enjoying themselves, smiling and taking pictures/videos on their phones during an Ed Sheeran Concert. (ManCity, 2021
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· In the checklist, it was important to include a range of things that are essential when it comes to a big event like the Ed Sheeran concert.
· For example, 'is the venue safe?' This is an important aspect when planning an event to ensure the staff, consumers and artist are all safe within this venue. The Principality Stadium is a very high secured venue which has security outside, inside and also have police around the venue to ensure the event is safe throughout. (Principality Stadium, 2021) Having these safety measures in place will make consumers, staff and the artist feel safe which will result in them wanting to come back due to safety being a high priority. 
· Another big aspect which is essential during an event is the price of the event, is it affordable for consumers? Overall, the ticket prices were fairly reasonable for such a big event, for example, standing tickets were £82.50 and seated ranged between £49.50 and £82.50. (Squires, 2018)
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(Before video)

On the next slide I am going to be showing a video that took place in 2018 at the principality stadium. The video records the consumers satisfaction levels. 

(After video)
The video showed the consumers being satisfied with the event due to them singing and dancing. The video shows the layout of the stadium showing that there is a floor area allowing people to get closer to the act and dance around with no restrictions showing greater satisfaction levels. 
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· When planning an event, it is important to have many key elements in place to ensure all consumers are satisfied and content with the event.
· Due to the Ed Sheeran concert being a big event, it is even more important that consumers are kept safe and happy throughout the concert.
For example, an important key element needed is to ensure there is enough space for the consumers. This is vital as some consumers prefer to dance and move about whilst other consumers would prefer to sit down so having both the sit and stand option is important for a big event. Another important element is ensuring there is disabled access, having this is vital as it ensures all consumers needs are being met. Having disabled access will allow consumers who are in wheelchairs to watch the concert safely and be able to go to the bars/toilets etc
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· Having enough space in the event was met as there was both standing options for consumers who wanted to move about but also be close to Ed Sheeran, there was also seating options available for people who would prefer to sit for example, parents with small children. 
Having disabled access was also a vital key element which was met throughout the event as the Principality Stadium include disabled access on different floors of their stadium, they also have disabled toilets, lifts and also Principality wheelchairs for consumers who need them. (Principality Stadium, 2021). This is essential as it allows wheelchair users to feel safe and satisfied when attending the Ed Sheeran concert. 











