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 Reflection on Entrepreneurship 
Entrepreneurship can be understood as seeking opportunities and the risks and mobilization of resources to create new business and value. The people who initiate such ventures are known as entrepreneurs, who tend to be innovative people and who disrupt markets as well as taking both personal and monetary risks (Zhu and Liu, 2021). Other forms of business are also franchises where the franchisee buys a right to operate a variation of already existing business under the brand name and structures of the franchisor. Online enterprises are risk-taking business enterprises that mainly operate online and sell their services or products via the internet contrary to the norms of operating it on the traditional brick and mortar premises. Social enterprises The social enterprises are those organisations that exploit the commercial approaches to achieve the social or environmental objectives, and reinvest the profits back into its vision rather than maximising personal pay-off.
There is an important involvement of entrepreneurs and small and medium enterprises (SMEs) in UK economy. The statistics by the UK Government indicate that there are approximately 5.49 million SMEs that represent approximately 99.8 percent of total business population of the privates in UK. By the start of 2024, SMEs employed at least 60 per cent of the labour force and estimated 52 per cent of employees turnover (Zhan et al., 2022). This massive representation indicates the importance of SMEs in regard to creation of more jobs, Diversification of the economy and regional sustainability. Entrepreneurship has been a contributor to this because it is a source of innovation and formation of new businesses which creates the forces of competition in the economy.
Considering this stance rather critically, on the one hand, even though it is stated repeatedly that SMEs and entrepreneurs are the growth drivers, there are some considerable weaknesses to take into account. Many start-ups are struggling with low-productivity regimes, limited resources, and have difficulty growing. The studies carried by Enterprise Research Centre point to the fact that productivity and growth rate of the small businesses is disproportional, and the mechanisms established by the government to support the startups have to be modified to real scaling opportunities and not just the count of startups. The UK is characterized by high number of businesses but the percentage of growth entrepreneurial firms is low, which, in effect, is to indicate that the overall contribution to productivity and GDP will not be as high as it is assumed. Moreover, there are financing concerns, digitalization, and regulatory concerns that are policy issues that cripple the performance of entrepreneurs.
Nevertheless, the contribution of entrepreneurs and SMEs can never be overvalued, as they enable the creation of working places, which makes it flexible regarding the change in markets and rise of the domestic economy, particularly in the regions, not located in London. In the example of a commercial enterprise like your delivery business, which is CircuitVoyage, such climate creates opportunities: the specific market niches of the logistics are more viable, the digital services and the environmentally-friendly model is becoming increasingly practicable (Zhu et al., 2021). To do that, however, you have to overcome the competition activity, develop strategically and invest in innovations to become more worthy contribution, not the only reason to live. In general, the economy of UK is founded on the entrepreneurship and SMEs that have the ability to transform it which is only realized when these are galvanised energy by ambition, scalability and optimal utilisation of resources. Considering these realities will set your business plan in broader UK entrepreneurial setting and put your venture on the modern economic setting.
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