Vodafone communication strategies for other stakeholders

Basically I would like to have a short brief about Vodafone company .Vodafone group is a British multinational telecommunications company headquartered in London.
Vodafone brand started in 1982 establishment of Racal Electronics Plc-UK’s largest maker of military radio technology. It is a globally operating company in 21 countries has partner networks in over 40 additional countries and they have 92812 employees worldwide.
Vodafone vision
Vodafone vision is:” To be the world’s mobile communications leader”
So, the company should be up to date in all direction to be ahead of other rivals and be the leader.
Vodafone principals in communication
One of the most important issues in this way is building a successful relationship with stakeholders. Vodafone has developed a set of 10 business principals, that give a clear and moral pathway as a guideline for employee’s action.
One of them, related to communications, that say:
“We will communicate openly and transparently with all of our Stakeholders within the bounds of commercial confidentiality”
It means they want to ensure that, it is messages, verbal and non-verbal are clearly understood and useful.
Who are stakeholders? 
Stakeholders are the people and organizations whose attitudes and actions have an impact on the success of your project or your company.

Vodafone stakeholders’ group:
Costumers
Non-Government organisation
Government
Charitable organisations
The community
Suppliers
Regulators
Partners
Board of directors
Share holders
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