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Background/history and Products of SAMSUNG         
by Anastasiya Petrova 1816952 
Samsung is a diverse company, with Samsung Electronics being the most recognizable. It is a global market leader in the production of high-tech electronics and digital media (Samsung). Although the corporation is highly advanced in the field of technology, it is not limited to this, but is developing in various areas and sectors of the economy.
Starting as a small trading company in 1938, subsequently developing through the opening of various factories, Samsung grew into a global trading corporation. Despite all the changes over the years, the name of the company remains the same as created by its founder Lee Byung Chul. Samsung is involved in the creation of technologies applicable in fields such as construction, medicine, fashion and more.
Based on Porter's generic strategy model, it can be concluded that Samsung implements a broad differentiation generic competitive strategy by providing unique products (Jung, S. 2014). These products are targeted at anyone who buys smartphones, laptops, and other equipment. The company's strategic plans are related to the development and expansion of the world market. This requires product development as a major intensive strategy. This strategy provides the expansion to ensure the company is competitive with other technology companies such as Google, LG, Apple and Sony.
The large investments made by the company by investing in technological innovations are strategic consequences of a broad differentiation strategy (BBC, 2012). This supports the competitiveness of products on the market. Samsung's marketing mix and strategies promote the company's products as a different and unique alternative to everything else on the market. The marketing approach, the sustainability of technological innovations, the value chain efficiency ensure that customer needs are met in the areas of consumer electronics, home appliances and computer technology.     
Reflection:
Positive Reflection:
· I have acquired new knowledge, skills and a variety of good ideas that professional marketers need to have. 
· I improved my research to find information that was useful to me and now I know how to create a blog. 
· The blog has given me the opportunity to gain much more business knowledge.   
· Working together as a team has helped me to improve my confidence in the group members. 
·  Group work allowed me to practice problem-solving skills when we had to listen to the ideas of each group member and make decisions together as a team.    

Negative Reflection:
· Spending too much time coordinating what and how is done by the rest of the group to be sure we will be able to submit the assignment on time.  
· Time planning Management.
Conclusion:
This group work helps me develop and practice my skills (Sicora, A., 2017). I saw the accumulation of more experience, which helps both professionally and as a team-work experience. I went through the work of creating this blog with a sense of professional and positive attitude. Teach me self-control and a more respectful attitude towards the rest of the group, because not everyone can move at the same speed. Working together, we make decisions, support each other and help each other so that we can create a good blog.  














Price :    Hristiyan Parvanov    1817604

Proper presentation of Samsung as product value and features is what drives our customers to reach for the Samsung brand, believing in its advantage over other brands. Our strategy is to bring to the market the proper positioning of our brand called the value proposition. We give more for a much higher product or service that meets even its higher price. For example, Samsung TVs make higher profits, even though the price is higher, we are also working to present a product offering comparable quality, but at a lower cost. For example, a smartphone is making a profit even though it sells for the same price as other phones from another brand, such as Nokia and Huawei.
Samsung's pricing strategy.
Our company has greatly evolved and improved its technical performance when it purchased DREAM technology. Samsung has launched high-tech, affordable products. To keep up with the high technology level, our company develops R&D in South Korea. This reduces the high cost of producing a product. All this is developed by our marketing strategy, which is under the motto "We will unite human resources and technologies in order to create super modern products and services through which we will improve the globalization of the society. The price of our smartphones is accessible to all levels of society.
Price adjustment.
The price ending at 9.99 is thought to be a psychologically affecting customer choice. For example, one customer wouldn't consider buying something for 9.99, but 10 would be too much. Some of the most important and basic products of our company end at 9.99 which is considered to be at a bargain price. Very often, promotional pricing increases sales while reducing prices. Samsung uses this for special events to attract more customers. For example, for the Chinese New Year, Samsung comes out with a product of red color and a Chinese doll for decoration, such as the Samsung Galaxy S3. For Christmas, the company presents corporate phones with a photo of Santa. All of this works with the sole purpose of increasing the customer base and satisfying their sophisticated and modern taste. The prices of our products are determined by:
More on More (Samsung TV and Smart Phone); more for the same and the same for less. 
Reflection
Creating this blog has a positive effect on me:
I have learned to communicate and transmit and receive information from my colleagues;
I have obtained extremely useful information about the Samsung Company about its products and the prices that are available to all of us;
I think in the future this will be my preferred brand;
From my colleagues, I learned comprehensive information about the startup and development of the company, which will help me write my next exam;
I have learned to properly navigate the sites and find the exact information I need;
Working with my colleagues has enriched me and contributed to my academic growth;
I believe that any information we receive helps my development as a student and in the future as a worker;
Conclusion
Creating this blog enhances my teamwork skills to properly distribute my task so that it can be aligned with the tasks of other colleagues. This teamwork will be the beginning of the right path to graduation, by succeeding and beginning my professional career. I learned self-esteem and respect, I learned to self-criticize, I learned to defend my opinion and to accept the opinion of other colleagues. Always a team work when combined with the right tasks and the good work of each of us gives high results.
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As a strong business leader, Samsung understands the fact that the process of information in the organisation has to be prioritised. To improve this, Samsung addresses their needs not only to the environment but to their customers, suppliers, partners, labour requirement and etc. This complex sets an overview of the complete information and becomes a strategic tool. The main strengths of Samsung are to be a strong global organisation, changing innovations and inspire new styles. Samsung’s slogan says: “Everyone is invited” which shows another marketing strategy for their huge range of products. It means that they can help everyone’s needs. Samsung is also known for its global service and its sales cater to locating. Without any effort, Samsung can easily improve their image with some adverts and quality of products. Samsung can use its strength for threats to other companies. Samsung places are a good opportunity for the economic system of the countries they operate in.  
Reflection  
Positive Reflection 
· While doing this blog I had the opportunity to understand the deference between direct and indirect marketing channel.  
· I have learned many new things about business.  
· I understood that marketing strategy and planning are very important for a successful organisation. 
· While working on my blog I have learned how to plan my time better and be organised.  
· Working in a group of people makes me think more about others. 
Negative Reflection 
· At the begging I had problems with managing my time  
· I didn’t have much experience on making blogs  
 
Conclusion  
While I was doing my part of our group blog, I was paying more attention to what I was doing, because I knew others depend on my part as well. This motivated me to be more organised and self-controlled. This opportunity was very useful for me as I gained a lot of new knowledge and experience related to business.   





PROMOTION SAMSUNG (YOANNA MIHAYLOVA 1818183)

   The feature of the promotion in the marketing mix of Samsung company is the key dimension that persuade the insight of the company in the target market. This also accommodate an opportunity to efficiently brand the products to develop faithful foundation of consumers. The Samsung company is using a variety of different promotions, so it can match and have an access to its target market. The company sets a point of reference in conditions of its marketing and advertising strategy. Many of the competitors, like Apple, for example are inspired from the promotion strategy of Samsung. That is why, the Samsung company is using the best mix of universal and innovative strategies to reach the target market.
   REFLECTION 
 Positive Reflection 
   Based on my researches for my assignment and creating a blog for Samsung company, I realized that the advertising and promotion strategy are very closely connected with the product and its position on the market. The blog helped me to learn a lot for the business, especially about Samsung company and now I know that, to work for a company like Samsung you need to make a lot of researched and be all the time connected with the all new technologies. For me was a pleasure to work with my group. I can say for myself that now I am more organized person, who is more interested in the new technologies.
Negative Reflection
   As a negative reflection, I can say that was the managing of time planning and focusing on that what was done.
   CONCLUSION
   In conclusion, I would say that for me was a great experience, with researching and learning new things about innovations in the nowadays technologies. Each member of our group had a different part of Samsung company to research. So, I had the opportunity to learn many things for Samsung. That was a challenge for me and I am happy that I manage it.
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