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The hospitality sector can potentially have a detrimental impact on the natural, social, and economic surroundings. Examples of such impacts include waste production, pollution, and biodiversity loss, all of which increase the risk of conflict. Therefore, corporate social responsibilities (CSR) can assist in resolving the problems above. As a result, since numerous international tourism associations actively address these sustainable concerns, socially responsible behaviour has gained traction in the hospitality and tourism business (Rosario et al, 2019).  In this context, this essay discusses corporate social responsibility, offering as an example the practice developed and put into practice by the hotel company Accor Group. Thus, the accepted definitions of corporate social responsibility are discussed and how it manages the areas of interest: philanthropic, ethical, legal, and economic. Sustainability in the hotel field has several challenges influenced by the global or local context. However, even if organizations have difficulties implementing sustainable practices at a smaller, local level, some companies can be offered as examples of good practices. One such example is that of the Accor Group, which managed to take this problem seriously and to involve it in its success, leading to the results of being awarded several times for innovative projects.
According to several studies, evaluating an organization's success entails examining its financial performance and recording, evaluating, and reporting its ecological and social performance. These three elements make up most multinational corporations' Corporate Social Responsibility (CSR) reports nowadays, even though the metrics and measurements utilized and reported on those pillars still need to be standardized (Legrand, 2023).  Even though the phrase corporate social responsibility lacks a widely accepted definition, it is evident that all suggested definitions ultimately centre around three key concepts: profit, planet, and people. For example, the European Commission defines CSR (2001, p. 6) as ‘a concept whereby companies integrate social and environmental concerns in their business operations and in their interaction with their stakeholders on a voluntary basis'. However, the World Business Council for Sustainable Development (WBCSD) proposed the most widely accepted definition. The fundamental tenet—that business and society are inextricably linked—has always been clear. In a more nuanced way, WBCSD defines CSR as the business's commitment to improving its employees' livelihoods, families, the local community, and society through sustainable economic development (Riano and Yakovleva, 2020). The WBCSD provided the final widely recognized definition of corporate social responsibility (CSR), which is described as an ongoing endeavour by the company to act morally upright, support economic progress and society at large, and enhance the standard of well-being (Mansor, 2020).
As per Carroll (2014), the four-part definition of corporate social responsibility incorporates the world expectations of organizations regarding the economy, law, ethics, and discretion (philanthropy) at any time. This list of responsibilities determines a frame that facilitates in identifying and indicating the distinctive requirements that organizations have to the society in which they function. Companies owe an economic obligation to the society that permitted them to be established and persist as an essential criterion for their existence. In addition to sustaining companies as legal economic organizations, society has also set minimum principles governing how enterprises should organise themselves. Most normative guidelines support that while laws are essential, they are not enough. Society predicts that organizations will manage and control their business ethically in adding up to what is instructed by laws and regulations. All types of company donations are contained in corporate philanthropy. Corporate philanthropy involves the discretionary or voluntary actions of corporations.
Since corporate social responsibility is a process of raising awareness of companies to enhance their relationship with society, contribute to a fairer society, seek the common good and benefit both in the best possible way and contribute to a cleaner environment, it emerges as one of the solutions to be adopted for the hospitality industry. CSR should be founded on diversity and morality, openly engaging its clients and staff by providing them with decent working conditions and upholding their fundamental rights (Costa and Costa, 2022). As pe Holcomb, Upchurch and Okumus (2007) are stating that being socially responsible has gained more attention in the hospitality and tourism industry over the past ten years from organizations and associations in these fields and public media outlets. These programs are also more formalized because they are closely linked to the global corporate social responsibility initiatives that are taking place. For the hospitality industry, the effective management of sustainability necessitates forward-thinking policies, sound strategic planning, creative marketing ideas, and management philosophies that include fostering positive relationships between governments, non-profits, the private sector, and local communities regarding development practices that preserve the built and natural environments while promoting economic growth. Using sustainable tourism techniques can be a practical way to raise the standard of living in a community or travel destination. There is a finite amount of environment to work with, and a large portion of it is already under attack from the numerous industrial, technical, and unplanned tourism projects that are taking place. It is undoubtedly a difficult task to protect the environment, improve residents' quality of life globally, support the community's social values, and provide beneficial economic effects for tourism all at the same time (Edgell, 2020). 
Accor Group is a globally recognized hospitality firm that provides experiences in over 110 countries through its 5400 properties, 10,000 food and beverage establishments, wellness centres, and flexible workspaces. The Group, which includes Lifestyle with Ennismore and more than 40 hotel brands ranging from luxury to budget, boasts one of the most varied hospitality ecosystems in the business. Accor is dedicated to acting responsibly in sustainable development, community outreach, diversity and inclusion, business ethics and integrity, and responsible tourism (Hospitality Net, 2024). 
The Accor Group hired six people to create a sustainable development department. This department developed initiatives, formed a network with around 100 representatives, and oversaw the day-to-day operations of all the company's hotels worldwide. The Accor Group has developed a framework with the Planet 21 Sustainable Development Programme comprising seven fundamental steps. Each step is broken down into three sections and includes the following elements: employment, health, nature, carbon, innovation, local, and dialogue (Khazaeli, 2012). The Accor Group's efforts to promote health include using eco-labelled products, balanced menus, and preventive sports programs for staff. For the environment, initiatives to plant trees, recycle waste, install flow regulators in showers, and use energy-efficient lamps for 24-hour lighting are all included in the scope of carbon reduction. Within the realm of innovation: utilizing a minimum of three eco-friendly products (bedding, towels, and paper) in hotel rooms; locally, supporting and buying local goods; safeguarding the area's ecosystem by forbidding the consumption of endangered seafood; setting up employee language training programs, and offering psychological risk prevention training (Accor, 2024 b).   With the help of the UN-backed "Plant for Planet" initiative, the corporation has planted over 2 million trees, primarily for environmental preservation. The project aims to lower the cost of guest laundry, promote towel reuse, and donate half of its proceeds to tree planting. The initiative, which commenced with the straightforward equation "Reuse of 5 towels = planting one tree," is also utilized for advertising purposes and enhances the Group's reputation. Thus, it is possible to reach visitors open to safeguarding the environment (Houdré, 2008) The Group has made it a business policy to not discriminate against hiring employees who have AIDS and supports voluntary HIV testing campaigns in addition to fighting AIDS, inclusion of people with disabilities and LGBTQI inclusion (Accor, 2024 a). A global non-profit network called End Child Prostitution, Child Pornography, and Trafficking of Children for Sexual Purposes strives to put an end to the sexual exploitation of minors. Its main objectives are to prohibit child trafficking for sex, prevent child sexual exploitation on the internet, and stop child sexual exploitation in the travel and tourism sector. There are 1030 tourism companies from 42 nations that are members of the Code, which aims to stop child sex tourism globally. All the Accor family's brands have been combating child sexual abuse for a long time with the "Combating the Sexual Abuse of Children" initiative. Teams are constantly in motion, trying to make consumers more aware of this evil (Bagdadi, 2023). 
To effectively manage sustainability performance, a vital management context is required. The initial step in developing this framework should be to link management, competitive strategy, and commercial operations with environmental and social management. Together with economic business data and sustainability reporting, it should also include social and environmental information. Managing corporate sustainability requires examining how social and environmental activities impact corporate profitability (Ameer and Othman, 2012).  The TOURIST Project (2020) conference claims that because consumers are sensitive and devoted to ethical problems, CSR initiatives will preserve their brand image and satisfy a substantial portion of their clientele. According to Accor's 2011 financial reports, net and income statements, and sustainable development, there was a discernible increase in expenses. However, revenue climbed by 5.2%, or almost 6.100 million euros. As a result, the sustainable development strategies significantly impacted customer attraction, and all expenses were entirely target-oriented. Moreover, its income is positively impacted by its business approach, which is centred on CSR and sustainable development. Accor's sustainability plan, repurposed in 2022 and incorporated into the Group's business model, explained Integrated Report from 2023 in aims to move the Group toward a contributively model by 2030. The science-based approach is divided into three operational pillars and centres on two key areas: people and nature. 'Stay' a reduction of 46% in greenhouse gas emissions and a reduction of 28% in greenhouse gas emissions, 'Eat': a 60% reduction in food waste and 'Explore': 90% of employees will have received training on sustainable development difficulties all by 2030 (Accor, 2024 c).
The Accor Group has briefly mentioned the difficulties encountered at various management levels during sustainability management. However, risk management strategies are not widely shared. Despite several challenges encountered along the route, the Group was rewarded in 2011 with the Condé Nast Traveler World Savers Award and the World Travel and Tourism Council (WTTC) 2010 Tourism for Tomorrow Award in recognition of the Group's global best practices in sustainable tourism. The Motel 6 Northlake-Speedway has earned LEED ("Leadership in Energy and Environmental Design") certification, honouring the development of the establishment's high-performance, environmentally friendly structures. The future Suite Novotel Issy-les-Moulineaux has been approved to meet the High Environmental Quality (HQE) standards for buildings in the service sector in France, making it one of the first hotels to do so (Jauhari, 2014). 
In conclusion, corporate social responsibility is becoming progressively more valuable in the modern hospitality industry. The global hospitality sector is expanding quickly, and to maintain this momentum, all major hotel chains are eager to embrace corporate social responsibility to benefit the environment, the host community, the workforce, and the culture at large. For Accor Group, corporate social responsibilities initiatives aim to improve the social and economic standing of the nations, areas, and localities where the firm operates. The company does not publish an annual CSR report. However, it does emphasize its core corporate social responsibilities programs in the environment, employees, charity, and the local community on its website, annual report, and human resources report (Kumar and Sharma, 2014). Accor Hotels is committed to providing healthy, responsible eating and preventing disease, protecting nature by reducing water, expanding water recycling, reducing our CO2 emissions, and protecting biodiversity, understanding the importance of innovation, promoting sustainable building, encouraging eco-design, supporting responsible purchasing practices locally, protecting the system, and supporting employee growth and skills are essential aspects of the Accor Hotel worldwide. 
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