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Your brand communicates the personality, 
vision and purpose of your organisation.  
 
It shapes how you look, what you say and how 
you're perceived.  
 
A charity brand needs to build loyalty, inspire 
support and enhance supporter and wider 
market perceptions.  
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What are Brand Guidelines? 
Brand guidelines essentially summarise what the 
brand stands for and also provide guidance on 
how the brand identity elements such as logo, 
fonts, colour palette should be used and 
communicated.  
 
Brand guidelines usually also include guidance as 
to the “tone of voice”. 
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Why you should have brand guidelines…. 
Ensure that your brand message is communicated 
consistently across all marketing channels and 
customer touchpoints. 
 
Provide guidance for designers to ensure a unified 
look and feel in every new piece of collateral and 
marketing material that you develop. 
 
Provide company employees with focus and 
direction to ensure that they mirror the messages 
in their day to day work. 
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Charity Brand Development  
Charity Brand development is about building 
recognition for the work the charity does. 
  
Adding value to the organisation’s reputation 
and sending a clear message about who you are 
and what you stand for.  
 
By uniting all communications under a strong 
common look, consistent message, tone of 
voice and copy style you will develop the brand 
and add value in all aspects of it’s operations.  
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Corporate Identity and Brand Guidelines 
Branding guidelines provide guidance on the 
usage and application of the brand across a 
wide range of materials and media.  
 
The guide acts as both a quick reference and 
also a detailed manual on how the brand 
should be displayed and referred to.  
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Why you should have brand guidelines? 
Every business has a brand even if it doesn’t 
act like it.  
 
The brand is reflected by the look, feel and 
tone of voice of your website and 
advertising/marketing collateral. 
 
It can also be reflected in the way your staff 
communicate and deal with customers and 
stakeholders. 
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As a business it is key that your message is 
consistent at every point that your customers 
come in to contact with you, whether that is by 
talking to one of your team over the telephone 
or receiving a tweet from you. 
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REMEMBER 
The 4 Pillars of Branding 
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The 4 pillars of branding 

Narrative 
 
You need to tell a 
story about the brand 

Differentiate 
 
Make it stand out 
from the crowd  

Communicate 
 
Reach your audience 
using the correct 
channels 

Consistent 
 
Keep to one  
key visual style 
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Tips to create your own brand guidelines 
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Include Dos and Don’ts 
 

Truly helpful brand guidelines don’t just tell you 
what you should do. They also paint a picture about 
what you shouldn’t do. 
 

This helps to drive home your usage requirements in 
a visual, easy-to-understand way. 
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Include Dos and Don’ts 
 

OGSystems has a playful way of telling you the 
dont’s, like making sure that the logo is never 
placed on high-contrast backgrounds or 
backgrounds that are too similar to the logo colours. 
 

The guidelines also make it clear that you’ll be 
harshly judged if you tilt the logo or add 
embellishments like drop shadows and gradients. 
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https://www.ogsystems.com/images/brand_guide.pdf  

https://www.ogsystems.com/images/brand_guide.pdf
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Don’t Be Afraid to Get Specific 
 

The more details, the better. If you’ve addressed 
this in your brand strategy, explain specific scenarios 
and uses for different colours, fonts, and imagery. 
 

In Element Three’s brand guidelines, the company 
has an exact font for pretty much every 
communication channel. 
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https://elementthree.com/blog/brand-guidelines-walkthrough/  
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Brand your Guidelines 
 

The purpose of brand guidelines is to make sure 
your brand is always conveyed in the same way – 
and the document itself is no exception. 
 

Think of it as another marketing material that 
showcases your brand’s visualisation and approach. 
 

You can accomplish this by adding small touches 
that are in line with the guidelines you’re 
explaining. 



Digital Advertising – Brand Experience Brand Guidelines 

https://identitydesigned.com/quiqup/  

https://identitydesigned.com/quiqup/
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Name your Primary Colour 
 

If you want to go a step further in solidifying your 
brand, name your primary colour. 
 

For example, Netflix calls its primary colour “Netflix 
red,” and HubSpot uses “HubSpot orange.” Spotify 
uses – you guessed it – “Spotify green”. 
 

In doing this, it creates an air of importance around 
your brand, while claiming the colour as your 
private territory.  
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Make your Brand Consistent 
 

As we already discussed, consistency is critical if 
you want your brand to stick in consumers’ minds.  
 

Every little detail counts, from your primary colour 
all the way down to the font you use in your 
company emails. 
 

Brand guidelines are a great tool for laying all of 
these rules out and ensuring that they’re always 
followed.  
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Make your Brand Consistent 
 

Guidelines are especially helpful if you partner with 
other businesses that will be using your visual brand 
elements, in promotions and ads for example. 
 

By proactively making sure that everyone is always 
on the same page, you’ll have greater control over 
your brand image. 
 

And as your business grows and matures, this will 
help to build a trustworthy and reliable experience 
for everyone who engages with it. 
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This is just a small selection from the Shelter Style 
book, but is the kind of thing you should be 

considering for your brand. 
 

The full document is on Moodle. 
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REMEMBER 
Other Brands are available 

(on Moodle and elsewhere) 
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http://image.guardian.co.uk/sys-
files/Guardian/documents/2009/02/17/CAguidelines_FINAL.pdf  
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