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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website offers a seamless browsing experience by loading rapidly and with no lag time. Quick loading times are crucial since they increase user engagement and lessen inconvenience. Krug (2014) claims that users choose websites that are straightforward and effective since this improves usability and promotes ongoing engagement.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has several subpages that are arranged in an orderly manner using a structured navigation. Sections including classes, reservations, and contact details are all simply searchable by users. By enabling users to locate information quickly, clear navigation enhances user experience (Nielsen, 2012).



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers can quickly register for culinary classes through the website's online booking option. Users' accessibility and convenience are enhanced by this feature. Because they improve customer experience and efficiency, online booking systems are crucial in digital company (Chaffey and Ellis-Chadwick, 2019).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Simplifying page layouts and increasing the number of call-to-action buttons could improve the website's usability. It would be easier to navigate if there was less unnecessary content. Usability and user satisfaction are increased by a simple and straightforward design (Krug, 2014).



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The website's layout and colour scheme are constant, making it aesthetically pleasing. It looks responsive on desktop and mobile devices, while the size of the screen may affect how some things appear. According to Garrett (2011), a visually appealing design increases user pleasure and engagement.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses high-quality images of food and cooking classes, which enhance visual appeal and attract users. The use of warm colours reflects the theme of cooking and creates a welcoming atmosphere. Visual elements are important in influencing user perception and engagement (Chaffey and Ellis-Chadwick, 2019).

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There doesn't seem to be a live chat facility on the website, which could prevent customers from communicating right away. Including a chat feature might improve customer service and interaction. Chat systems and other interactive elements improve customer pleasure and experience (Laudon and Traver, 2021).



	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes social media links that allow users to connect with the business. These links help build trust and increase engagement. Social media integration is important for improving brand visibility and customer interaction (Tuten and Solomon, 2020).

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
Detailed descriptions of cooking lessons and courses are provided, along with a comprehensive explanation of the services provided. Customers can better grasp what is accessible because of this. Customer trust and decision-making are improved by clear information (Kotler et al., 2019).



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are few or unclear customer reviews on the website. Updating reviews would increase trust and credibility. Online reviews boost perceived value and have an impact on consumer choices (Filieri, 2015).



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses expert photos and thorough descriptions to portray its services as being of the highest quality. This gives the company a favorable impression. Professional and well-presented services are more likely to be trusted by clients (Kotler et al., 2019).



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Customers can make educated judgments because to the availability of pricing information. Transparency and trust are fostered by clear pricing. Customer satisfaction and confidence are increased by transparent pricing tactics (Chaffey and Ellis-Chadwick, 2019).



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking Classes London

	
	2.Cooking Courses Uk

	
	3. Culinary training London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website shows up in search results when using these terms, however it might not always be at the top. In order to draw clients, search engine exposure is crucial. Good SEO techniques raise a website's traffic and ranking (Chaffey and Ellis-Chadwick, 2019).



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Given that they enable online transactions and offer vital information, websites are still very important in today's UK firms. Credibility and customer engagement are increased by a well-designed website. In the current competitive landscape, a company's digital presence is essential to its success (Laudon and Traver, 2021).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding a live chat function is one suggestion for improving customer contact. This would enable users to get answers to their questions right away. Improving communication tools boosts customer satisfaction and user experience (Laudon and Traver, 2021).
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