




[bookmark: _Hlk120096626]Executive summary 
The below report mentions various cultural differences between UK and Tunisia. It shows that it is very essential for hotels to gain some knowledge about the cultures of various countries in order to serve the clients from different cultural backgrounds in a proper manner with respect. This report is made in the context of a guest from Tunisia that is staying at a hotel Premier Inn in UK. This report also concludes several dos and don’ts that a hotel needs to keep in mind while attending a guest from a different cultural background.           

Introduction
 It is very important for hotels and other organisations that are working in hospitality to make a comfortable environment for their guests who are coming from different cultural backgrounds in order to render better services and experience to the guest. Since the hotels need to cater to different people from different cultures across the world. (Arshad, 2021) this report is in the context of hotel premier inn which is attending a guest from Tunisia. Hotel premier inn is in UK, it is a British limited-service hotel chain and one of the UK’s largest hotel chain brands with 800 hotels and 72,000 rooms.
Country Analysis
The United Kingdom of Great Britain, also known as United Kingdom or Britain, it is a country in Europe. it compromises England, Scotland and Wales and Northern Ireland. 
About U.K: It is historically Christian religion. They follow the English culture that is associated with plentiful amounts of tea drinking, the royal family of Great Britain and good manners. The British empire consists of several colonies and territories that are monitored and ruled by the United Kingdom. Humour, good manners and tradition are some characteristics in the UK. Different languages that are used in United Kingdom are English, Scottish Welsh and Irish.
About Tunisia: Tunisia is a northernmost country in Africa. It is known for its golden beaches; sunny weather and it consists of a unique blend of Berber and Arab cultures. (De Carlos, et al. 2019) It is famous for its beautiful pottery, ironwork and mosaics. Tunisia is an Islamic country, 99% of the populace is composed of Muslims. (Study country.com). They have several cultural norms they must follow. Along with this, people of other cultures also reside in Tunisia these cultures are roman French Turkish Islamic Arab and Jewish.


[bookmark: __RefHeading__24949_44935209][bookmark: _Toc119162124]HOFSTEDE MODEL
	Hofstede’s cultural dimensions’ theory is a framework for cross-cultural communication, that shows the effects of society's culture on members. Let’s see what cultural differences a citizen of Tunisia faces when he visits UK.
[bookmark: __RefHeading__1090_2779160771][bookmark: __RefHeading__9541_1661735631]Power Distance Index (PDI) – The degree to which power and inequality are endured in the society is measured by PDI. Tunisia scores 70 while UK scores 35 in this dimension, higher score society have a hierarchical order while lower score societies believes that inequalities amongst people must be minimized.

Uncertainty Avoidance – It is considered as an extent to which the society feels threatened by uncertain situations, should we try to control it or just let it happen? Tunisia has a score of 75 while UK scored 35, this means that Tunisia prefers to avoid uncertainty while UK is happy not knowing what the day brings in.
Individualism and collectivism – The degree of interdependence a society maintains among members is addressed by this dimension. Tunisia scores 40 while UK scores 89 and is amongst one of the highest (Trian sari, and. et. al., 2018). Low score societies tend to think about the family while the high scoring ones always think about themselves. Higher the score higher the individualism.
Masculinity and Femininity – The primary issue here is what drives people, wanting to be best (masculinity) or liking what you do (Feminine). Tunisia scores 40 while UK scores 60 making Tunisia moderately feminine whereas UK being masculine society. Higher the score higher the masculinity.
Long Term Orientation – How a society maintain its history and culture while dealing with present and future challenges is described by this dimension. UK score 51 while Tunisia has no scores on this dimension. Those with culture scores high.
Indulgence and Restraint – The degree to which people try to control their desires are measured by this dimension. Tunisia has no score while UK has a high score of 69 which indicates that British culture is classified as indulgent. Higher the score more the culture is indulgent (Ugrian, and. et. al., 2018).
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Tunisia and UK have a vast difference in their culture Tunisia is narrow minded whereas Britain is open minded. So, the person may face many challenges to adjust in UK's culture.

DOS AND DONTS FOR HOTEL STAFF 

            DOS
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1. The hotel should be aware about the eating habits of the client. They should keep a check on the likes and dislike of the guest and focus on serving them a new taste that they would like and enjoy eating. 
· As the hotel is attending a guest that is coming from a different cultural background, he might have several religious beliefs that the guest has to adhere even when he is on holidays. The hotel should provide a quiet and private space for prayers (Litvin, 2019).   
· [bookmark: _Hlk120529601]The hotel should also train their staff in such a manner that they treat the guests with respect and dignity.

· DONT
· The hotel staff should not make fun of the guest or their cultural backgrounds. As the 
hotel attends guests that are from different cultural backgrounds, it is essential for the hotel staff to respect their differences.
· The staff should not behave in an unfriendly manner with the guests, they should encourage communication with the guests in order to make them more comfortable in the new country and for understanding their preferences regarding the food and culture.
· The hotel staff should not discriminate between the guests due to their cultural backgrounds and race.
· The staff should not ignore the needs and requirements of the guests. They should not offer any inferior products and services to the guest.





[bookmark: __RefHeading__24895_44935209][bookmark: _Toc119162126]CONCLUSION
	The report concludes that the hotels should keep a proper knowledge about different cultures and religions as the guests that are staying in the hotels can be of different cultural backgrounds. The hotel has to provide excellent services to the customers and provides him with new experience at a new place. This report also concludes that the guest is a resident of Tunisia and staying in UK at the hotel Premier Inn. Several dos and don’ts are also mentioned in the report along with the Hofstede model.    
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   Offer  Halal   food and drinks.      G reet  the guest with asalamalikum .   
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