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The company which is known for its best smartphone and also for its innovation is APPLE.
It was founded way back in the year 1970. Starting from a computer and it has reached to heights and has iPad, iPhone, Mac, Apple TV, Apple Watch and also services. And now it has emerged into one of the best technology company in the world. It produces all the premium products with the best quality and features built-in. The company’s annual revenue for the year 2022 is around $385 billion. 
The most fascinating thing is, from making a computer design to inventing customer electronics, Apple has excelled in its own way. Hats off to the great Steve Jobs and his team who led Apple to greatness with unique innovations and Tim cook continues this success of Apple till date. 
This is indeed something magical about the 'Brand love' and craze that Apple gets from its customers. 
In this paper, after finishing my study I will give my inputs regarding the company.


Introduction 
                  				Hardware
· Apple iPhone
· Apple Watches
· MacBook
· Apple TV
· AirPods
· iPad	

Software
· iOS
· iPadOS
· MacOS
· Sidecar
· tvOS
· watchOS




        [image: ]Applications
· Apple Store
· Safari
· Apple Health
· Apple Music
· Face Time
· Apple News +
· iTunes store
· Apple Fitness +

Services
· Siri (self-Assistant)
· AppleCare +
· Apple Pay
· Digital Content
· Cloud Services
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The Five Forces model tells us that Apple should focus its strategies on few factors to continue standing on topmost among its competitors. 

• THREAT OF NEW ENTRANTS: Moderate 
         In today's marketplace, the probability of a new entrant which may be a threat to Apple's market share is really low. 
Apple, being an established company, it's very difficult for new companies or the existing competitors to come face to face with it. The upcoming companies require a huge sum of money for its funds on R&D and production to manufacture its products. The unbeatable Apple still stands firm and remains the best in the market. All thanks to their team for their brand devotion and top innovations. Apple must continue to produce and provide the finest quality products to keep the new players out of the market. 
Apple has come a long way as a high end product and a premium brand. It is because of its unique design and logo and high price point that today's market wishes to purchase but cannot. 

•BARGAINING POWER OF BUYERS: Moderate to high. 
     For Apple, the strong power of buyers' depend on three main external elements -
Transition costs are low (strong force) 
Single purchasers are less (weak force) 
Information is everywhere flooded in online (strong force) 
       A large number of people are drawn towards Apple products but it makes the small buyers vulnerable. On the other hand, the buyers have their negotiating power as a whole. 
The cheap switching cost can easily change customers on their brands based on cost, performance, distribution channels, connectivity and other various factors. This would be a back step for Apple as the customers are now able to obtain information easily and migrate from one competitive brand to another. Apple must take this fact of the bargaining power of customers. 

•THREAT OF SUBSTITUTES: Low 
       To acquire customers, the threat of substitute products allows Apple to see its success in replacing products but the competitors’ products cannot be compared to Apple’s product so the threat of substitution is weak. 
For Apple there are very few features in alternative items compared to Apple's own devices. We can see that an Apple iPhone does a lot more than making calls and taking pictures which makes the user's life quite easy. 

•BARGAINING POWER OF SUPPLIERS: Low 
      Apple is experiencing an absence of bargaining strength of suppliers. Apple has a good distribution chain and can easily access a huge number of suppliers around the world. 
Due to the following external factors, suppliers have limited their bargaining strength -
High number of vendors are moderate (Weak) 
Total supply chain management is moderate to high (Weak) 
The proportion of firm concentration to distributor concentration is quite substantial. (Weak) 
 These factors reflect on Apple. We can observe that supplier negotiating power is a small concern in the development of Apple's supply chain.

•COMPETITIVE RIVALRY: High
          Apple is among one of the top companies facing a real strong force of competition. This economic battle influences the industry competitors' strength.
There are many technology companies competing with Apple currently like IBM, OnePlus, and Samsung etc. Also, these competitors are trying to fulfil the same specific purposes. There are few of the applications same when compared, whereas Apple is much different in comparison to iOS. 
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Every company uses the SWOT Analysis as their guide throughout their entire business function and so does the APPLE Company.
 APPLE'S STRENGTHS –

· BRAND NAME :
Apple has outshined and still continues to beat the rest of its competitors in this technological world. This brand name has the talent to attract millions of people by its phenomenal performance and design. Apple is the brand that is favourite to anyone and is known to almost 90% of the people in the entire world. Any Apple user has the product for a long time without facing any issue. For all its amazing work, Apple now stands first among all other companies and continues to be successful.
· TOP TECHNOLOGY :
Best new innovations are what people look for and Apple has changed the world with its most innovative products. Every New Year is a festive day for all Apple lovers for they improve on their design and launch new models. Apple's work does not end and still continues to be determined to come up with new technology each year leaving a surprise for its audience. Like in 2022, Apple is releasing its new featured iPhone 14 series, 3 new Apple Watch models and so on.
•WIDE RANGE OF PRODUCTS:
Apple has impressed all its users and the entire world by offering a diverse range of products. Some of its products are iPod, iPhone, IPad, Apple Watch series, MacBook, Apple Air Tag etc. This idea of diversifying its products allows them to make huge profits. Its customers still anticipate eagerly for each of the new upcoming products.
•SERVICES:
After having huge successful years, Apple has expanded and reached out its services globally. Some of Apple's services are - iCloud, AppleCare, streaming services, payment services etc. Apple also introduced mind blowing services recently like the Apple news, Apple Music, Apple Pay, Apple Arcade which is the game subscription etc.
•MARKETING STRATEGY:
Indeed no company can match the marketing strategy of Apple Inc. Apple is gifted with its skilled strategy and is a maestro in advertising. Before launching the new product, Apple creates a lot of buzz and excitement regarding those products. It creates a new trend within its customers. Apple's marketing is so good and efficient that its awareness is spread by the public itself by talking about it in their daily dialogues. Apple is always a step ahead for having its good marketing strategy.
APPLE'S WEAKNESSES 

•HIGH PRICED PRODUCTS:
In this modern world, every individual desires to purchase an apple phone or a watch or anything. But the sad reality is that the people under the below poverty line cannot afford Apple products. Apple products are indeed luxury but only the middle class and high class people can afford them.
· LIMITED  NETWORK DISTRIBUTION :
Apple has a completely different style of selling its products. It isn't like other smartphone products which we find handily by just entering into any phone emporium. Apple sells the products both online and offline. Buyers can just go onto the company’s website and order the product. There are only very less offline stores of Apple are available. The services are done only after sale because only Apple stores provide services.
Nowadays, people mostly buy Apple products online and the major disadvantage of this is that it limits market reach.
· DECREASE IN MARKET SHARE :
In 2021, it was seen that the iPhone's market share fell down to two places globally in the second quarter of the year. Apple doesn't hold a good market share compared to other smartphones. Apple's sales growth has dipped slightly, and is one of the key reasons for today's lower reliance on the iPhone and iPad series. Even that slight change has huge impact on Apple’s bottom line.
•FEWER CHOICES IN PHONES' DESIGNS:
Apple is indeed bringing out new features and models each year. But talking about the appearance of the IPhone, there is not much of a difference between the IPhone series. Public gets the impression that they have been using the same thing for years. Other smartphone companies like Samsung, Realme etc. have brought out very clear variations with appealing models.
APPLE'S OPPORTUNITIES

•INVESTMENT IN RESEARCH AND DEVELOPMENT:
For the past year 2021, Apple invested more on research and development. It increased by 3 billion dollars from 2020. With this budget, Apple released a dozen new products including the iPhone, iPod, iPad and MacBook. During the years, Apple also developed many features, web browsers and cloud technology. It was a huge success for Apple launching its Apple TV+ which was an eye opening release for all its fan members. This amazing range of Apple brings in huge revenue for them.
•AUGUMENTED AND VIRTUAL REALITY:
Today, we are already seeing a hike in Augmented and Virtual reality markets and it is for sure to grow in the next few years. Virtual reality can be a huge opportunity for Apple too as it has the world's largest AR platform. It will be a spectacular act by Apple if it starts to take the market in its hands by presenting the Apple headset and Apple glasses. The world is awaiting to witness this come true and it will be a huge success for Apple. It may happen soon if Apple is turning it's ways towards the Virtual reality side of the world. Indeed, Apple too has the ability to bring forward this cool opportunity which will reap them a huge success.

•NEW RULES AND REGULATIONS:
The world is now changing with new apps and features and the developers are a step ahead in innovating like never before. The Apple store is outshining for its billion users and created new rules and regulations which is a great opportunity for them.
Apple also has a feature of rejecting the apps that cross the line of any behaviour or content to customers. Any Apple customer trying to hack other user's personal data or copy any developer's work, Apple store expels his account.
The Apple store keeps updating to the latest needs and convenience of their customers. With the new rules and regulations of Apple, it gives the public a secure feel of the company and will also attract lots of customers in buying the products.
•SMART WEARABLE TECHNOLOGY:
As the world is now witnessing smart wearable technology, Apple has a great opportunity to get into wearable products. Apple can extend its growth incredibly and much beyond its Apple Watch and Air pods. This is because it is believed that smart wearable device sales will soon lift up the world with massive sales. If Apple steps into this, it will as expected yield them very good revenue with excellent results.
APPLE'S THREATS –

•COMPETITORS:
As a company, Apple has no threats. But, each product faces a serious competition between other top companies. Even today, companies like IBM, Samsung and Google are coming up with their own strategies and their innovations in technology are giving tough competition to Apple. Apple must either release new technology or modify its price approach as competition grows.
It wasn't an easy task for Apple to rise to the level of being first in technology especially amidst the competition from other companies. But Apple continues to stay firm and produce a stream of quality products and stay ahead of its competitors.
•AFTER EFFECTS OF OUTBREAK OF COVID 19: It is a real fact that Apple is more dependent on China as the cost of labour is very low for its production and distribution. This natural calamity of COVID-19 has seriously impacted Apple in many ways. The operations of Apple have been disturbed. AS China has a big market for its products and Apple received about 18% of its $365 billion revenue? Now, Apple severely faces this issue in its business and it may also continue for a while in the future.
•MARKET PENETRATION:
We find immense change today in the market by other brands.
Telephone companies like Samsung, Oppo and Lenovo are creating new smartphones by using Android software. Now, we can see that Android has started ruling the world. Apple’s market share is one third of the other companies’ market share. The public too is attracted and drawn towards Android and many people purchase it.
•LAWSUITS:
We find that Apple is very passively dealing with hundreds of lawsuits. Customers have felt that the performance of the phone is not fast and also told about the high rates of CPU rates. According to recent reports, Apple is attempting to settle a lawsuit over the gradual decline of facetime on older iPhone models.
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Apple is an expert in marketing that makes people stand in queues for longer time at the time of new release products. Marketing mix consists of 7 P's namely, Product, Price, Place, Promotion, People, Process and Physical evidence. 

PRODUCT: 
             Apple is known for its manifold range of technological goods and services. From time to time as years go by, Apple ensures that its products reach and meet the needs of their customers. Various products of Apple are iPad, iPhone, Mac, Apple TV, Apple Watch as well as a variety of products and services. Apple creates, produces and also distributes a large variety of its products.
One of the main reasons for Apple's success is their talent to create outstanding product design. Their success secret lies in the way they maintain strict confidentiality and also do deep research for their quest of their new innovation. 
The new IPad that has come out is powerful and also easy to use which outperforms most of the PCs. The best part is that it is easy to transport. Such instances show how Apple being world leader immensely offers exceptional features and services. 


PRICE: 
 Apple is known very well for its creativity that comes at a price. To fulfil their customers, Apple employs a Premium pricing for the products. To justify its premium pricing, it assures that the products are of finest quality and creates a good impression by giving excellent user experience to their fan base.
Apple products are expensive. They are seen as status symbols and customers are fine paying a high price because of the innovation and technology used compared to other brands. The price of Apple products doesn't drop and is standard until a new model device is released.
Apple uses PRICE SKIMMING where they set a high price for new product models and lower them later. It was this trend with the new IPhones, IPads and other products. 

PLACE: 
     Apple is known for its limited number of distribution channels. It reaches out to premium targeting markets and uses many sales channels to sell its products in the global market.
 Some of the sales channels are - 
•Apple stores - Apple has more than 500 of its retail stores worldwide. The stores are held in urban locations and shopping mall areas. The interior of the stores is well designed and spacious for good customer service. 
•Online stores - In case of absence of Offline stores near you, One can go to the company’s website  and can buy the products online which is an another alternative.
•Third-party networks - Vodafone Group, O2 and so on are cellular network carriers selling Apple products. 

PROMOTION: 
The main attribute of the company is that it focuses only on its products and its features that differentiates them from their competitors. 
 Apple has its simple way of advertising strategies through media to sell their products. 





Newspapers and Magazines - They are very cost effective and recently Apple started 2 page advertisements on newspapers. The recent one was where a man was exercising his armband made by iPhone and a statement saying "Designed by Apple"
Social media websites - Everyone looks up to social media and Apple promotes its products on various platforms like Instagram, twitter etc. 
Television and Radio - It covers a large audience but taking a shot of advertisement requires a large sum of money and time. Radio is less used nowadays by the public but Apple has its commercials on radio too. 
Cinema and outdoor - Advertising through cinema attracts the public and also influences the local area people. The Outdoors creates a good and real impact on people. 

•Sales Promotion:- 
      Sales promotion is all about increasing sales within a less span of time. It is clearing out the leftover stock and introducing new products by increasing sales. 

The company promotes its products by short term techniques and attracts the crowd towards their side. They attract the large target market and create impact on the products. Apple uses their tactics like refunds, money return guarantees, cheaper prices on purchase are some of them. Customers are also allowed to experience features of the iPhone which makes them feel comfortable and familiar with products. These are major sale promotions of Apple. 

•Personal Selling:- 
         Personal selling fully depends on the salesforce team of the company. It is when a member of the sales team meets the customer directly and briefly explains about the product. This in turn helps in building good customer relationships. 

Today, we can find many knowledgeable and young salespersons in Apple Stores. They are trained with product knowledge and also good communication skills. They help the customers with their personal choices and guide them. When a customer buys a new iPhone, they are given a free ‘walk-through’ session which makes the customer have a closer bond with the products. Also, it is very important for the salespersons of Apple to know full information about the new technology that enters the market. 

•Public Relations:- 
 Word of mouth also plays an important role for the public. This is because an opinion is created only when it is spoken out and there must be mutual agreement between the press and the company. 
Apple certainly knows how to create a buzz whether it’s launching its latest product. All these years, Apple created a loyal fan base by its innovations and high quality products. 

Apple creates suspense and eagerness within the public. They let out about a new product just weeks before the grand release and the media is fully occupied about the latest top company buzz. The company follows the principle of FOMO - Fear Of Missing Out. They increase the demand for their products by producing a limited amount of products. At the time of release, there will be large queues of the public waiting in line to purchase and these long waiting queues attract the media and other public too. 

•Direct Marketing:- 
Direct marketing is one-on-one communication with a targeted and specific public. The main advantage is that the company gets direct and immediate feedback from customers. 
Apple uses direct marketing to sell its products. The company mainly sends emails regarding any updates and also to inform the customers about the latest iPhones and new features.

PEOPLE: 
 At any Apple retail, employees are chosen by their skilful personality and are also trained well. The customer service of Apple has the A-P-P-L-E formula -
A: Approach with a personal welcome
P: Probe politely to understand the customer’s needs
P: Present a solution that the customer can take home today
L: Listen to resolve issues or concerns
E: End with a fond farewell and an invitation to return
(Forbes, 2012)
        Apple looks for individuals with passion and good communication skills 

PROCESS: 
      It is not possible to provide good products without the right procedure. Once a product is done, Apple employees test the product again. 
The design process of every apple product is really complicated but they make their selling process quite easy and this is their trick. The apple website is also very simple too which makes the customers find and buy products in ease. The Apple support is always available to the customers if they are facing an issue with the product.

PHYSICAL EVIDENCE: 
     Every customer gets the chance to physical evidence before purchasing any of the Apple’s products. This can be anything from the logo of the product to packaging or even the staff uniform.
Apple have good relationships with the customers and the staff are very friendly. As the customers are loyal to the company, they too maintained the same loyalty to their customers. Apple successfully created their premium brand. 
Apple stores give the best customer service experience. The packaging of the product is also designed in a way that gives a visual and cool experience to the customers. Apple also employs designers who make the package very artistic and visually appealing as their product inside.
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Segmenting -
It means that segregating people into groups based on few criteria. It can be based on people's age, which gender they belong to, what type of income class they are from, which generation they belong to like youth or adults etc. It is very easy for the company to attract people based on this criteria.
For iPhone users, Apple mainly focuses on the youth as they are technology driven. Their target age group may be from 18-30. The users of apple products can be both male and female. Being a premium product it focuses mainly high income people rather than lower income class people. 
To use for promotional strategies, target markets must be quantitative, available, long-lasting, and effective. (John Dudovskiy) 
[image: ]
			Source: research-methodology.net

Targeting 
Targeting refers to selling products to certain demographics determined through segmentation.
Apple's advertising tactics include identifying the company's most profitable customers. Apple promotes itself as luxury product with high quality features. 
Apple’s target group are the ones who would afford for the latest technology, the design and also the performance. Currently, it is mainly focusing the youth.  


Positioning
Brand marketing is a powerful strategy that can only be implemented through promotional efforts. 
Brand identity - The name of the company that is Apple and its tagline named THINK DIFFERENT, the symbol of the company is what constitutes in the mind of the customer when they hear the name of the brand. Apple has always adhered to the "The Less the Better" principle, which has resulted in simple and explicit message as well as the use of basic colour.
In Apple's perspective they release new products after spending heavily on Research and development to find out what the consumers wanted.  
Using experiences severe to develop an emotional relationship with customers is a great strategy which is followed by Apple.
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The PESTEL analysis has various external factors namely - political, economic, social, technological, environmental and legal factors. This analysis helps the business to improve further. 

POLITICAL FACTORS - UNFAVOURABLE
     Apple’s manufacturing of products rely heavily on China's low labour costs as China is the major manufacturing country of Apple products. As there is political unrest in China, the manufacturing of Apple there might get disturbed and also lead to rise in costs. In US, they tried to limit Chinese imports to encourage business in America. 
Apple is a number one company in the USA getting huge profits each year. As income disparity has become one of the major political problems in the US, Apple has to pay huge income taxes. 
Apple has a strong position in sectors like music and there might be legal issues and political pressure too for limiting the dominance of the company in the market. The pandemic across the world also led to political factors affecting Apple. 

ECONOMIC FACTORS - UNFAVOURABLE
 Economic factors such as economic growth, deflation, inflation, unemployment and wage policies affect the business and also the performance
There is an increase in labour expenses in China that will reduce the cost advantage of Apple goods. Countries like the US, UK and many other countries imposed lockdowns which brought economic instability, which have an impact on Apple products sales in the upcoming years. 
Apple might have the most critical external economic factor with rapid development of emerging nations. If there is a slight change in the dollar value making it increase the exchange rates and make it more expensive for Apple to do business in European and China markets. Also, there is stagnation of middle-class incomes in the United States as well as in some other countries which may shrink the potential market of Apple. 

SOCIAL FACTORS - FAVOURABLE
         Today's teenagers are attracted to modern technology and feel it to be an integral part of their life. Apple will be very much benefited by this. 
Social media is growing consistently and becoming very popular. Despite being many opportunities, Apple also faced few serious social threats. There are company’s lawsuits that go against third-party repair service providers like the iPhone and MacBook. This may reduce consumer confidence in Apple. Apple gained good revenue in China when they targeted middle class customers with premium products but local companies in China like Xiaomi attracted more customers by giving tech equipment as they are less expensive than Apple products. 


TECHNOLOGICAL FACTORS – BOTH FAVOURABLE AND UNFAVOURABLE
         There should be a direct relationship between the company and technology update. Apple has transformed the technological business globally but, there are new innovations from other firms too and this threatens Apple as new players could enter the market. 
The systems of Apple products are becoming less secure because of cyber criminals. This weakens the image of the company as it is the most valuable brand. 
Apple has produced very few products in the past years as today's market is really tough. Apple is looking forward to investigating their potential to introduce completely new items and services. 


ENVIRONMENTAL FACTORS - UNFAVOURABLE

            Apple is vulnerable to high electricity rates because it depends on computer servers and broadband networks.
Apple faces serious environmental challenges like the disposal of its devices after the usage is one of the main problems. Devices containing especially lithium batteries are very costly and these might affect the environment. China is now implementing stricter emission laws as the industrial emissions from manufacturing industries cause environmental pollution. 
As there is an increasing rate of global warming, Apple may face the problem of shipping which is the core part of Apple's distribution. 


LEGAL FACTORS - FAVOURABLE
     Apple now offers financial services which could make them face increased levels of litigation. Apple earns money from a range of items that are protected by property rights regulations, such as software and music, makes them susceptible to copying and law suits. 
Apple's worldwide trade will be difficult as every nation has its own set of standards and policies. Apple needs to be well during the rules of every country with which it does its business. 
Apple is planning to enter automobile manufacturing. This might raise Apple's licensing, security, and legal expenses. Apple has also joined the banking and finance area, bringing Apple Pay to the world. This will result in increased government intervention oversight.
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Marketing penetration 
This term is used when we sell the goods which are currently produced by the company and at the same time to existing markets. When it comes to apple, it is present in all over the world by having more than 200 offline stores. Moreover, the main goal of Apple is to have highest market share in the sector.
If we look the prices of the products are dropped after one to two years of its release to penetrate the market. (BII, 2016)
To make people more enthusiastic, they have press conference and also introduce about the phone through social media websites. For example - techroider, before any new phone getting released he will clearly tell us about the benefits and demerits of using it and what specifications make it unique. Apple sponsors its products during the football matches or in TV ads so as to make people aware about their product.

Product development 
This is when we introduce new products into the markets for the same existing customers and also the markets as well. Apple releases its new product very often by attracting customers and grabbing their attention to its unique style.
The latest update was iPhone 13 pro mac released in different variation of colour that is green. And probably in the month September, 2022 the release of new iPhone 14 caught all customers eyes. It even makes me awaited to buy one. Apple has introduced many new products and they are the Apple watches, Apple Pay etc.
By releasing new phones or pc very often it tries to have a good connection with the public. They maintain good customer relationship management
Apple has introduced many new products and they are the Apple watches, Apple Pay etc.

[bookmark: _Toc102679946]Recommendations
My few recommendations for Apple is now AI being on top most, Apple could take a step and launch AI glasses and products. As consumer demands and expectations in this competitive world change, Apple must continue to maintain its product innovation speed. Apple is indeed making efforts to lower product prices and if it does this sooner, there will be a larger Apple family. This would continue to make Apple be one and only choice for today's customers. 
[bookmark: _Toc102679947]CONCLUSION 
Amidst the real competition between Apple and its competitors, Apple has proved it to the world with its talent and remains as a benchmark for other companies. It has walked head to head in the marketing world with other manufacturers keeping its style unique. Today, companies like Samsung look upon Apple to achieve the same popularity, revenue and power globally.

The secret of Apple being more productive is with its unique style of business strategy where all employees work together in creating new products. Managing good relations with customers is one main lead of Apple. One can indeed see this while working or purchasing from Apple and getting top notch customer service and also good assistance.
Apple's marketing is smartly simple as the products speak for themselves. They know that their products will sell without any pomp and show because their innovation itself takes the grand entry. With simple advertising and brief content, more than 1.5 billion products were sold. One of its amazing marketing tactics is creating mystery around its product launches which turns the customers into their fans. 

As the smartphones are getting a stronger fan base from the public, Apple is taking this chance and growing its market share. Without any pause, it is launching stunning technology like the Apple car which takes the audience breath away. 
 In the future, we may get good news regarding AI products from Apple. Even with the COVID outbreak, the fans stayed utmost firm and connected well to these cool innovations. 

Apple takes the stage to release any new product first before anyone else steals the show. This seems risky but Apple takes it as an advantage because risk taking is one of their attributes. 
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Hard core loyal,
Switchers

Sense of achievement
and belonging, Self-
expression, Speed of
service, advanced
features and
capabilities

Determined,
Ambitious

Non-users, potential
users

Middle and Upper
Class

Resigned, Aspirer,
Succeder, Explorer

Services

(iTunes store,
Apple Pay, iCloud
etc)

US and
International
Urban

18-30

Male and Female

Bachelor, Newly
Married Couple

High Earner
Professionals,
Managers,
Students

Hard core loyal,
Switchers

Speed of service,
Efficiency

Determined,
Ambitious
Users
Non-users,
potential users

Middle and Upper
Class

Aspirer, Succeder,
Explorer

Operating System
& Software
(i0S, iLife etc.)

US and
International
Urban

20-35

Male and Female

Bachelor, Newly
Married Couple

High Earner
Professionals,
Managers,
Executives

Hard core loyal,
Switchers

Speed of service,
Efficiency

Determined,
Ambitious
Users
Non-users,
potential users

Middle and Upper
Class

Aspirer, Succeder,
Explorer

Accessories
(Apple Watch,
Apple TV)

US and
International
Urban

20-35

Male and Female

Bachelor, Newly
Married Couple

High Earner

Professionals,
Managers

Hard core loyal,
Switchers

Recreation, Self-
Expression

Determined,
Ambitious
Non-users,
potential users

Middle and Upper
Class

Aspirer, Explorer
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