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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Eden Spa Harborne website loads reasonably quickly. It's hosted on Wix, which provides solid performance, but because it uses a free Wix domain, there may be a brief delay when first opening the page. Once loaded, though, the pages scroll smoothly, and images appear without lag. There are no obvious broken links or pop-up errors, which is a good sign for user experience. That said, a custom domain and professional hosting might speed things up a little more

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages including sections for treatments, the clinic, and a contact page. Navigation is handled through a horizontal menu at the top of the site. The structure is intuitive -most people will easily find what they're looking for. However, on mobile, the navigation menu collapses into a hamburger icon, and some users might miss it. A clearer call to action or visible shortcuts could help customers find key services even faster.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Unfortunately, there is no integrated booking system on the site. Customers are provided with a phone number and email address, and they are encouraged to book by contacting Eden Spa directly. While this is functional, it misses the convenience that many users now expect. Online booking would improve the customer journey by making appointment-setting more immediate and less dependent on business hours.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There are a few clear ways the site's usability could be enhanced. First, adding a real-time booking feature would make it more convenient. Second, the layout could be more mobile-friendly-on small screens, the spacing between sections feels tight, and some images overlap with text. Lastly, switching to a professional domain name (rather than a Wix subdomain) would help build trust and add a polished, reliable feel to the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Visually, the site is relaxing and aesthetically aligned with the spa brand. It uses calming colours, spacious images, and a minimalist design that is very pleasant to look at on desktop. On mobile, the experience is okay, but not perfect - some design elements overlap awkwardly, which can make it feel a bit cramped. With a bit more improvement, the mobile version could provide an experience that is as soothing as the desktop version.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The images are a strong point of the site. The colour palette leans towards soft, earthy tones - green, cream, light brown - which creates a soothing mood. However, there is no video content, which could further enhance the experience. A short, silent video showing the spa environment or treatments performed could be a powerful way to attract potential clients.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat or messaging feature on the site, which makes things more complicated. Many modern businesses use live chat tools to provide immediate customer support or answer quick questions about services. The lack of this feature means that potential customers must call or email, which could delay their decision to book, especially if they have a simple query. Adding a chatbot or live support would be a valuable addition.

	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are there, but they are not very prominent. They are located at the bottom of the site and do not stand out very visually. This limits their effectiveness, as users may not even notice them. Making these links more visible - perhaps with a link or a sidebar - could help drive traffic to Eden Spa's social platforms. Ideally, there would also be social proof such as Instagram feeds or customer highlights embedded on the homepage.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are well listed in the “Treatments” section. Each is briefly described with enough detail to understand what is included, such as facials, massages, waxing, and nails. The descriptions are easy to understand and written in a welcoming tone. However, they could benefit from clearer formatting, using icons, bullets, or even short categories to help people quickly scan the options would improve clarity.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	An The website does not currently include a reviews section. Including real, up-to-date customer testimonials would add a lot of credibility and trust. Most potential customers want an endorsement that others have had good experiences with, especially when it comes to personal wellness services. Linking to Google Reviews or embedding a small reviews widget on your homepage would go a long way in increasing trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses calming imagery and a peaceful tone to present the spa as a quality destination. The descriptions emphasize relaxation, professionalism, and a personalized experience. The use of dim lighting, professional imagery, and mentions of luxurious treatments create an impression of premium quality. I would recommend the service to anyone looking for a stress-free, peaceful environment with caring therapists. However, showcasing certifications, awards, or client testimonials would go a long way toward supporting this suspicion.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are displayed on the website, but not in a very visible way. Prices may vary from person to person, which should have been stated as to how much they could cost. Given the high-end presentation of the spa, customers can expect prices much higher than those indicated on the website.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2.Massage

	
	3. Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the Eden Spa Harborne website does not appear in the top ten results of Google. This is likely due to limited search optimization. The site does not use a custom domain, optimized meta descriptions or image alt text, all of which are crucial for better search. With some basic SEO improvements, Eden Spa could become much easier to find online.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very relevant to UK businesses today. Even with the rise of social media and mobile apps, a website remains the central and trusted source of information for a business. It allows businesses to present themselves professionally, list their services, provide contact information and enable bookings. For spas and service-based businesses in particular, a strong website is often the first impression customers have. A well-designed website enhances credibility, attracts new customers and helps retain existing ones.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The biggest improvement that Eden Spa Harborne could make is adding an online booking system. This would streamline the customer experience, reduce back and forth communication, and align businesses with modern expectations. Many people prefer to book services online because it is fast, convenient, and can be done anytime. This small change could lead to more bookings, improved customer satisfaction, and stronger overall engagement.
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