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[bookmark: _Toc141108683]1. Introduction 
Travellers and the tourism industry need to be conscious of the sustainability factors and they need to take responsibility that there is no kind of damage to the environment because of human actions. The focus of this study is to highlight the sustainability principle of Bristol, which is the leading tourist destination in the UK. Furthermore, the current position of Bristol based on sustainability factors is also highlighted in this study. 
[bookmark: _Toc141108684]2. Description of the Destination 
Bristol is one of the major tourist destinations in the UK and it is trading the one in the Southwest of the UK which has a prosperous history. Bristol is located almost 120 miles from west London. The formal City Centre port is now one of the major cultural hubs and the harbour side where the “M Shed museum” elaborate the industrial local and social heritage (visitbristol, 2023). On the other hand, 19th-century war houses now consist of various restaurants, cultural institutions, and art galleries such as Arnolfini and many others. Therefore, Bristol is the commercial centre and the historical seaport in the UK. Furthermore, this tourist destination has become popular as the UK’s most sustainable city because of the huge charity shops and the sustainability policy of the universities (Hughes, 2021). On the other hand, this city has almost 928 “renewable electricity sites” almost per 100,000 people and a recycling rate of almost 47.1% (Fox & Macleod, 2023). So it can be said that if ever there is a city, which has a story to express, it's undoubtedly Bristol as it has an irrepressible heritage and a creative spirit. 
[bookmark: _Toc141108685]3. Evaluation of the principles of sustainable tourism 
As per the “World Tourism Organization”, the principles of sustainable tourism is the practice through which visitors and industry professionals sustainably discover new places and focus on the needs of the environment also (Streimikiene, et al., 2021). Furthermore, the three main pillars of sustainability are socio-cultural, economic, and environmental, which have a major impact on the development management plan of the tourist destination. Economic sustainability defines the practices which are designed to make the long-term economic development process of an organization (Miceli, et al., 2021). Economic sustainability helps to minimize waste and gives a socio-economic advantage to the tourist destination. On the other hand, socio-cultural sustainability defines that the nation ensures the well-being of the community by developing, sustaining, and identifying human needs such as health, human rights culture, equality, and many others (Derbile, et al., 2022). Furthermore, this sustainability helps to preserve the diversity and the cultural heritage of the world. Apart from that, the major goal of environmental sustainability is to preserve natural resources and develop alternate resources to reduce pollution or harm to nature. 
[bookmark: _Toc141108686]3.1 Triple Bottom Line Theory 
Profit 
The success of an organization depends on its financial performance. It is saying that profit generates for the stakeholders. The initiatives of various effective strategic planning and business decisions are designed carefully to enhance profits by mitigating risks and eliminating excessive costs. In the present time, the organization needs to adopt various sustainability initiatives for success. 
People
This component highlights the societal impact on the business and the organization needs to make a proper distinction between shareholders and stakeholders. Furthermore, the organization needs to deal with various social variables such as education, equality, health, well-being, resources, and many others to serve the future generation properly.  
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Figure 1: Triple Bottom Line Theory 
(Source: Self-developed)


Planet 
Every organization needs to make changes on reducing its carbon footprint (Sharma, et al., 2021). Furthermore, the organization takes steps to cut down the energy consumption and streamline the proper shipping practices for achieving long-term sustainability. Furthermore, by maintaining social and cultural sustainability, tourist destinations can improve the attitude of visitors towards the environment. 
[bookmark: _Toc141108687]4. Practical application and deployment 
The applications of the sustainable tourism principle are justified here by the discussion of some case studies regarding the tourism and hospitality sector. The “A Strategic Approach to sustainable tourism Development Using the A’OWT hybrid method”- A Case Study of Zonguldak, Turkey” highlights that it is important for the organization to develop an effective strategic approach, which helps to maintain sustainable tourism in tourist destinations (Kişi, 2019). Furthermore, this case study highlights that by using a hybrid method A’WOT (AHP-SWOT), sustainable approaches can be developed. On the other hand, the “Over tourism, Optimisation, and destination performance indicators: a Case Study of Activities in Fjord Norway” highlights that various activities such as the development of sustainable experiences have a major contribution to the economic growth without enhancing the number of arrivals (Oklevik, et al., 2020). Furthermore, it also highlights that the destination needs to understand the profitable market to identify over-tourism conflicts and to establish a socially, environmentally, and economically resilient tourism system. 
[bookmark: _Toc141108688]4.1 Butler’s life cycle model 
Butler’s theory on tourism highlights various stages in tourism development over time. 
Exploration
This is the beginning stage, where governments and the local people think regarding tourism and they also think about how they can maximize the opportunities in this particular industry (Pilving, et al., 2019). Furthermore, it is said that it is the start of the process of tourism planning. 
Involvement 
This is the stage of the tourism development process as the destination opens various hotels or guest houses. Foreign investors show their interest in the development process and governments focus on developing various infrastructures such as airports, healthcare facilities, and many others. 
Development
In this stage, the government needs to focus on building new roads, and airports to attract new tourists (Meikassandra, et al., 2020). In this phase, the local people and the government think to enhance the use of social media for promoting destinations. 
Consolidation
In the consolidation stage, the growth of tourism becomes slow and there can be a close tie between the tourism industry and the destination economy. Furthermore, sometimes, the destination needs to rely on tourism as the main source of economic stability. 
Stagnation
This stage defines the beginning of the declination of tourism (Asr, et al., 2019). The particular destinations may be no more desirable or attractive. As a result, the destination aces environmental, social, and economic consequences. 
Decline/ rejuvenation
The final phase of Butler’s model highlights the possible outcomes for destinations song the proper spectrums between decline and rejuvenation. Furthermore, the outcome depends on the actions of the stakeholders. 
In the present times, Bristol is in the development stages, and it enhances its attractive places through awe-inspiring architecture and various inventive food places. Furthermore, it can be said that Bristol becomes the best attraction in the UK to properly discover the Southwest of the UK. 
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Figure 2: Domestic Overnight Tourism spending in the UK from 2010-2021
(Source: Department, 2022)
As per the above graph, the expenditure on overnight tourism in the UK declined in 2020 because of the pandemic. Furthermore, in 2021, it reached almost 16bn pounds (Department, 2022). Furthermore, Bristol welcomes almost 57% of overnight domestic trips and almost 57% of international trips (Tobar & Ramshaw, 2022). Therefore, it is observed that it is the 8th most visited destination in the UK by various international visitors (Schütz, 2020). For that reason, Bristol tries to maintain sustainability to attract more tourists. 
[bookmark: _Toc141108689]4.2 Doxey’s Irridex Model
The Irridex Model of Doxey starts with positive and ends with negative factors which has a major in pact on the tourism industry. The four stages of this model are described below 
Euphoria 
It is the first stage where the population of the particular destination can feel the positive emotion at the proper prospect of tourism in that area. It suggests that there is excitement or anticipation if there are any kind of plans to fund new improvements in the area. In this situation, residents have informal contact with tourists.
Apathy 
In the second stage of this model, there is a neutral feeling and urine on the factor of positivity and more formal contact with various stories starts to enhance (Shobha, 2019). The residents begin to observe the tourists as their source of income and investment. 
Annoyance
This stage defines the negative emotion and it is called the irritation stage. This stage highlights that residents start to observe the negative side of this industry in their area such as heavy traffic, overcrowding, littering, and the investment spent on various amenities or other tourist activities rather than the thing which the local people need.
Antagonism 
In the final stage of this model, residents express their irritation in new multiple ways (Jangra & Kaushik, 2022). Tourists are considered the major cause of the problems occurring in that destination or area. The irritation of the residents can be expressed in verbal and sometimes physical ways.
Furthermore, to elaborate on the aforementioned model, it is stated that Bristol currently belongs to the second stage of this model. On the other hand, it is the most environmentally friendly cycling city in the UK (Ersoy & Hall, 2020). The chocolate bar, the diversity of food, and the vibrant atmosphere make this city attractive.
[bookmark: _Toc141108690]5. Development Management plan of sustainability in Bristol 
Vision and Objectives
The vision of the test destination is to deliver the local economic and cultural benefits to the community of the residence in the City. Maintaining sustainability for long-term success is another vision of the tourist destination (Niñerola, et al., 2019). The objectives of this tourism destination are to protect the natural resources, wildlife, and the environment of the area and it also provides the advantages of social economy to the community. Preserving cultural heritage and providing unique experiences to tourists are other objectives. 
Setting the Scene 
Bristol develops a strong connection with private and various public sectors for developing market conditions. Furthermore, almost 1.9 m domestic trips, 13.6 m day trips, and almost 646.000 in 2019 international visitors make Bristol the most visited destination in the UK (Provenzano & Baggio, 2020). The proper accommodation process attracts tourists every year. 
Market Growth
There are various attractive factors in Bristol, which help to enhance the market condition. The art gallery, the architecture, the unique local culture, heritage, health facilities, and others make this place attractive and best for spending time with the nearest ones. 
Destination improvement
Bristol takes the initiative to set the standard of recycling or further maintain sustainability. Furthermore, almost 44% of the waste of households is recycled in Bristol (Eaton, et al., 2022). Furthermore, this city has a recycling station and it takes the “public-private-people approach” strategy to improve tourism. 
Marketing, positioning, and branding 
Various development goals such as sustainability, inclusivity, and resilience make this destination area popular in the tourism industry. For this reason, it is the most visited place in the UK. On the other hand, the enhancement of the stakeholder engagement process and the architecture, and cultural heritage of this destination make it unique and enhance its brand image. The social media marketing strategy helps to attract tourists from all over the world.  
Destination management 
The universities and various academic organizations of Bristol offer a high-quality accommodation system at an affordable price. Furthermore, public services, ground maintenance, toilet, open space, and parking safety all contribute to the visitor's welcome and satisfaction (Szaszák & Kecskés, 2020).The accommodation process of Bristol successfully maintains all these, which helps to attract a huge number of tourists. 
Delivery and organization
“Destination management group” (DMG) has a major role in bringing various organizations and the tourism business together to make a collaborative approach for the improvement of marketing and sustainability of Bristol. Furthermore, Bristol needs to continue its approach to destination management for implementing the new plan, using the existing resources and attracting various investments to properly deliver the services.
[bookmark: _Toc141108691]6. Recommendation 
Though Bristol is the most visited place in the UK, this destination area needs to improve some factors for attracting more tourists from around the world. The recommendations are highlighted below 
· It is recommended that Bristol maintain and promote more cultural, natural, and social diversity in long-term Sustainable Tourism (Chassagne & Everingham, 2020).
· The tourism business of Bristol needs to support the local economic activity which needs environmental costs and effective values. Furthermore, it helps to protect the economic condition and avoid any kind of environmental damage.
· It is recommended that the aforementioned destination area provide effective training to the Employees to maintain sustainability in their work practices along with the recruitment process also.
· It is recommended to continue the ongoing research and monitor the tourism business by using authentic data as it helps to solve the problems. Furthermore, it achieves benefits to the destinations, customers, and the industry.
[bookmark: _Toc141108692]7. Conclusion 
The study highlights the reason why Bristol is unique from other destination areas of the UK. Furthermore, the study describes in detail the awestruck beauty of Bristol. Furthermore, the principles of sustainability tourism based on the three pillars are elaborated in this study. Through Butler and Doxey’s model the position of Bristol is understood and the study also highlights the sustainable management plan of Bristol. Furthermore, some recommendations help Bristol to improve its activity for maintaining sustainability efficiently. 
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