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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The site is fast; basic service information is immediately visible upon loading the website. But the gallery is much slower for image-heavy sections like this in versions on mobile. Speedy and accessible websites are essential, as good usability will influence user experience and satisfaction (Jongmans et al., 2022).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Its website has a few subpages, including Home, Services, Gallery, and Contact. It’s easy to get around thanks to a top menu, but there isn’t much in the way of internal links or dropdowns. Basic information is easy for customers to find; with deeper content, they may stumble.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No direct booking system is available on the site. Customers must contact Suited Cars via phone or email provided on the Contact page to make an appointment, which may create friction in converting leads. They also have a location listed. You can come there and estimate the time and cost of the work specifically for your car.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding an online booking or quote form would significantly improve convenience. Reducing image file sizes for faster gallery loading would also help. Usability drives user trust and engagement (Norman, 2013; ISO).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It is a clean, simple design, and has professional look, that add the welcoming feel and attract your clients, for a website that is fun and effortless to use. Simple design for easy navigation, Unique and creative design for the users to know that services are available even if too much information on one single page is confusing. The mobile side is a poor experience though, since soem visitors may have slower download times and long photo load times. Its paramount importance to maintain a fully responsive design because it enhances the accessibility, user satisfaction and the general customer experience (Thwiran, 2024).

	Question 2b - How does the website use imagery, video and colour? 


	Answer: High-quality images are used throughout the website to showcase the car wraps effectively, helping potential customers visualise the final results of the service. The gallery demonstrates the company’s craftsmanship and creates a professional impression. The colour palette is neutral and modern, ensuring that visitors focus on the visuals rather than being distracted by strong background colours. However, the site does not currently include any video content. Adding short promotional videos or customer testimonials could make the design more dynamic and engaging for users, improving overall interaction and experience (Thwiran, 2024).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: At the moment, the website does not include an online chat tool, which slightly limits direct communication between the company and potential customers. Introducing a live chat feature would allow visitors to ask quick questions, receive instant responses, and feel more supported throughout their decision-making process. Modern customers often expect immediate assistance, and adding this functionality could improve overall engagement, increase customer satisfaction, and make the enquiry process faster and more efficient.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the Suited Cars website are placed in convenient locations. They may not be very flashy, but anyone who wants to find the links can do it easily. Users can quickly access the brand’s social media pages, and the familiar placement helps make navigation simple. This practical design supports user engagement and trust in a subtle way.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  The website describes full and partial vehicle wraps in a straightforward manner which will help customers understand how the service functions and what to expect. It talks about good stuff like quality materials, meticulous preparation and skilled labor. Users can get that the car wrap protects the paint, is cool looking and can be special ordered in a different color or design. For the most part, the information is straightforward and useful.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:  Testimonials are present on the homepage but lack visible dates. While testimonials can provide insights into customer satisfaction, dated or unverified testimonials might mislead users regarding the current quality of services. Adding dates or links to external review platforms would enhance trust (Avouris et al., 2003; Lee & Kozar, 2012).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:   The website portrays Suited Cars as a luxurious offering, with premium materials, trained personnel and an emphasis on customer satisfaction. That proves the company is trustworthy and professional. I would go chat in person to see their work, call upon experienced friends and get real advice, dramatically reducing the number of candidates. Seeing and trying this option would let me get to know the quality of the product better than just looking at the website, and I would only recommend them as a service after personally using them.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:   Prices aren't found on the Suited Cars website and you will need to get a quote. I suppose this is because the process can be so individual and the cost can vary from car to car, based on its size and the customer’s heart’s desire. And though it would be nice if the site reflected approximate prices on well-liked car compounds, the majority of the coordination is done over the phone or in person anyway. This enables the company to provide more correct and transparent pricing, to reflect the quality of service.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Оклейка машины броне плёнкой

	
	2. Vehicle wrap (my city)

	
	      3.   Сar vinyl wrap

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:    When you search specifically for “Suited Cars” on Google, the company’s official website appears near the top of the results. However, when searching more generally for terms like “vehicle wrapping” or “car vinyl wrap,” the website does not appear prominently in the top ten. This suggests that while the brand is easy to find by name, it has less visibility for broader, general searches in its market. (I think Google is cold be in considering that I am in a different city.)

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, websites are still an important element in building trust, showcasing services, and prompting engagement, all key aspects of continuing the relationship. A good website, other than communicating professionalism, helps to clarify visitors about what the company offers and navigate the content. According to Jongmans et al. (2022), aesthetic visual design, along with usability and user satisfaction, is associated with more positive customer attitudes and behaviours. This means that a good-looking and user-friendly website is much more likely to entice users to interact with content, think about services, or even buy things. In addition, the quality of website design is a major determinant of users’ intention to revisit a website and purchase products and services, and affects users’ decision to recommend the site to others (Avouris et al., Thwiran, 2024), thus highlighting the strategic nature of designing for form as well as function. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  Website Design The website for Suited Cars is clean, minimalist and so easy to maneuver and simplicity at it's best! With no-frills accessibility to essential information, that’s suitably straightforward stuff for a company of this type. The format is simple but efficient and to the point, perfect for displaying services. The site is good and does the job well, however it could be better. It would be ideal to implement things like online booking or requesting a quote within your website, to enhance the user experience, simplify the process of interaction and help in getting more interaction. All in all, its website is good, and with a little improvement, it will be better.
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