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The definition of marketing according to (AMA) is “Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.”

Within this essay we will be analysing 

1. The role of marketing in organisations and how effective marketing helps companies to achieve their wider organisational goals.
2. Factors and trends influencing the macro environment Pestle and how this impacts marketing decisions within organisations 
3. How organisations may need to adapt their marketing in an increasingly digital world.

Why is marketing important?
List of 5 key reasons why marketing is important. ( Thepowermba)
1. Engaging customers, 
2. Creating a good brand image
3. Multiply sales
4. Succussion in customer loyalty
5. Making the organisation/brand known

Engaging customers
Customers will remember your brand if you engage them and make their experience better. The longer you can keep them, and the more devoted they will be to you, the better involved they are. (dot digital)
Customer involvement raises close rates while fulfilling contemporary B2B customer expectations, which helps both buyers and suppliers. Keep clients interested throughout the buying process to foster loyalty and get useful data about them.
More customer contacts increase brand value for consumers and give you customer insights. These consumer insights can help sales operations like message and outreach techniques as well as marketing choices like retargeting and content generation.
1. Boosts brand experience
2. Increases customer loyalty and trust
3. Provides valuable customer feedback and insight
4. Improves customer experience
5. Increases sales funnel velocity (gartner)

Creating a good brand image
Brand image increases trust and equity
Consumers will be more likely to remember your brand and what it stands for if you can consistently deliver on your brand promise while maintaining a strong brand image. (forbes) 
A strong brand that attracts a devoted following is one that continuously provides happy customers. 94% of consumers who reported having a "very good" experience with a brand are more likely to make another purchase, while 83% of customers who reported having a "excellent" experience are more likely to do so. (frontify)


Multiplying sales 
The volume of units you sell is equally as significant as the revenue you bring in. Why? You can discover underperforming products and enhance your sales process across all product lines by knowing your sales volume, after all multiplying sales is what every organisation wants to achieve, once it happens then you are on the straight road to a successful organisation (HubSpot)

Customer loyalty 
Customers that are devoted to one business are less susceptible to availability or pricing fluctuations. They would rather spend more money and get the same high-quality service and goods they have come to expect. When a business continually meets and exceeds customers' expectations, it gains their loyalty.
The majority of firms concur that it costs five times as much to bring in a new customer as it does to keep an existing one. This statistic is more important than ever in a market where acquisition, manufacturing, and transportation costs are growing.
Here is where client loyalty really starts to show its true worth.
Repeat clients who believe in your brand and are devoted to it are more inclined to check out other product lines they might not have previously considered as well as order more and more of their favourite items.
This significantly affects Customer Lifetime Value. According to research, brand-loyal customers are worth 306% more over the course of their lifetime than non-loyal customers who might return but are more likely to make a purchase. (nicereply)

Making the organisation/Brand known
Brand awareness is the first step in building trust, thus the more people know about your brand or company, the more successful it will be. It is the cornerstone of attracting a clientele and assisting them in comprehending and feeling at ease with your goods and services, so boosting the value of your brand. ( bmediagroup)









The purpose of marketing
Getting consumers interested in a company's goods or services is marketing's primary goal. This is accomplished by market research, analysis, and consideration of a company's ideal clients' interests, as well as by luring them in with messaging that would be instructive and beneficial to the target market. (emeritus)
Marketing's goal is to bring in money for a brand, business, or organisation. In close coordination with their sales team, marketing professionals and teams accomplish this by implementing strategic digital initiatives that increase traffic, quality leads, and revenues. (impact)

What does effective marketing do for a organisation
Companies can gain the respect and trust of their potential clients by building connections through successful marketing. It is possible to establish credibility, which goes beyond business dealings and aids in building a company's brand. (Financial worldwide)
One of a company's most critical functions, marketing is frequently overlooked, particularly among startups. Individual Material Found Despite being a reasonable and common practise, it can waste a lot of time and money.
The Many salespeople are responsible for generating and converting leads. But having the appropriate resources and assistance can greatly improve their chances of securing a sale. As crucial as a sales team is to a company, a skilled marketer can positively influence a company in a number of ways.
Although marketing may not complete deals immediately, when done well, it is the most potent weapon a brand can have to portray its image and engage (entrepeurer)



How marketing objectives contribute to meeting overall organisational goals
A clear and quantifiable road to achieving your business goals is provided by key marketing objectives. They provide your team direction, lay out the primary goals of your marketing strategy, and provide measurable goals for them to strive for.
When your goals are well defined, you have a far better chance of achieving them. In fact, the findings indicate that setting goals increases the likelihood of success for marketers by a staggering 376%. Setting marketing goals that are in line with your business objectives can provide your team a feeling of accomplishment and set clear expectations for how they may contribute to the overall success and long-term aims of the firm.
When it comes to your marketing plan, both your business and marketing objectives are essential for moving your company forward. You'll be lot clearer about what you need to do as a marketer to have an impact once you understand the distinctions. Additionally, by keeping marketing and business goals separate, everyone engaged can take responsibility for their own part of the process and remain accountable, ensuring that you are all moving in the same direction.






What is PESTLE?
It stands for 
Political 
Economic
Social
Technological
Legal
Environmental


What is the impact of the macro environment in marketing at the moment?
Marketers need to be aware of how customer wants, demands, and requirements change over time. Government regulations, technological advancements, and changes in consumer tastes will all affect how products are produced, how well they are made, and how well services are offered.
Policy Issues
Changes in the structure of government result in changes in government policy, which have an impact on the ways that businesses conduct their operations. In order to adapt to the new government policy, marketers must also create new corporate policies.
Productivity and the Production System. 
The marketing of the company's goods in the market may be impacted by changes in the kind and sophistication of technology in use. Marketers must therefore import and implement new or suitable technology in order to produce the goods or services that knowledgeable consumers want. The production process and the company's productivity may alter as a result.
Public Life
According to consumer demand, marketers continuously adapt new technology, which allows them to create and supply sophisticated or competitive items on the market. The social lives of the individuals may change as a result of this.
Market Competition
Environmental forces are dynamic in nature; as a result, as time passes, they continue to change, posing both new opportunities and risks to the corporate world. Due to this circumstance, there may emerge among business groups or marketers a new, healthy competition that offers two benefits.
Natural Resource Conservation
The majority of manufacturing companies rely on natural resources. However, because of the use of natural resources, the ecology has been affected. The human race and their ability to survive are ultimately affected by this resource exploitation.
Green marketing has been created, Iso 9000 quality control systems have been built, and government intervention in natural resource management has risen on both a national and global scale in order to safeguard natural resources and human life from harm..  (tynote)






What is digital marketing
The promotion of brands via the internet and other digital communication channels is known as digital marketing, sometimes known as online marketing. This comprises text and multimedia messages as well as email, social media, and web-based advertising as a marketing channel.
In essence, a marketing effort is considered to be digital marketing if it uses digital communication.
Any form of marketing that can be measured during the client journey and delivered via electronic devices by marketing professionals. Digital marketing is most commonly used to describe advertising campaigns that run on a computer, phone, tablet, or other electronic device. Online video, display ads, search engine marketing, paid social ads, and social media posts are just a few examples of the various formats it can take. Digital marketing is frequently contrasted with "conventional marketing" methods like direct mail, billboards, and magazine advertisements. Oddly, traditional marketing is frequently grouped with television. – (mailchimp)

What is the role of digital marketing to an organisation 
By targeting customers who are interested in your goods and services, digital marketing serves to increase your company's traffic, leads, and revenue. Web marketing is the process of promoting your business to potential leads and high-value customers online.
Online marketing is essential to the expansion of your organisation. Given that there are more than 4.3 billion internet users, two billion of whom purchase online, there are numerous ways to connect with potential customers. (webfx)

Why has social media developed as a marketing platform
Social media has grown to be the most prominent and significant virtual area, where users may promote their brands and products using the platform for more than just social networking.
The strength of social media is impressive since you can reach a lot of people quickly after placing an advertisement, which lowers your costs and allows your ads to reach your target audience on social media.
Marketers must not pass up the opportunity to advertise on these digital forums, where they can reach the greatest number of potential customers compared to print or television media marketing, given the enormous number of internet users, who make up almost 59% of the world's population. (Digital marketing org)
There are many reasons why and we will list 10
1. You get to tell your story
2. You can grow an audience with a small budget
3. Stay on top of mind with the people who matter the most
4. Learning about competitors
5. Build custom audiences
6. Learning the buying patterns of your ideal customers
7. Increase your overall ROI
8. Building relationships with target customers 
9. Increase your brand awareness
10. Promoting products and services
We come to a decision and we truly believe that social media is a solid platform for marketing.



Examples of Digital marketing could be 
SEO – Search engine optimisation Search Engine Optimization (SEO): Optimising your website to rank higher in search engine results pages. 
On page SEO: What is on the page when looking at a website
Off page SEO: All of the activity that takes place "off the page" when looking to optimise your website – inbound links/backlinks. The number of publishers that link to you, and the relative "authority" of those publishers, affect how highly you rank for the keywords you care about. 
Technical SEO: Backend of website and how pages are coded. 

Content marketing - The creation and promotion of content assets for the purpose of generating brand awareness, traffic growth, lead generation, and customers. The channels that can play a part in your content marketing strategy include:
Blog posts: Writing and publishing articles on a company blog helps you demonstrate your industry expertise and generates organic search traffic for your business. 
Ebooks and whitepapers: Ebooks, whitepapers, and similar long-form content helps further educate website visitors. It also allows you to exchange content for a reader's contact information, generating leads for your company and moving people through the buyer's journey.
Infographics: Sometimes, readers want you to show, not tell. Infographics are a form of visual content that helps website visitors visualize a concept you want to help them learn.
Pay per click - PPC is a method of driving traffic to your website by paying a publisher every time your ad is clicked.
Sponsored Content: With sponsored content, you as a brand pay another company or entity to create and promote content that discusses your brand or service in some way. One popular type of sponsored content is influencer marketing. With this type of sponsored content, a brand sponsors an influencer in its industry to publish posts or videos related to the company on social media.
Social media marketing – Social Media Marketing: The channels you can use in social media marketing include: Facebook, Twitter, LinkedIn, Instagram, Snapchat, Pinterest.
Social Media Manager: Follows, Shares, Impressions. (No. of times a business’s posts appear on a newsfeed). The role of a social media manager is easy to infer from the title, but which social networks they manage for the company depends on the industry. Above all, social media managers establish a posting schedule for the company's written and visual content. This employee might also work with the content marketing specialist to develop a strategy for which content to post on which social network.






Conclusion
Answering the questions in a short summary. From all we have gone through today 

1. The role of marketing in organisations and how effective marketing helps companies to achieve their wider organisational goals.
2. Factors and trends influencing the macro environment Pestle and how this impacts marketing decisions within organisations 
3. How organisations may need to adapt their marketing in an increasingly digital world.

We will now be able to break down what we feel our research has done for us

1. Marketing process that allows an organisation to allot and make the best use of its resources. Every organisation has a set of achievable goals and targets. Strategic marketing helps businesses to market the products or the services that will help them realise those goals efficiently.

2. We have understood the factors and trends influencing the macro environment and PESTLE and the impacts

3. We have gained more knowledge on how and why organisations have had to adapt in the increasingly digital world
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