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[bookmark: _Toc98594817][bookmark: _Toc98594957][bookmark: _Toc98594974]Abstract 
[bookmark: _30j0zll]In the past few years, Apple has seen rapid growth through its product and services. The company is the world's most valuable company due to its brand loyalty. This is an American company with its registered headquarter in Cupertino, California. The company uses a product differential strategy to grow its market and brand value. Apple assures quality products and services in its product and services. The company is famous for its Mac line of computers and iPhones that contains the best operating software, iOS. The company incorporates different business models to compete with the market forces. Apple uses data warehouses to implement quick changes in its product and services. 
[bookmark: _1fob9te]

[bookmark: _Toc98594818][bookmark: _Toc98594958][bookmark: _Toc98594975]Introduction
The given assignment will explain apple's journey and its products and services and how it started its journey from the product Apple 1, a basic computer. The assignment will provide a brief understanding of apple's products and services: Apple Mac series computers, iPhones, iPods, watches, Application store, Apple television, Apple news, etc. The brief will explain the concept of Demand and equilibrium in an economy. The assignment will discuss the factors that affect the Demand of a particular product and how the price of complements and substitutes affects the Demand of a product. The concept of price elasticity and its impact on price and Demand will be understood. After analyzing the current business, a recommendation of pricing policy will be provided that expands the market share. The assignment will describe Apple's strategies and innovation in the market. The report will discuss the growth and Ups & down of apples during the last 30 years.

[bookmark: _3znysh7]

[bookmark: _Toc98594819][bookmark: _Toc98594959][bookmark: _Toc98594976]Task 1
[bookmark: _Toc98594820]Profile of the company
For the given task Apple Inc. has been chosen. The Company Apple Inc. was formed on 1 April 1976. The founders are Steve Jobs, Ronald Wayne & Steve Wozniak. In 1977, the company at its initial stage was formed as Apple Computer Inc. (Podolny, 2020). The company's first product was Computer named Apple I, designed and built by Wozniak. Apple Inc. plans, fabricates, and appropriates cell phones, work areas, tablets, wearables, and frills, just as an assortment of connected administrations. 
Among the items provided by the Organization are the iPhone, Macintosh, iPad, Wearables, Home, and Adornments. iPhone is the brand name for Apple's cell phone line that runs the iOS working framework. Macintosh alludes to the Organization's line of PCs that run the Macintosh operating system working framework. The moniker iPad alludes to the Organization's line of multi-reason tablets that run the iPad-operating system working framework. The Wearables, Home, and Embellishments class contains Air Cases, Macintosh television, Macintosh, Beats items, Watch, Home Unit, iPod contact, and various Macintosh marked and outsider adornments. Air Cases are the Organization's remote earbuds that operate with Siri.
[bookmark: _Toc98594821]Reasons for choosing the Apple
Apple Inc. is a worldwide combination that "makes, creates, and "sells portable correspondence and media gadgets, PCs, and small computerized music players," as well as "associated software, services, accessories, organizing arrangements, and outer computerized content management systems." Labour and items produced by the Organization incorporate: the iPhone and iPad mobile devices; the Macintosh computer; the iPod; the Macintosh television; a collection of consumer and expert programming programs; the iOS and Macintosh operating system X operating frameworks; iCloud; and an assortment of accessories, administration, and support contributions (Podolny, 2020). The company also provides digital material and programs to consumers via its iTunes Shop, Application Store, iBook Store, and Macintosh Application Store, among other channels. 
[bookmark: _2et92p0][bookmark: _Toc98594822][bookmark: _Toc98594960][bookmark: _Toc98594977]
Task 2
[bookmark: _Toc98594823]Demand and Equilibrium
The term refers to the number of goods and services customers are willing to buy at a price. The Demand is based on the needs and price of the product. Again, supply is the number of goods and services that a producer is willing to sell (Ke, 2020). The supply depends on many factors so it like the price at which the product or services is offered to the customers, competitive forces, government intervention, and other economic factors 
The word equilibrium denotes balance. The equilibrium price refers to the price at which the demand and supply graphs interact. The supply and demand graphs both have quantity on the horizontal and vertical axis. At equilibrium price is the point where consumer demand and suppliers target to match with each other at a price. 
[bookmark: _Toc98594824]Factors that influence Demand
So many economic and market factors influence the Demand for a product or service. Some of them are as follows:
1. Price of substitutes: The market always has alternatives for any products and services no matter what you are buying or selling; a business has to face competitive forces. If Substitutes are easily available in the market, Demand will be changed according to the price (Ke, 2020). If an alternative product is available at a cheaper price, the customer will move to the substitute, and Demand will reduce. Apple does an amazing job of instilling excitement in its newest product. Apple will be able to retain its high Demand even if Demand dips.

Source: Statista.com
Apple is dealing in smartphones, personal computers, laptops & other personal necessaries such as watches and ear pods. The major competitors of apple are Microsoft, HP, Samsung, Dell, Lenovo, Google, Sony, Asus, etc. suppose Samsung phones have fallen in price by 5%. Then apple also has to reduce its price say 2%. 
2. Price of complements: The price is the main element that significantly affects the Demand. The managers should decide the price of the product, which is reasonable. The general rule is that when the price increases, the Demand will fall, and when rice depresses, the Demand will go up. Apple uses different pricing strategies, such as competition-based and value-based pricing (Kangyi, 2021). For Example, the price of iPhones, 12 Pro, is approximately equal to other manufacturers' costs.
3. Income of customers: Income will directly affect the Demand. It is a general perception that the more income consumer will have, the more they will spend or vice versa. In a recession, the consumer will avoid spending money on unnecessary things, impacting the Demand. During the lockdown, it has been seen that Apple faced a reverse demand. As most of the outlets were shut down temporarily during the lockdown, it significantly affected the revenue and profitability. 
[image: C:\Users\HP\OneDrive\Desktop\workings\ROX MANAGEMENT ECONOMICS CORRECTIONS A1&A2 M\download (1).jfif]
Source: Economics discussion.
The iPhone 13 showed a lower demand in the past two years after the pandemic, so the company decided to cut its production target by 10 million units (Anggraini, 2018). Last year hon hai precision industry Co. is, the significant assembler of apple's iPhone, predicted that due to the decrease of income of people, the Demand will reduce from next quarter.
4. Consumer tastes & preferences - The taste and preference are related to the Demand of the product. The different area has different consumer choices. It is affected by the geography, age, and marital status of the population of a particular location. So consumer behaviour has significant in the factors that affect the Demand (Anggraini, 2018).  
5. Consumer expectations of price: Price plays a significant role to increase or decreasing the Demand for a product or service. The consumer will always expect the discounted price of products, So; they keep changing their mindset about whether to buy or not a product based upon the market price of that product. 
Recently Apple announced to sell its older version phone with 5g support at the same rate. This affected the Demand for the Apple iPhone6; sometimes, companies organize a campaign to advertise the new version of the iPhone to increase sales.
6. Demographics - Number of Consumers (Buyers) - The population of a particular area or country will affect the Demand. Say India and China have more population, so many companies offer their products or services to them to achieve the higher sale target. The pricing strategy is in a manner that will cover all types of customers with different attractive pricing (Chen, 2018).
Apple's main customer target of apple is youth as a major consumer of apple is the people between the age of 35-44. The company targets India and China because India has the largest youth population. Out of 4, every 1 person between the age of 18-34 showed interest to but the products of Apple.
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[bookmark: _Toc98594826]Factors that influence the price elasticity of Demand	
The elasticity is the response in the Demand of products with the change in the economic factors. The lesser the elasticity of Demand, the lower the quantity demanded will respond. The higher the price elasticity of Demand, the quantity of Demand will give a price. Water is an example of an inelastic good, which means that consumers are willing to pay any price for it. On the other hand, sugar demand is very elastic since buyers may switch to other products if the price of sugar rises. Apple is a name that is regularly mentioned in the IT industry. From antiquity to the modern Apple iPhone. He is fascinated by Apple's success with direct knowledge (the iPod was broken, and his second cousin Mac was broken-down broken).
[image: C:\Users\HP\OneDrive\Desktop\workings\ROX MANAGEMENT ECONOMICS CORRECTIONS A1&A2 M\download.png]
The price elasticity can be bifurcated into the following categories:
· Income elasticity of Demand: This is the change in percentage change in the income of consumers with relation to the percentage change in quantity demanded (Mhlanga, 2018). That will help to know the inferior or normal goods in the economy
· Price elasticity of Demand: This is calculated by dividing the change in the quantity demanded by the change in the price. The calculation should be done in percentage form. For Example, furniture, cars, and house.
· Cross-price elasticity: This elasticity identifies how a good's Demand is affected by the change in the price of substitute goods. That is calculated by dividing the percentage change in the number of goods by the percentage change in the price of other goods available.
The price elasticity is affected by so many factors, which are as follows:
(i) Whether the Goods are Luxury or necessity: An item can be a comfort good or luxury good. When the goods or services are comfort or luxury, the Demand for such goods or services is high prices elastic (Mhlanga, 2018). Usually, the demands for necessary goods are price inelastic because people will buy such goods irrespective of price change. But people will avoid buying luxury goods when they are so expensive or their income is low.
Necessity Goods: these are the goods used in the normal course for completing the basic needs. These are less sensitive as changes in the income level of people, for Example- Food, basic utilities like water, electricity, etc.
Luxury Goods: these are goods that are not necessities but are used by the highly desired and rich people. Such as buying a sports car, yacht, expensive jewellery, etc.
[bookmark: _1t3h5sf][bookmark: _2s8eyo1]Reason not to buy an iPhone: The iPhone 3G is still intimately connected to AT&T to receive the iPhone 3G; buyers must have utilized AT&T's contractual network services for at least two years. Furthermore, the iPhone 3G is exclusively compatible with AT&T (Vanek, 2017). The iPhone 3G costs more than the $199 model: The 199USD price promotion for the iPhone 3G only envisions consumer pricing. That rate is only available to customers who accept AT&T's contractual service. The price of the iPhone 3G may sell up to 699 USD as a total for the right pricing version of the iPhone 3G unlock.
[bookmark: _17dp8vu][bookmark: _Toc98594827]Supply and Price Elasticity
As a result of the supply and demand calculation, Apple's pricing has been drastically reduced. Customers will need to use Apple's iTunes service in addition to the iPhone, which is why Apply is pondering whether to keep the iTunes service. As indicated by the analyst, value versatility of interest alludes to the responsiveness of a thing's or alternately administration's amount interest to varieties in its cost (Logic et. al., 2017).
Three essential components sway value versatility of interest: 
· The most significant component impacting request flexibility is the accessibility of substitutes. As a rule, the more prominent the number of substitutes, the more flexible interest. An interesting item, like the iPhone, is normally inelastic since there are no substitutes.
· The amount of cash accessible to spend on the item is the subsequent element driving interest versatility. That is the aggregate sum of cash that an individual might spend on a specific thing or administration. 
· Finally, time is a significant variable. Flexibility will increment with time as shoppers have more opportunities to make changes. 
When the cost of the iPhone plunged, clients' longing for it rose, driving the interest line to straighten and turn out to be more versatile, with costs falling yet amount request developing. Since the request is value versatile, a value rise would diminish by and large telephone utilization and, thus, absolute pay for makers (Logic et. al., 2017).
[bookmark: _26in1rg][bookmark: _lnxbz9][bookmark: _Toc98594828]Pricing policies, Expectations & Speculation
The pricing policies of an entity play an essential role in increasing or decreasing the company's market share. Different industries and businesses follow different pricing policies such as penetration, skimming, value-added, and premium pricing. Understanding the essential role expectations play in motivating economic behaviour elevates this idea to ninth among our fifteen threshold concepts (Adachi, 2018). As a result, Apple will provide the most attractive pricing. To build a price war, the company's pricing strategy must be in sync with the company's strategic goals. That is critical for calculating price. Analyzing customer competitors and the economic situation should be done with care and objectivity. Following each round of pricing changes, the plan's shifting sales, purchasing power, level of play, and customer satisfaction are regularly measured.
[bookmark: _35nkun2][bookmark: _Toc98594829][bookmark: _Toc98594962][bookmark: _Toc98594979]
Conclusion 
The above assignment gave a detailed knowledge about the products and services offered by apple. In recent years, Apple's performance has been improving, increasing the company's overall gross profit margin. Apple has done a brilliant task to increase its database for improving its recent products and services. The changes that are occurring in regional marketplaces are evident. Greater China is the most visible, decreasing revenue and market share. That decreases the market's outstanding shares, boosts the value of existing stocks per share, and enhances the value of a stock, causing the stock price to rise.
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Revenue Analysis of competitors of Apple from 2011 to 2021
Apple 	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	108.37	156.5	170.9	182.8	233.72	215.64	229.23	265.60000000000002	260.17	274.52	365.82	Google 	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	37.9	50.18	55.51	65.67	74.540000000000006	89.46	110.55	136.36000000000001	160.74	181.69	256.74	Alphabet	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	69.94	73.72	55.52	66	74.989999999999995	90.27	110.86	136.82	161.86000000000001	182.53	257.64	Microsoft	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	77.849999999999994	86.83	93.58	85.32	89.95	110.36	125.84	143.02000000000001	168.09	
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