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1. 	What do you think about data mining and its implications concerning privacy? What is the threshold between knowledge discovery and privacy infringement?

There is a tradeoff between knowledge discovery and privacy rights. 

Retailers should be sensitive about this when targeting their advertising based on data mining results, especially regarding topics that could be embarrassing to their customers. Otherwise they risk offending these customers, which could hurt their bottom line.

2.	Did Target go too far? 
Did they do anything illegal? 

What do you think they should have done? What do you think they should do now (quit these types of practices)?

Target might have made a tactical mistake, but they certainly didn’t do anything illegal. 

They did not use any information that violates customer privacy; rather, they used transactional data that most every other retail chain is collecting and storing (and perhaps analyzing) about their customers. Indeed, even the father apologized when realizing his daughter was actually pregnant. The fact is, we live in a world of massive data, and we are all as consumers leaving traces of our buying behavior for anyone to see. 

