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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on my laptop within a second. The load time is acceptable, so it’s not frustrated.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are several sub-pages of the website such as bowling, food & drink, recent offers, leagues. It is easy to navigate through the top menu, so a visitor can jump from the bowling page to the list of sections. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily book their order through page. The website gives complete booking packages, plus a birthday party package. Not that disco bowl still takes phone bookings or payments though. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To make it easier for the customer, the website could include a “Book Now” button on every page where it makes sense to do so. A real- time calendar showing openings may also help people pick a time quickly. These simple changes could make booking and browsing easier for all. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The web page on computers colourful and well laid-out and easy to read you just make me see what you’re saying so simply. But on phones, it’s not as good. The Buttons are hard to tap, and the writing are small. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: Simple and neutral which is fine nut a bit boring. I didn’t see any videos and there’s not too many pictures especially on high demand pages like, bowling and food and drink. Clearer photos and videos of the place may improve these sections. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The sites doesn’t offer any kind of live chat tool feature. There is a contact us page, but resolving basic questions requires email or phone calls. If introduced a live chat tool, the enquire will be more convenient, which also can save the time of the customer. 


	Question 2d – How effective are the social media links on the website?


	Answer: There are hardly any social media links. There is just a tiny Facebook page link at the bottom. No Instagram. They could expand on social media. Clear social media buttons make it super easy for the community to share. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website lists services like bowling, food and parties. The pages feature ng the 20 lanes, snack bar and free parking are detailed, along with terms and conditions, that details the various booking deals and prices. It’s great to be informed about services, maybe it would be better if use icon or summary table. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There was no customer review section that I could see on the website. They’ll need to have some up-to-date reviews written on the site that would really help with credibility. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: They so often sound like they provide good service. Such as wheelchair access, auto scoring so you don’t have to keep track, a snack bar and free parking for your convenience, and everyone. The website feels welcoming, and I would tell my friends and family about it as it seems to be a great place for some good old fun with family and friends, without having to deal with any nonsense. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the site sets a price list for their customer from kids to adults, including latest offer at low price and party packages that mentioned price for children, adults, groups and family. The prices seem fair for what you get. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Birmingham 

	
	3. Party 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, for my search “Bowling Birmingham Party” the Acocks Green Bowling website was listed in the top 10 on the first page, at position 3. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, websites are still hugely important to UK businesses. Most people check online before going anywhere, mainly for things like bowling. A website reflects if a business is real. Social media is powerful as it is, but a website allows you to read more easily, place service orders, and believe the business lives. If you don’t have one, a lot of customers may choose a competitor instead. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would say adding some good online booking system, that supports desktop and mobile. Booking is a little bit difficult now because you must find a specific page or call them. It would be great if there were an easy-to-use Book Now button with real availability, and I suspect more people would decide to book on the spot. 
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