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EXPLAIN THE NEED TO CONSIDER THE ROLE AND

FUNCTION OF GUEST SERVICES IN GENERAL

Guest services are one of the most

through which the experiences of

customers get enhanced.

It is therefore necessary for guest

services to greet the guests at the

ey el A\arriott
Further, it also delivers a high range INTERNATIONAL
of understanding and services

which gets adhered less than one

of the major mission and care value

of business in hospitality services.

It also links with the maintaining the

guest requests and confidentiality

get able to attract customers.
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DISCUSS THE INPORTANCE OF HOSPITALITY AND
HOW HOTELS MEET/EX GUEST EXPECTATIONS

the hotel and its property (o its
guest

The major key toward meeting
customer _expectations is to
understand their _relation  with
customers and their marketing
messages.

Also, by understanding the high
range of its customer experience,

the consumers would be easily
able to idenify its range of >
targeted audiences. "
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The heart of Hospitality-Wow factor

‘The Hospitality Industry transforms essentials
like a bed, a room, a meal into an experience
that is warm, comforting, memorable and even
magical’

Solomon (2019)
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= In conclusion to the
context  above, the
presentation has briefly
discussed the ~chosen
brand.

= It has also discussed the
nature, role and scope of
business.

= The importance  of
hospitality has also been
discussed.
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= The presentation below
will be discussing the
chosen hotel brand which
is Marriott International
from the brand Delta
Hotels

= It will be firstly introducing
the chosen brand of hotel.

= Moreover, the process of
explaining and considering
both the function and role
of the business will also be
done in general
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BRIEFLY INTRODUCE YOUR

CHOSEN HOTEL BRAND

Delta Hotels by Marriott is known to
be one of the seamless and topmost
brands providing a high range of
travelling experience in more than
100 different locations.

The brand provides an intuitive and
simple range of rooms which are
designed in an atractive way and
free  WiFi, spa industry, sport
facilties and event venues

The offerings of hotels further relate
with the feature and through a range
of experiences under which it
delivers  authentic food  and
beverages
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IDENTIFY THE HOTEL BRAND’S
MAIN CONSUMERS

‘The brand Marriott majorly focuses on

the hospitality industry through which
it has been fore fronting a range of
customers and its marketing strategy.
‘The hotel also therefore focuses on its
strategy under which a range of
marketing campaigns and other digital
presence of the firm get done.
It focuses on the groups who

generally come from different

demographic place. Example road

travelors, luxury travelers MARRIQTT
It focuses on consumers who tend to
seek an opulent and  quiet
atmosphere, who are more or less
sophisticated,  self defined and
individualistic.
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OUTLINE THE NATURE, SCOPE AND ROLE OF THE

GUEST SERVICES AND FACILITIES THAT ARE
PROVIDED TO THESE GUESTS BY THE HOTEL BRAND

The Delta Hotel brand of
Marriott  majorly focuses on
distributing  a  sense  of
leadership and principles to its
customers.

This brand is further also known
to be the leader in delivering
high levels of preference.
Marriott further also has a wide
range of distribution ~centres
under which it ensures a strong
presence of its customers.

Lastly, it also focuses on
delivering memorable range of
customers services





