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[bookmark: _Toc498281529]Executive Summary

In this report is explained theory of the Event and its types in industry concept. Theory such as local events, sport events, hallmark and major events explained in this report. Also, as identification of typical consumers in Rugby game event in Liberty Stadium and their needs as it significant for event organisation. Satisfaction checklist and satisfaction key elements and their experience are discussed as it can influence costumer attendance and participation in the event.
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[bookmark: _Toc498281530]Introduction
The essay about event experience where described and analysed all event process.  Event industry have grown in recent years increasing professionalism in in this sector mostly relying on innovation in event education. Every business sector relies on the event industry to create meetings, conference and product launches. Events is defined as temporary and purposive gatherings of people in one place (Bladen, et al., 2012), (Getz, 2008). Sport event are big and popular part of event industry business. The concept of sport development has also been shaped by the growth of international sport at the end of nineteenth century. (Girginov, 2008) The organisation and hosting of sports mega-events is never a begin act socially, economically or politically –but always connected to a range of political and economic interests. (Darnell, 2014).Rugby Europe International Championship is major sport events.  The thirteen different countries host these tournaments, spreading the promotion of rugby throughout Europe (Rugby Europe, 2016). The teams “Ospreys” and “Clermont” are quite strong and famous in rugby world arena.
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There is many different types of the events that can be categorise or grouping in different ways such as size, form and content. Events are often characterised according to their size and scale (Bowdin, et al., 2006).  Some events could be very small such as local community events or very big like word wide sport events or mega events. The concept of ‘mega event’ refers to specially constructed and staged international cultural and sport events and event genres such as Olympic Games and World’s Fairs/Expos (Torkildsen, 2005). It has very memorable status as it is perceived by range of worldwide public. The scale of sporting events varies from the small local, attracting only a handful of competitors and maybe no spectators at all, to the mega-event that is open billions people around the globe (Bladen, et al., 2012, p. 473). Local events produce a host of festivals and events that are focused mainly at local audiences and presented for their social, fun and entertainment value. These events often are beneficial, engendering pride in the community, strengthening a feeling of belonging and creating a sense of place (Bowdin, et al., 2006).  In Local Events category can be divided to events, such as weddings and birthday parties or family fan events. Janiskee (1996, p. 404) cited in Bladen (2012) defines local or community events as: family-fun events that are considered ‘owned’ by a community because they use volunteer services from the host community, employ public venues such as streets, parks and schools and are produced at the direction of local government agencies or non-government organizations (NGOs) such as service clubs, public safety organisations or business associations. Janiskee also, stated that the community festivals can become a Hallmark event where a lot of people can be involved that can be beneficial attracting a large number of visitors to the community. 
Hallmark event is defined by Ritchie 1984 cited in (Michael, 1989) as Major one-time or recurring events of limited duration, developed primarily to enhance the awareness, appeal and profitability of tourism destination in the short and/or long term. Such event rely for their success or uniqueness status, or timely significance to create interest and attract attention. According to Torkildsen (2005) ‘Major Event’ are not on the scale of mega-events but are large enough and prestigious enough to attract the attention of the national media, attract large spectator numbers and provide economic benefits. In the sports world they are events in which international players are interested in participating, such as European Rugby Champions cup and Grand Prix races.

Sport events are an important and growing part of the event industry, encompassing the full spectrum of individual sport and multi-sport event such Olympic, Commonwealth and Masters game (Bowdin, et al., 2006). Sport event usually attracts a lot of visitors and generates revenue for the government and the business. Sport is concept of leisure. The Chinese scholar Lu Feng (Feng, 2008) believes that “Leisure sport is the general term of sports activities which are selected and engaged voluntarily by people in the relatively free social environment and condition. It is one existing style of sport and one important style of social leisure activities.” 
Recently, author of this report attended one of the locally popular sport event   in ‘Liberty stadium’ rugby play Ospreys (Wales) – Clermont Auvergne (France).It was part of tournament   of   European Rugby Champions cup. That type of the event is identified in a sport as ‘One-off’ event which is according to Bowdin (2006) generally awarded after competitive bidding, substantial television rights interest nationally and internationally. The delivery of sport goods and services can be understood as being supplied through three key sectors: the private, public and voluntary. (Bill, 2009)  
[bookmark: _Toc498281532]Typical event consumer 
Typical event consumer are people deeply interested in sport and want to be part of it. In sport event can participate   a group of people all ages, sexes and social status. They are supporting their local rugby team.as well as visitors who came to support their team from abroad. In that event there no actual age segment as event consumer age is from children up to people age of over 70. Moreover, disabled people has easy access to participate in that event.  Tickets price for that event was about 20 pound onwards which can afford any person who wants to attend it. However, people who were supporting French team Clermont had much more to spend to attend this event. French team supporters are mostly from France. In this case, they are people with higher income then supporters from local area as Clermont supporters have to book hotels in the UK and spend some money on traveling.

[bookmark: _Toc498281533]Consumer satisfaction checklist
Every organization have to have checklist of customer satisfaction in feedback from them to be sure that event deliver good service for them as consumer in return generates profit for organisation. Consumer satisfaction has been defined by various authors in service marketing and in leisure-related disciplines.  Oliver (1996, p 87) cited in Robinson (2010) defines consumer satisfaction as “a judgement that a product or service feature, or the product or service itself, provided a pleasurable level of consumption-related fulfilment” 
To understand and examine customer satisfaction in Liberty stadium’ rugby event is necessary to adopt Maslow’s hierarchy of needs. Maslow’s hierarchy of needs is a theory human motivational model proposed by Abraham Maslow in 1943. Maslow’s model of human needs are arranged in a hierarchy, beginning with basic needs for survival progressing to self-actualisation as it shown in figure 1.
Figure 1. 
[image: Картинки по запросу maslow's hierarchy of human needs in events]
Source: ‘Maslow’s hierarchy of human needs’ adopted from (comprofessor, 2015)
All this needs were satisfied   in the event rugby play. However, to find out how satisfied people were in that event satisfaction checklist needs to be undertake for future research and is shown in appendix 1. Maslow stated the most important lower level of need – physiological. Event in Liberty stadium satisfied all this need and is shown in appendix 1. There was proposed drinks and food before event and later during the break time. After physiological needs there   is necessity of feeling safety and security. Security and medicine services were presented in this game. Visitors feel safety in this event otherwise they did not come to this event .Stadium can accommodate a big quantity of visitors. People came there with friends and families. There is strong feelings of belongingness when all people in stadium support their teams and sharing their similar emotions of admiration. Also feeling of esteem when you participate in such special major sport event. Self-actualization is on the top of human needs. Visitors after   event attendance leave it with new experience and feeling of inspiration.
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The key elements which influence consumer satisfaction and experience. There are a lot of reasons that can   influence consumer satisfaction and experience. The event attendee looks for “lifestyle experience “(Allen et al.2011) and sometimes that they will remember as interesting, memorable and exciting. Bladen (Bladen, et al., 2012)  cited Hoyle (Hoyle, 2002).  This is sometimes known as “3Es” of event marketing –entertainment, excitement and enterprise. From Ancient Romans empire times exist expression that people wants “bread and circuses”. It is our days it is still actually and sport event can satisfy that desire. Attendance of such event rise sense of national identity and makes feeling special of participating in significant moment. Also, Chadwik (2013) states that helps remove feeling of isolation, can satisfy the very human need for social contact .There are two categories of motivation factors: push and pull. According to (Robinson, et al., 2010) the push factors are those that attendees see as a way that they can satisfy a desire or a need, such as a wish to be entertained or to relax, to go thrills or excitement, to experience nostalgia, escape from day-to-day life, to gain prestige in the eyes of their peer group or to spend time with friends or family. Pull factors such as climate, hospitality in the area, comfort place to watch the game. Moreover, one of the most significant pull factors is the popularity of the rugby team and the team status in the championship.  Looking at international context there are a lot of equal motives people from different countries. According to Lee, Richards, Gelder and Robinson states the key factors for all international event attendees seem to be spending time with family, excitement and socialization. 
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Rugby European Champions cup are very significant international special sport event. There is a lot ways how term “event” can be defined and described. It defined by size, scale and type. Events size can varies from small local event till big mega event. Events are often characterised according to their size and scale (Bowdin, et al., 2006). Local event has their importance for local people for their fun and entertainment. Major event have more broad meaning for millions of people and their feels of national union. Such as game in Liberty stadium when a rugby game of Swansea local team Ospreys and their French opponents Clermont. Typical visitors of that event was people from very young age up people over 60 years old. Typical consumers’ satisfaction list needs to be undertaking by event organisation to improve their service in the future to satisfy their needs. To understand reasons why people attend this event underlines Maslow’s Pyramid of human needs. Model was described in Maslow’s hierarchy of human needs in 1943. Maslow’s model of human needs are arranged in a hierarchy, beginning with basic needs for survival progressing to self-actualisation. It means that if 2 bottom basic levels of human needs are not achieved such as physiological and safety. Moreover, if basic needs is not achieved in the event than people less likely will be attending this events. However, not only basic needs has been proposed in liberty stadium on the Rugby game Ospreys vs Clermont as it is shown in appendix 1.  The special needs like belongingness and esteem where fully satisfied. All people on the stadium were one big team and share their emotions to each other and were satisfied. However, satisfaction checklist needs to be undertaking by the event organisation to be sure that people have everything to enjoy the game. Satisfaction checklist can be viewed in appendix 1 for future research. 
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Appendix 1
	  Events satisfaction criteria           
	Events comments


	Parking
	Event name rugby play between Ospreys (Wales) and Clermont (France)

	Safety
	There play was in Liberty stadium on Sunday at the evening time

	Security system
	On Liberty stadium was 7000 of visitors included fans from France.

	Uniforms
	There exit pass-out system.

	Visual effects
	Ticket price depend from age.

	Seating 
	For an adult 20 pounds. For kids 5 pound.

	Sound system
Waste management
Toilet facilities
Beverage provision
Catering provision
Lighting
Pass-out system
Access to emergency vehicles
Cleaning services
	Visitors came there with friend and families. All of them were very excited There was feeling of competition  between Wales and French fans. They support their team with enthusiasm. But unfortunately Ospreys rugby team has lost the game. Final score was Ospreys 21-26 Clermont.
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