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The aim of this essay is to analyse the macro-environment of the UK by using PEST and assess the skills and traits required by an entrepreneur. Entrepreneurship is the process of setting up a business by taking a risk for earning profit. This is the aspect which is responsible for starting every new business. The number of the entrepreneur in the UK has been increased over the years and 2021 was the best among those years. In this year, 12.6% of the UK young people running a business which was 7.8% in 2020 and 9.3% in 2019 (Tyler, 2022). From this, it can be said that there are some motivating factors in the macro environment of the UK which is working as the reason for which more and more young people are developing new business. PEST analysis will be helpful to analyse the macro-environmental which is affecting entrepreneurship. To run a new business there are skills and knowledge that an individual needs to have. This essay will focus on that as well.    
The political factor is one of the most important elements of the macro environment. This represents the action of a government and the decisions which has been made (Möller, Nenonen and Storbacka, 2020). An entrepreneur will have to face both positive and negative consequences because of the political environment in the UK. The UK government work fairly and this is one of the most important aspects related to the political environment of the country which can work as a motivating factor to start a new business. The UK government is proactive and stable which are important to make sure that a business will have the chance to operate with effectiveness in the market. The national-level administration in the country along with the local level administration is effective to support an entrepreneur. The decision which has been developed by the UK government regarding Brexit might hurt the business and the process in which a business is operating. Some decision about COVID-19 is in favour of the business and some are not (McDougall, Wagner and MacBryde, 2022). There are some hidden corruptions as well. But from this analysis, it can be said that in most of the aspects political environment in the UK is positive to start a new business. This might be one of the most important factors which are motivating young people to start a new business.         
Economic factors of a country can be motivating or a demotivating factor to make sure that whether young people will be attracted to start a business or not. UK is in the number 6th position in terms of nominal GDP (Liu, 2020). From this point of view, it can be said that there is a huge scope for an entrepreneur to make sure that new business will be started. But one of the most important factors which need to be considered here is that COVID-19 has a huge impact on the UK economy (Awwad, Shibani and Ghostin, 2020). The country’s economy is still recovering from that and that is a huge aspect on which focus should be given. Although the economy of the country is improving and that is good news for the people related with the sector. The minimum wage in the UK is £8.91 right now and the trend is showing that it is increasing. The corporate tax rate in the UK is 19% which is a problem. The income base of the people in the UK has reduced and that had a negative impact on the purchasing power. An entrepreneur must have to focus on that aspect to ensure that the success of a business has been ensured. FDI in the UK has been increased over the last few years and that will have a positive impact on the country (Alabede, 2020). An entrepreneur who wants to establish a new business in the country will have face challenges but there are opportunities on which focus should be given. The opportunities which the UK economic aspects provide might be one of the most important reasons behind the increase in the involvement of young people in entrepreneurship. 
Social factors are the aspect that is related to assessing the needs and wants of a country’s population, purchasing behaviour along with other aspects (Acharya and Cave, 2020). These are important to make sure that a business will have the chance to offer the right types of products and services to the customers. There are more than 68 million people who live in the UK and this might reach 74 million by 2039. That means the UK has a huge market that a business can exploit and that is an important opportunity for an entrepreneur. The UK population is growing older and for that business which has the ability to focus on those needs has been increased. Online purchasing has become a huge trend in the UK market. In each sector conducting business online is very important. The ability of a business to meet this need of the people is important (Möller, Nenonen and Storbacka, 2020). Social class has a huge impact on the purchasing decision of the customers in the UK market. UK people are educated and for that, the ways in which product and service have been offered to these people needs to be improved. Social factors are in favour of an entrepreneur and that is stimulating the decision of an entrepreneur to make sure that a business will be started.   
The UK is among those countries which are advanced in technology. That means an entrepreneur will have all the technological support required to start and run a business. The entrepreneur who wants to conduct business online needs the support of technology (McDougall, Wagner and MacBryde, 2022). In every sector of the UK new and advanced technology has been introduced and for that conducting business in the country has become easy. This might be one of the most important reasons for which the percentage of young people who start a new business in the country has been increased (Liu, 2020). For example, retail online sale in 2021 was 29.7% of the overall sale in the country. In the future, this rate will be increased. That means, the entrepreneur who wants to develop business in the retail sector of the UK must have to focus on this aspect. 
Overall, the macro-environment of the UK is in favour of starting a new business. There are some challenges but the number of opportunities that an entrepreneur will have in the market because of the macro-environment in the country is less than its problem. This aspect of the UK is promoting entrepreneurship in the country. 
An entrepreneur must need to have skills to make sure that the task which the entrepreneur is trying will be done with effectiveness. Communication is among the most important entrepreneurial skills which an entrepreneur needs to have (Roy, 2011). The speakers in the seminar pointed out that an individual who does not have communication skills will not be able to have success in the new venture. In each stage of entrepreneurship, process communication will be required. For example, to start a new business an entrepreneur needs to conduct market research to assess the needs and wants of the customers. In there, an entrepreneur will have to focus on the use of both written and verbal communication skills. The aim of an entrepreneur to start a new business might be earning profit. To achieve that objective, the entrepreneur must need sales skills (Casson, 2016). This is the ability of an individual to persuade others to product and service from the business. That means without having this skill achieving success in entrepreneurship is not possible. 
Focus is one of the most important skills to have because of its importance make sure that the strategy which a business develops and the decision which has been made is effective. One of the most important areas in which focus should be given by an entrepreneur is the needs and wants of the customer (Boulton and Turner, 2015). Unable to focus on that aspect will reduce the business's ability to have success in the market. Adaptability is another skill that an entrepreneur should have because the business enlivenment is changing rapidly and dealing with this skill is important. The guest entrepreneur also pointed out nothing in business is certain and for that, an entrepreneur needs to prepare for adopting change. Having this skill will be helpful in that aspect (America, 2016). The skill of business strategy making will be the factor that will determine the ability of the business to have success. That is why an entrepreneur should develop this skill. 
There are certain traits of an entrepreneur which are the indicator of whether an individual has entrepreneurship quality or not. Curiosity is among the most important trait which an entrepreneur should have (Aman and Teik, 2013). Entrepreneurship means an individual will be tried to start a new business. From that point, it can be seen that curiosity is the factor that drives entrepreneurship. The individual who does not have that ability will not have success as well. The guest entrepreneur said that curiosity is the driving force of creating something new. The individual who does not have that will not be able to offer something new and that will affect an entrepreneur (Roy, 2011). An entrepreneur must have to be decisive because the ability to make the correct decision distinguish between an effective entrepreneur and an ineffective entrepreneur. Team building is another trait that an entrepreneur must need to have. Without this, the operation of a new business will not be conducted with effectiveness and that will have a huge impact on the effectiveness of the quality of service. Every type of business has to face some risks and for that, an entrepreneur should have the skill of risk tolerance (Casson, 2016). This will be helpful to assess the risk that the entrepreneur might have to face and find out a way in which these risks can be mitigated. Other traits which an entrepreneur should have include adaptability, persistence, learning from failure and accepting it and structured experimentation. Having these traits is the precondition for an entrepreneur to have has success. 
PEST analysis of the UK macro-environment is helpful to assess that the external business environment in the country is mostly favourable to start a new business despite having some challenges. The political environment is supporting starting a new business. Economic factors are one of the most problematic areas but there is a sign of improvement. The social factor is showing that there is a huge opportunity to start a new business. An entrepreneur will have all types of technological support in the country. The entrepreneurial skills which an entrepreneur should have include communication, sales, focus, adaptability and business strategy making. The traits of an entrepreneur include curiosity, decisiveness, team building, adaptability, persistence, learning from failure and accepting it and structured experimentation. The combination of the identified skills and traits of entrepreneurship will lead an entrepreneur to success. The guest entrepreneur also analysed these while giving a speech. From that, it can be said that there are reasons for which young people are attracted to develop a new business.   
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