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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website was easy to open and loads quickly, it opens within a minute unlike some other websites which take long to load. If a website takes too long to load, users may leave and look for an easier option, so it is good that the website loads fast and allows us to access the information without difficulty.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes several sub-pages such as, Services, Pricing, About Us and Contact. It also has quick-access buttons that make it easy for users to book, check availability and look at the company’s guarantees. All these clear links help customers find the information they need based on what they are looking for, for example, if a customer wants to see what services the company provides, they can easily find and click the services page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking directly on the website through a simple process, customers scroll to the section they need, select their options and follow the instructions provided.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The websites visibility on search engines could be increased so customers can find it more easily. Also, adding interactive features or animations, could make the site more engaging and could be used to draw the users to important parts, such as in interactive ‘book now’ button. The layout could also be improved to ensure smoother navigation and improve user experience. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and simple appearance, especially the main page. The use of the green colour is pleasant, and suits the purpose of the company, and suggests a green, eco-friendly environment/message. 
Colours and images remain consistent on both mobile and computer, however, because mobile screens are smaller, the layout appears more compact, and some elements require more scrolling compared to on the computer.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery effectively to attract users, showing clean spaces and professional staff. The pictures look genuine and help build trust in the service and establish their business. The colours are calm and professional, mainly green and white, which suits cleanliness and reliability, and is not too much to look at. Although there are no videos, the visual design supports the company’s message.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include an online chat tool, but it provides other ways to contact the company. Information is clearly presented in the FAQ section and there are also links to their social media. There is also a contact session. Customer reviews and feedback can also help answer questions and give insight into the company’s service. A chat tool could help improve speed of enquiries, but existing options still offer effective routes.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effective because the help customers follow the company, view updates, see the work of the company, and interact with the brand. Social media links also support communication by allowing customers to ask questions and read about the experiences of people who have used the company. This helps build trust and community, which can improve customer satisfaction and the company’s reputation.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly lists the services offered with detailed descriptions of what each service includes. This helps customers understand exactly what they are paying for. The site is easy to navigate, and has a FAQ section, which provides extra clarification. The company also uses online forms which makes accessing information and booking quick and convenient. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available on several platforms, such as Google, Instagram TikTok, Facebook. They are up to date, and help customers see recent experiences and honest feedback, which adds trust and transparency.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents itself as high quality through its professional website, communication and customer reviews. The clear service descriptions, pictures and contact details build trust and show transparency. They are responsive and respond to enquiries quickly which shows they value their customers. I would recommend the company because of the transparency on their website, strong customer service, professionalism and feedback.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Yes, prices are shown clearly on the website, and they match the quality of the service offered. The descriptions provided alongside the prices help customers understand why and what they are paying for.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning Service in London

	
	2. Best Cleaning

	
	3.  Good cleaning Service near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, its does appear


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still important for modern UK businesses. Social media is useful, but it does not replace a professional website, as this is what people would go to first, that provides full details about products, services, and contact information. Not everyone has social media, but most people do have internet access to access a website. 

A website also provides a business with credibility and makes it easier for customers to find what they are looking for. As society becomes more digital, customers expect companies to have an online presence they can trust. A well-designed website also improves visibility on search engines and helps businesses reach a wider audience. A website is essential for marketing, customer convenience, and build a strong professional image. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key improvement would be to add a live online chat feature to the website. This would allow customers to ask questions instantly and receive quick support without needing to call or search through multiple pages. Many customers prefer real-time communication, especially when booking services or checking availability. Adding a chat tool would improve customer satisfaction, make the website feel more modern and responsive, and help the company convert users into actual bookings.
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