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[bookmark: _Toc78902611]Introduction 
The components of this infographic are exposing the impact of COVID-19 on the print industry transformation. 
At the very beginning of this infographic, the extent of impact has been shown in a pie chart. It conveys the message that any uncertain condition like COVID-19 has a direct or indirect impact on the business but that will be measurable according to business position, economic condition, and people’s behavior [1]. For example, a large-scale impact of COVID-19 is visible in this infographic but there is also no impact so, this variation may depend on those situations. 
[bookmark: _Toc78902612]Analysis of the infographic 
According to people’s responses about market disruption and innovation, COVID-19 has highly responsible for driving innovation. This part expresses the message that innovation is the effect of market disruption caused by COVID-19 [1]. Also, there is an indication of people’s behavioral process towards a changing situation. That is, most of the respondents believe that COVID-19 has disrupted the business industry, while other portions of respondents believe that changing their operating model could bring an opportunity to make an innovation. 
Under the title of Office print volumes are in free fall, it is visible that the customer's print volume has significantly dropped due to the existence of COVID-19. Consumers need to print paper or documents for professional or personal reasons for example, for a job interview a candidate needs to print the certificate and other documents, many students print study sheets, papers, or books for personal necessity [2]. During this pandemic situation business organizations lay off employees instead of new recruitment. The educational institution has been closed. Most of the organizations and educational institutions focused on online interaction with communicators. That is why paperless communication and interaction are generated that triggers the innovation process within the business industry and cause the reduction of print volume. 
This infographic also projects a changing demand graph for various industries. This part spreads the message of the importance of the healthcare industry during a pandemic period [3]. Those who stay with the patient and hospital authority must have to approach different health and operation-related documents, that is why printing demand is high in this sector. On the contrary printing demand in the retail industry is decreasing day by day because this sector is almost shut down.
This infographic states that there is a high potential for collaboration, digitalization, and cloud opportunities for the printing industry in the future [4]. A high percentage of all these processes indicates that innovation is highly possible. Companies are now collaborating so that they capture new opportunities from a growing marketplace. The impact of COVID-19 has begun a new trend of digitalization. Information is now provided on several portals that people easily access and communicate through a paperless medium. 
The printing industry has an opportunity to convert into an innovative digitalized process. For achieving this success all that is needed is proper support from the supplier [5]. Suppliers are the financial supporter, logistics, individual consumers, and others. Printing business owner estimates recovery time for further improvement and development planning after the ending of this pandemic. 
[bookmark: _Toc78902613]Assessment of color 
I think the visualization process depends on the device on which the infographic will be projected. For instance, a PowerPoint presentation on a big screen projector will be more visual than a computer screen. On my computer, all the fonts are not visible for evidence, under the subtitle of critical impact description is not clear so there may need some changes. I think according to the subject the colors are light and on the large screen, a light blue can catch eye-sight. 
[bookmark: _Toc78902614]Assessment of text 
I can not read everything. I need to zoom the screen in to see all the details. I don’t think the infographic contains too many fonts and the styles of text are the same. The headline and titles are okay but the subtitles are too small to read. Some of the figures in the infographic are also improperly allocated to their respective charts.
[bookmark: _Toc78902615]Suitability of graph 
Graphs are easy to read but it would have been better not to put black and gray together. Overall, the graph is okay, but I think some of them are unrelated with the main topic. For example, in part four there is no mention of printing industry services regarding the stated industry. Also, in part six there is no clear indication of the printing industry supply channel. It would have been better if there is a brief of why and how COVID-19 impacts specific printing industries. 
[bookmark: _Toc78902616]The way graphics are incorporated 
Only part four of this infographic has mentioned the printing industry. Part four (vertical demand varies) and part six (channel partners) contain less information about the core topic. According to my opinion, these two parts are obscure but harmless because the other part of this infographic contains valuable information and recovery time. Overall, this design is good and it raises several ethical issues. COVID-19 has both positive and negative impacts on business. Employment has become damaged from various industries, specifically, the welfare of the printing industry is largely affected on the other hand companies thought about a new approach for business. Collaboration of industry helps to meet customer's necessities during an uncertain period. 
[bookmark: _Toc78902617]Cognition 
The infographic should express some cause-and-effect situations. It can put some unnecessary demands regarding deep impact. Viewers have several perspectives. One may consider a color good, but another may take it as bad. It depends on the viewers' perception and cognitive knowledge of information regarding the topic. I have not put any irrational information that could cause memory load. In some parts, information is less but that can be corrected. 
[bookmark: _Toc78902618]Improvement process 
I think I would use a deeper color and add some additional information regarding the printing industry transformation. For example, there is mention about demand in part four, but what demand is not clear. Similarly, part six stated channel partner but which partner is not indicated. So, in this place, I should bring change. 






[bookmark: _Toc78902619]Conclusion and recommendation 
Overall, this infographic is not an inconsiderable expression of information, but little changes can generate a significant difference on the information expressed through this infographic. Percentages do not indicate how and whose payment will impact the printing industry. Instead, I would explain what percentage of extended payment terms can impact business partners. At last, I would indicate that, in comparison to the previous years to what extent the printing industry will transform and what will be the impact of COVID-19 on the printing industry. 
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