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The relevance of ethics within marketing decisions for contemporary business.
This essay will explore the ethical decisions modern business have to make and how important being ethical is for business progress and image in modern day marketing. It is said that marketing did not emerge until the early 1900, s (2021), preceding this date product marketing as we now call it would be associated with supply and demand and incorporating none or very few ethics. Pre 1950 marketing basic strategies were implemented and tactics for simply selling more and more produce, companies gave little regard for what customer really wanted, how products were marketed and if produce was advertised truly. Companies’ philosophies were to sell as much as they could for as much as they can with very little concern or regard for their customer, long term relationship and company values, this type of marketing would not be acceptable in modern times.

History of marketing

At the start of the 1950,s companies began to see that producing and selling goods with no thought to their customer was no longer as lucrative and needed new strategies for their businesses to survive in the growing market place, as competition started to grow word of mouth  increased, customers talked about  better produce and or more economical ones that were of a higher quality, companies now had to find ways to improve their customer relations and improve their production  of produce to assist with deficit .Marketing concepts were starting to emerge within the production community, it was quickly seen that suggestions from their customers and getting to know what they wanted should be the upmost priority. 

Business and Marketing Ethics 

Business and marketing ethics have been and still are one of the most complicated and disputed subjects in human history, Academic and business leaders have studied for years with little unison reached on the subject. It seems doing right from wrong and making money is not an easy relationship. A survey conducted by the Ethics Resource Centre previously found that 43% interviewees believed their supervisors lacked ethical integrity. (Ethical Marketing, 2020) Many surveys like these have taken place globally and have left an overriding question which many try to answer, “what is the ethical way to sell a product?” (Ethical Marketing, 2020)

What is Modern Business marketing and why is it important?

Promotion of what a company is selling, advertising products to the customer/consumer or other businesses. Marketing a product correctly can achieve high selling potential which in turn delivers profit. A good marketing campaign will think outside the box and not just concentrate on one set of audience, but a wide variety capturing them by using catchy phrases or slogans to promote their product along with good graphic design on their packaging which is eye catching. Along with the advertising side marketing is also networking with prospective clients for buying items, building and maintain a good customer base.

Marketing makes use of the "marketing mix," also known as the four Ps—product, price, place, and promotion. (Everything Marketing Entails, 2020)

Modern Business and Marketing Ethics 

Guidelines for marketing any business can be described and defined as Ethics. Ethical guides should be followed by business Management and marketing departments to ensure their advertising and marketing process follows an ethical path.
 Marketing Ethics sometimes extends alongside the ethics of media as these two areas are often linked to each other, as many advertising campaigns modern day will either be broadcast or advertised on social media platforms. There are many subheadings to ethical marketing the main one would be valuing your customer, their opinion, and interests.

Customer loyalty is seen as one of the main and most important factors of ethical marketing, Ethics will help a company gain trust and confidence from its customers, many customers prefer a brand and company that is genuine in its nature and produce. A company, that when a product is advertised and offered it is authentic and portrayed correctly and are true. (Discuss the relevance of ethics within marketing decisions for contemporary business. - Bing, 2018)

Marketing is one of the highest important functions for any business enterprise. Good marketing generates revenue for the company. Emphasis on profit, market shares and increasing sales are high on any business’s agenda especially these days where social media plays a huge role in marketing and targeting a captive social media audience. The pressure of modern-day marketing and social media can also lead to unfair marketing practices even though this could be detrimental for their business. 

The importance of understanding Marketing ethics in any company is paramount to the long-term goals and objectives of the company. If your company understands the importance of marketing ethics it will build its own benchmark, where similar companies with very few or no ethics although may have, a cheaper product will fail to do this and gain the faith, trust, or integrity from their customers. A company with good ethics will have a loyal following of customers and a motivated team of employees that will take pride in their association with the company they work for. 

Modern Advertising and Ethics 

Social media marketing and using various social media platforms is by far the most effect way of marketing in the modern day alongside television adverts. Social media platforms tend to be free to advertise and is one of the easiest ways to reach potential customers globally with the specific or similar interest to what you are advertising, although this style of marketing can also be annoying for potential customers by spamming them by giving them more than they need or want to see. Choosing the right social media platform is also important if you are selling B2C(business-to-consumer) pick platforms like Instagram or Facebook however if you are selling B2B(business-to-business) pick sites that tend to be more conservative and not a chat platform like LinkedIn or Twitter. (Bush, 2016)

Operating within the bounds of ethics and legality in a modern and digital market is of the upmost importance. The digital market is the most used now by modern companies knowing what can and can not be said and portrayed is a bit hazy. ‘How do you engage with your audience while still maintaining distance from personal opinions’ (Ethics and Legalities of Digital Marketing, 2021)

Vast competition within modern day advertising has increased pressure for companies to produce the best advertising campaign for their produce, with many social media sites where you can compare companies for their ethics and values an example of one, I have found is 
“The Good Shopping Guide-Ethical Comparison” they claim to reveal the good, bad, and ugly side of world companies and their brands, assisting their readers in choosing more eco-friendly goods and products that ethically support the growth of social responsibility and ethical business values and be more sustainable. The website states “In the current economic context, we all must spend money and purchase basic goods. But by supporting the “redirection of the flow of capital” to ethically rated businesses which do not lobby against progressive climate or social-economic policies which do not partake in deforestation or human rights abuses, and which do not support

 “profit over human and environmental flourishing”, (The Good Shopping Guide, 2021) 

Awareness of our carbon footprint should be globally; The Good Shopping Guide believes in also leaving an ethical footprint when it comes to purchasing products. One of the companies’ statements on their website is 

“Each purchase supports activities throughout the supply chain and beyond; activities that may include animal testing, unfair trade in developing countries, human rights abuses, or investment in weapons and fossil fuels”.

The Good Shopping Guide reveals many of the statement’s connections, itemising the full level of corporate responsibility of the numerous companies on their site. The site reveals companies that are unethical both marketing and producing their produce i.e., child labour, human rights violation, green-washing and environmental destruction within the United Kingdom and Worldwide, while also revealing the companies that deserve customer support.

 During my research I have found various articles, programs and statements regarding ethical marketing companies that have been found to be the more superior in this area and ones who fall the lowest ranking. Ethical consumer is a site that is regularly update with articles and reports on this subject ranking the worst 5 ethical companies. Below is a statement from the author of one of the articles on the website.

 “All these companies score poorly across our rating system for failing to address issues including human rights, animal rights and environmental concerns along with unethical advertising. “
Ethical marketing and advertising campaigns are scrutinised daily principally the multinational companies that are always advertising their produce via Newspaper, social media, or television. Many companies will spend millions in the hope that it will increase its customer base along with its profit, and will follow a strict ethical platform, however there are companies that unfortunately will disregard or not be as strict with the ethical marketing and will then find themselves under fire from the public and press regardless of any ethical value, however there are many companies that take criticism and complain into hand and improve their way of working.
Ethical or Unethical?
[bookmark: _Hlk85210415]A major new advertising campaign created by Tesco has been described as ‘brave’ by the retailer’s Head of Plant-Based Innovation Derek Sarno. (Chiorando, 2020) A quote from the advert from a young girl saying 
[bookmark: _Hlk85211137]‘I don’t want to eat animals’ (Chiorando, 2020)
This modern advert sparked various issues, many people took to social media giving  a positive response to the advert saying well done to Tesco for being brave enough to say what many are currently saying, and that their marketing team behind their advertising are driven by understanding what direction the modern food market is heading, however there is also controversy with the National Farmers Union, the advertisement has been accused of 'demonizing meat as a food group' which has 'negative connotations for farmers'. (Chiorando, 2020) The NFU also show concern that the advert is advocating a no meat diet which would not been a healthy balanced diet. Tesco’s response was the advert was ethical and they wanted to show a love story focused on plant-based foods, they also stated that the sooner people realise we do not need or must have animal products in our food system the faster people can help save our planet. (Giliver, 2020)
In the current era of heightened consumer awareness, business owners must understand one empirical fact: buyers prefer to invest in ethical brands. (Pafitis, 2020)

Marketing and advertising campaigns globally have been accused of being unethical, many for good reason although many have been caught in the crossfire of social influencers and social movement groups. Heineken learned their lesson after its “sometimes lighter is better” (Johnson.B.2021) ad was shown on tv. Instantly the complaints started to pour in saying their slogan and advert was racist although many people criticised the complaints by saying they are talking about beer not people, the advert then slides a beer down the bar passing darked skinned people to then land in the hand of a light skinned person, now if this is not unethical what is.? Social media was red hot with comments and complaints about this advert one was from Chance a well know rapper. 

“I think some companies are purposely putting out noticeably racist ads so they can get more views… The ‘sometimes lighter is better’Heinekin commercial is terribly racist omg” (Kreps.d.2018.03.26)

Heineken did issue an apology on social media and in the press,

 “While we feel the ad is referencing our Heineken Light beer—we missed the mark, are taking the feedback to heart and will use this to influence future campaigns.” (Duster, 2018)

Ethical and Unethical marketing comes in many forms’ advertisements can be deemed to be ethical by some people are unethical to others in 2020 there where many adverts that where criticised for showing vast quantities of food for Christmas, there were 1000, s of complaints as viewers believe the advert, they have seen was unethical.


Giant Foods is a US supermarket chain. The brand ran a full-page ad for finger foods, which read
 “Hosting? Plan a Super Spread.” 
At a time when authorities, healthcare workers and other frontline workers were begging people to stay home and avoid public gatherings, Giant Foods really went ahead and encouraged people to host gatherings and share food. (Rehman, 2021)
This advertisement was found highly unethical by many due to the global pandemic while many were struggling financially and mentally, and loosing loved ones due to the pandemic, however I do believe that if this advert was shown in 2019 with no pandemic it would be perfectly fine. 

Dominos were another company under fire during 2020 for what people deemed as an unethical advert, dominos asked anybody called Karen to write in and explain why they were a nice Karen and should be sent free pizza, viewers seen the advert as giving privileged people free pizza and deemed the advert insensitive, may believed if they should have aimed the advert at  well-deserved front line workers and this would have been a better option. (Magazine, 2020) At a heightened time of stress and emotion due to the Covid-9 pandemic this advert was seen to be insensitive.

In summary of my research there are many ethical and unethical marketing points in the modern world of marketing, the main three I have found for unethical marketing are
 False advertising – advertising a product with no likeness
Selective marketing – exclusion of types of customers by sexual orientation, ethnicity or physical and mental disabilies.
Stereotyping- targets broad groups based on age, gender, or ethnicity assuming behaviour, preferences and needs are alike.

Having poor ethics is detrimental to any business, having good ethical standards in marketing will benefit your brand and company, both in the short term and in the future. Today’s purchasers prefer companies that demonstrate good morals and being transparent in all business areas. 
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