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Executive summary
The report is based on the concept of sustainable tourism of Globus, a tourism company based in the UK. First, the key concept of sustainability and its application in the tourism and hospitality industry will be provided. The next section will focus on the practice of sustainability in the tourism, hospitality, and transport sectors. The relevance of Milton Friedman's statement on social responsibility in the 1950s will then be discussed with an explanation as to why sustainable finance comes first. Some models will then be discussed to illustrate the debate as to whether businesses or consumers are responsible for making it environmentally sound. Finally, some recommendations will be provided for the future, along with the discussion on whether the industry can ever go truly green, and whether financial resilience is the key to sustainability. 
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[bookmark: _Toc150370545]Introduction
With restaurants, hotels, and other tourism sectors rebounding back to pre-pandemic levels, hospitality leaders should create smooth, optimized, and satisfying experiences for their tourists. The future of Globus, a tourism company based in the UK, depends on these principles and this report provides an overview of whether going green will be beneficial for it. First, a critical understanding of the concept of sustainability and its application in tourism and hospitality will be provided. Following this, there will be an analysis of the concepts of "sustainable good practice" in the tourism and hospitality industry, and in the transport industry. The relevance of Milton Friedman's statement on social responsibility will be evaluated with a discussion on whether finance comes first. The question of whether the business of Globus is responsible for its being environmentally sound or its being consumer-driven will be taken up next. Some recommendations will be provided on how Globus can improve its business with a discussion on whether Globus's industry can be truly green. Finally, a discussion on whether financial resiliency is the key to sustainability will be provided. 
[bookmark: _Toc150370546]Analysis of the concepts of “sustainable good practice” within the tourism and hospitality industry (rural, coastal, and urban areas) and within the transport sector
Within the tourism and hospitality industry 
The hospitality industry is becoming the greatest example of the fact that sustainable good practices are crucial for a business in its success in the long run (Achmad and Yulianah, 2022). Hotels should preserve their environment because they attract the tourists and are the reason why hotels will exist in the long run. The most prominent benefits of sustainable practices with this industry are financial, environmental, and social in nature. A table is provided below to enumerate the benefits:
	Environmental benefits
	Social benefits
	Economic benefits

	Using environment-friendly practices like:
· Avoiding use of plastic cups
· Separation of waste
· Recycling products
· Using less fragile tableware
	 Setting up an ethical and   
 moral attitude and supporting the local economy.
· Buying and using seasonal products
· Using locally grown products
· Respecting local food habits
· Buying and using fair trade and organic products.
	Huge amount of expenses can be reduced by using energy-saving practices. 
· Hotels can opt for timers and sensors so that lights and fans are switched on only when needed. 
· Using digital thermostats
· Linen reusing programs can be devised. 


Table 1: Benefits of sustainable practices in the tourism and hospitality industry
(Source: As created by the author)
Within the transport industry 
Sustainable transport means the kind of transport that does not depend on the world’s natural resources to power it. The goal of this type of transport is to reduce the negative environmental impacts. It includes both private and public transport. Since the carbon dioxide emissions from transport vehicles contributes to environmental pollution greatly, ‘sustainable good practice’ in the transport industry will include the following:
· Encouraging greater active transport (cycling or walking) and use of public transport (Alkaabi and Nobanee, 2019).
· Decarbonising cars, buses, and other road vehicles.
· Leading carbon reduction efforts.
· Decreasing carbon emissions in transport vehicles used for goods and services like trucks, lorries.
· Car sharing.
These sustainable good practices will lead to a sustainable future in both industries.
[image: Sustainable Tourism PowerPoint Template - PPT Slides]
Figure 1: Components of sustainable tourism
(Source: Alkaabi and Nobanee, 2019)
[bookmark: _Toc150370547]Relevance of Milton Friedman’s 1950’s statement of social responsibility today
Milton Friedman’s statement is far from being relevant in today’s world as nowadays, businesses consider it their social responsibility to adopt sustainable practices that will preserve their business, and this is applicable more so in the tourism and hospitality industry. Today, hospitality industries try to adopt the ESG-environmental, social and governance-approach to business which aims to encourage more socially responsible behaviour in the boardrooms and on investment committees (Linnenluecke, 2022). Increasing profits seems secondary to other goals like preservation of tourist sites because the business will prosper only as long as the sites exist. Many of the most successful businesses on Earth today consider the practice of sustainable business as far more important than mere increase in profits. A corporate executive who ignores ESG factors will be sure to suffer a loss of billions from the biggest investors in the world. 
[bookmark: _Toc150370548]Discussion on whether finance comes first 
There is no doubt that finance is one of the most crucial aspects of a business. Effective financial management helps the company to decide where to spend, what to spend, and when to spend (Feng et al., 2022). It helps in understanding the financial status of the company. However, not finance but sustainable finance comes first in today’s world because it means investment decisions that give importance to the ESG factors of a financial activity or project (Bansal, 2023). Investment in businesses with sustainable finance is already increasing and this highlights its importance.
[bookmark: _Toc150370549]The question of whether businesses are responsible for being environmentally sound or it being consumer driven. 
[bookmark: _Toc150370550]A review of the tourism industry with research on Elkington’s Triple Bottom Line with industry examples
The aim of a sustainable business is to affect its environment and society positively while also being beneficial for its shareholders. The triple bottom line is a business theory provided by John Elkington that opines that businesses should pay attention to measure their environmental and social impact while also focusing on generating profit which is the standard “bottom line” (Stoddard et al., 2023). This new approach to gauge corporate performance is called the Triple Bottom Line or TBL. 
The three Ps of this theory and how they can be applied to the tourism industry are:
· Profit or economic dimension: Strategically planning business efforts and decisions will result in maximum profits while removing risks and reducing expenses. In the tourism industry, heads in beds (for hotels) and visitation or RevPAR (for attractions) are helpful.  
· People or social dimension: This includes working with employees, their families and local community and society, and social well-being to better the quality of life (Business Insights Blog, 2020). Only if a business is socially aware can it comprehend and take responsibility for its actions and their impact on the people.
· Planet or environmental dimension: The activities of the tourism industry must have a positive impact on the environment. “Wealth that destroys the basis of life is no wealth at all” (Onyx, 2000). For example, Bullen et al. (2000) suggest that natural resources like air and water that define our existence have been taken for granted. Environmental indicators should therefore be used to preserve it for the present and future.
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Figure 2: The three components of the Triple Bottom Line Theory by Elkington
(Source: Business Insights Blog, 2020)
Doxey’s Irridex model 
Doxey’s Irritation Index model states that communities go through a sequence of reactions as their viewpoint on tourism changes from positive to negative (Uğur and Ödemiş, 2023). These are given in the table below:
	Serial number
	Stage
	Feature

	       1.
	Euphoria
	Local people embrace tourism with euphoria.

	       2.
	Apathy
	They perceive tourism as turning into an economic activity and develop apathy towards it.

	       3.
	Irritation
	They develop irritation due to the various negative aspects of tourism such as environmental impact.

	       4.
	Antagonism
	They develop antagonism towards tourism.


Table 2: The four stages of Doxey’s Irridex model
(Source: As created by the author)
Butler’s life cycle model 
Butler’s Tourism Area Life Cycle model studies the changes in a particular tourism destination. The table below illustrates this model:
	Serial number
	Stage
	Feature

	       1.
	Exploration
	Tourists discover the destination.

	       2.
	Involvement
	Local people increase their participation and support in the destination.

	       3.
	Development
	Marketing activities increase and more people visit the destination.

	       4.
	Consolidation
	Tourism growth slows down.

	       5.
	Stagnation
	Number of visitors reaches its peak; the negative consequences of tourism emerge.

	       6.
	Decline and Rejuvenation
	The attractiveness of tourist spot and number of visitors decrease and then the destination starts being popular again.


Table 3: Stages of Butler’s Life Cycle Model
(Source: As created by the author)
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The above two models aim to decrease the probable negative consequences of tourism and ensure that tourism activities are sustainable so that businesses, tourists and local residents perceive the least amount of harm from the ill-effects of tourism and also attract the attention of local and national authorities, tourism planners, and tourism decision makers. 
Sustainable tourism based on these two models can serve the following benefits: 
· Developing tourism in such a way that all resources in that region will be preserved for present and future use. 
· Increasing the overall satisfaction of visitors.
· Developing tourism services that match the features of the area and the social, cultural, and political profile of the local people.
An understanding of the two models will help in practising environmental sustainability by focusing on the above points.
This is reflected by recent tourism strategies and reports on tourism development from European tourist destinations (Vienna Tourist Board, 2021).
[bookmark: _Toc150370552]Future recommendations
Post the pandemic, not only reconstructing tourism, but building sustainable tourism is a priority. The following recommendations are suggested:
· The traveller confidence should be restored.
· Tourism businesses like Globus should be supported in order to adapt and survive.
· Domestic tourism must be promoted, and safe return of international tourism should be ensured.
· Uncertainty must be reduced by clarifying information to tourists.
· Relationships between countries should be strengthened.
· Gaps in the sector must be addressed.
· More resilient, sustainable tourism must be the goal.
Ensuring the above policy priorities will improve the tourism industry.
[bookmark: _Toc150370553]The question of whether the hospitality industry can ever be truly green 
The tourism and hospitality industry are the largest industries in the world. Therefore, they have a large impact on the environment. Adopting green or environmentally responsible practices are essential because they will reduce the ecological footprint and create a better future (Fan et al., 2019). The hospitality sector is taking big steps towards practising green activities and earning green certifications. Scientists believe that if the current level of carbon dioxide is reduced from 385 ppm to 350 ppm, and an international effort is made, levels can be back to a safe zone. The hospitality industry therefore needs to go green and play a key role in this effort. 
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Figure 3: The hospitality sector going completely green.
(Source: Fan et al., 2019)
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Companies tend to see financial resilience and sustainability as unrelated, and rarely correlate the two. The right technology can combine these two. Sustainable businesses will become more resilient in case of disruption because they want to reinvent their business practices and products and adapt to changes in market fluctuations and capture future revenue (Ruggerio, 2021). Companies that use the tools to deliver on sustainability will not only perform better financially but will also meet employee and customer expectations and be resilient under any condition.  
[bookmark: _Toc150370555]Conclusion 
Therefore, the above report provides an overview of why sustainable tourism is essential in today’s scenario. The essence of sustainability in the hospitality and transport sector is discussed. The relevance of Milton Friedman’s statement is discussed along with the justification as to why sustainable finance holds the first rank in today’s world. 
The discussion of Elkington’s Triple Bottom Line theory, Butler’s Life Cycle model, and Doxey’s Irridex model allows us to understand why tourism may have a negative impact on the residents and how they can practise sustainable tourism to negate these changes in emotions. Future recommendations are provided on how the tourism sector can practise greater sustainability along with the discussion on whether it can ever be truly green. Finally, the link between financial resilience and sustainability is illustrated. However, further research can provide insights into better recommendations for the practice of sustainable tourism.  
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