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Media Script:

Mass media is described as a form of media that reaches a large audience, such as tv’s radio and newspaper. In the last 20 years, mobiles and social media have been added to this list.
The media has been used to influence the general public for quite some time, the sector this presentation will discuss directly is mass media for the purpose of health promotion.
Government funded health campaign promotions such as England Public Health, and HNS Wales offer many services offering advice for unhealthy lifestyles such as smoking, drinking alcohol and drugs. 
the NHS Live Well Campaign: Drinking Less
Alcohol has always been well accepted within societies especially in the United Kingdom, where we are well known for the rate, we consume alcohol and how often. We are credited with being Loud & Proud ‘Binge-drinkers’ with many a number of ‘drinking towns’ known for the best night’s out to partake in drinking. 
The legal age for buying alcohol is 18 years old. Preventive measures are in place to prevent underage drinking however, a survey found that 44% of children aged 11-15 have consumed alcohol before their 18th birthdays. 
Alcohol is easily accessible with most small shops and supermarkets stocking at a cheap price. A survey in England found that 82% of adults had consumed alcohol within the last 12 months, with a further 49% consuming more than once a week.
With these figures, it begs the question of how much alcohol is safe for consumption, and would we be healthier if we consumed less. Mass media health campaigns have focused on alcohol take for a long time – with the goal objective to get the general population to consume lower units of alcohol per week. NHS published the ‘Live Well’ campaign to advise the public surrounding how much alcohol they consume suggesting several stages. 
Firstly, outlining the positives to drinking less alcohol. By telling the consumer that they will feel healthier overall, with an improved mood and more energy whilst saving money for changing one aspect of their lives sounds appealing.
Next, the campaign announces the use of a mobile app, this helps the user to visualise how much they’re cutting down and allows them to celebrate milestones ‘drink free days’  In this day and age, mobiles are a huge part of daily life and having something to track your progress at your finger tips could really help someone.

Next the campaign recognises that drinking low levels of alcohol may be the ‘right fit’ for some people, as a large number of the population view drinking alcohol as sociable, and gives them the confidence to mix with others at social events. Times of the year are also dependant for how many alcohol-related events a person may be invited to, bank holidays, Halloween and Christmas parties are all commonly held with the intention of drinking with others and can be encouraging even for those who do not drink alcohol at any other time. Young people are often influenced by nightclubs and nights-out. Often with alcohol consumption in moderate to large volumes. 
A Low level of alcohol is 14 units however, this is not deemed a safe amount and the campaign makes it clear to readers that there is no ‘safe’ amount so to speak, and drinking any amount increases the risk of poor health and disease. 
As previously mentioned, in the UK we are known for ‘binge drinking’, the term given to an excessive amount of alcohol consumed in a short-period of time. The extent of damage from binge drinking is listed in almost all health campaigns centred around alcohol consumption.
Most commonly, binge drinking is highly appealing in young adults, students etc. Binge drinking can cause excessive and irreparable damage to health. This is due to the decreased level of inhibitions in the individual that has consumed a large amount of alcohol. 
Risk of accidental injury while drunk is present and is regularly seen within the accident and emergency departments in British hospitals. It is no secret that drunk people will make riskier choices than sober people, such as sex, drugs and other potentially harmful activities. 
This risk can be significantly reduced by the environment in which people consume alcohol, for example many UK pubs, and nightclubs will have strict legally enforced rules surrounding the sale of alcohol. The campaign suggests that limiting your intake, slowing your pace & eating food prior may reduce the risk of injury. 

The campaign also offers support for those who are suffering with-drawl like symptoms from excessive daily alcohol consumption, however often these symptoms require medical attention. 
The campaign moves on to support helplines for those managing to lower their alcohol in-take and offers a ‘Every Mind Matters’ smartphone app. This involves completing a 5 step questionnaire and the result gives the user a ‘free mind plan’ while offering tips for managing stress, anxiety and advice for a better sleep, mood and control over alcohol cravings. 
The visual stimuli and interactivity in the campaign can be really useful for creating a positive behavioural change surrounding alcohol intake and alcohol related behaviour, seeing progress can really help users to implement these changes into how they view and consume alcohol and their overall health. 
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Health Campaigns in media

* Government funded projects such as England Public Health
and NHS Wales receive a large amount of funding to run
promotion campaigns offering advice and support with issues
such as smoking, drinking, drug addiction and sexual health.
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NHS Live Well,
Drink Less
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Why this campaign is
important:

* Alcohol is widely accessible in most areas, over indulgence
tends to lead to bad health, and addiction.

* Social acceptance.

» Some areas of the U.K are underfunded with little access to

support services for alcohol addiction. "
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Recognising the dangers

* The campaign allows the user to recognise the dangers of
drinking from a number of perspectives such as social drinking,

binge-drinking, and consuming alcohol daily.
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Benefit's to health campaigns:

* Enticing participants to change unhealthy behaviour without
face to face services for those who do not wish to disclose
information to a person/people

* The Live better App allows users to have a visual representation
of their progress, the reaction and sense of personal
achievement can motivate participants to implement thej “

changes permanently.
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Limitations:

* Underfunded areas with a lack of facilities surrounding support

may prevent users continuing the changes they made.
* Seasonal - people tend to drink more during Christmas etc.

* Age - Young students under 25 may find binge drinking
sociable and appealing. -
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in media
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Research shows that campaigns gain
a better response than those with no

theoretical approach (Hagger, 2015).

« Limitations can include individual

behaviour, social and

environmental factors. ykpl
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Mass Media

* Mass media is a form of media
such as: Television, Radio,
Newspaper and most recently,
smartphones.

* Media is used to deliver content to
a large audience at the same tiz-

* Media can be used to deliv
health advice, news and sc
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The Transtheoretical Model
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