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1. Introduction  
This research aims to complete a study into the experience and use of hospitality businesses since the pandemic. In terms of my personal positionality, I am currently completing a business degree whilst working in a hospitality business. Holmes, 2020, explains how it is vital to understand your positionality whilst completing any research. For me, I understand my positionality of a business education and a hospitality background. My positionality of the information, knowledge, skills and experience I have received has the potential to impact my research. Holmes, 2020, explains the importance to prevent any positionality to influence my research in terms of interviewing, understanding, interpreting. I have decided upon completing this research because of my background in employment but also to gain an understanding of people's opinions of this subject. Hutton & Foley, 2022, explains how hospitality is one of the worst impacted industries from the pandemic. This research should provide more of an understanding as to why this is the case. The research will be completed through interviews in a semi-structured format, the data will then be analysed via a thematic method.  


2) Background
For this study a qualitative research approach was decided. Carol, 2016, explains using qualitative research methods means being able to obtain viewpoints, perceptions and opinions. The methods are vital in providing an opportunity to understanding reasoning. To effectively obtain the required information or results it is vital to choose the correct phenomenological approach. Understanding the opinions and experiences of individuals is pivotal in effectively being able to complete the study. (Neubauer, Witkop & Varpio, 2019). The approach in looking at an individual and their experiences is key to providing answers to the subjective question. Diffen, 2016, explains how subjective research is based upon the research of individual opinions. To gain an understanding to why people are not utilising or changing their use of hospitality businesses it is essential to gain an understanding of their opinion. A phenomenological and subjective approach is key.  
Singh, 2018, explains the importance of sampling in any research. Sampling is vital to ensure the research is valid, reliable and un-bias. That the data is not in any way false or influenced. For my study, I am obtaining three interviews. The sample will be from a range of different ages, genders and backgrounds. This should therefore ensure that any information generated is not reflecting one individual demographic.  
From deciding the paradigm, research purpose and sampling it was clear that the best research method is interviews. Virginia Tech, 2018, argues that interviews are the best method for qualitative research. Interviews can be tailored individually and yet still generate in-depth data and information.  


3) Procedure 
After deciding upon the initial stages of the study. It is also vital to ensure that the research was completed fairly, validly and the results not influenced by any biases. Therefore, all 3 interviews will be completed via a semi-structured method. (DeJonckheere & Vaughn, 2019, explains semi-structured interviews allow open opinions from the respondents yet the researcher to delve deeper into areas of interest. It ensures that the researcher can access detailed answers but the answers are not influenced by the researcher. For all information to remain useful and relevant in the research it is essential for the interviews to remain constant. (Dudovskiy, 2022). To do this, the following steps were followed:
A. The interviews were conducted using a mixture of questions designed to potentially raise certain themes from the information obtained. The questions were utilised to provide sufficient detail and information to allow successful analysis.  
B. A sample group of respondents were selected from different demographic groups. The sampling technique used would be considered convenient providing non-probability sampling.  
C. The interview method used was semi-structured. George, 2022, explains semi-structured interviews as data collection through asking questions set within a predetermined thematic framework. The exact wording may not be alter yet the theme will remain constant.  
D. Each of the three interviews were conducted in extremely similar situations. All questions were asked in a similar manner with a likewise tone.  
E. Each interview was limited to 20 minutes in time, with a 1-3 minute allowance to ensure no un-equal opportunity to a participant.  
F. Each participant completed an agreement form prior to participation to ensure they knew their expectations.  
G. All interviews were recorded on a device and transcribed, these were then dealt with in accordance with all ethical and legal requirements. 
Delve, 2022, explains thematic analysis as looking for themes in the information provided. To do this, initially it was key to remove any information which is found to be irrelevant. After removing the irrelevant information from transcripts, the information left should start to provide interpretations or commonalities. The interpretations then will be able to provide the themes which form the analysis. I will be completing this analysis in the form of a table. 



4) Data Presentation and Findings 
To remain ethically correct I will be referring to the participants as A, B and C to differentiate opinions but not reveal identity.  
	“It’s cheaper to stay in” A 
“Restaurants and bars are using the pandemic and covid to simply increase prices” B 
“I haven’t been impacted greatly, I still attend many businesses frequently. I have noticed though the price increases, both in size and frequency.” C 
“Covid placed a huge strain on people in terms of work. My brother was made redundant and struggled to become re-employed. Especially in a similar job or a job with similar pay. It meant they had to make sacrifices and prioritise their spending.” B 
“People simply can’t afford to do what they used to” A 
	1. People have realised they can have a similar experience at home yet for a much smaller cost.  
1. The pandemic has made it financially impossible to utilise hospitality businesses.  
1. People have re-prioritised their spending habits. 
 
 
 
	The cost of hospitality for consumers has become too great, with consumers choosing a different experience or spending differently. 

	“Large groups are still quite nerve racking for me. I feel hospitality brings too many people together unnecessarily”. A 
“Initially I did not feel safe. However, I now feel as if hospitality businesses are keeping rules in place and enforcing rules to simply keep control and issue power when not required” C 
“I did not feel safe in certain establishment.” A 
“I do not want to risk catching covid” A 
“I felt as if it was too likely to catch covid” B 
“I felt there was too much risk in infecting my family” C 
	1. There is clear concern of catching covid.  
2. Unnecessary large groups were a clear concern.  
3. The experience has changed greatly due to the fear of catching covid.  
4. The risk of bringing covid home made many people feel unsafe.
	As a result of the pandemic the confidence in hospitality businesses has decreased greatly.  

	“It simply isn’t the same anymore, the changes from covid have changed the whole experience.”. A 
“Covid has altered the experience of hospitality businesses.” B 
“The rules at the beginning of the pandemic, put me off returning. Rules of who you could go with and generally what you could do, put me off” C 
“The staff in the businesses I used to go to have changed. They are now much more abrupt and rude”. C 
“There is a huge difference in the experience, Covid has made everyone a lot more. It’s no longer the same enjoyable experience”. A 
	1. The change of experience has seen the use of hospitality businesses decrease greatly.  
2. The change in regulations have altered the experience greatly. 
3. The use of businesses has changed as the confidence has decreased.  
	The change of mindset, consumer behaviour, regulations, staff behaviour and general covid pandemic has resulted in the use of hospitality businesses decreasing.


 
Looking at analysis, there were 3 main themes I discovered. The initial theme which became apparent was based upon the cost of hospitality businesses and the impact which the pandemic has had on consumers in terms of what they can afford. The mixture of costs rising and levels of expenditure decreasing is seen to be a key reason behind the use of hospitality businesses decreasing greatly. The second theme again links into the use of hospitality businesses decreasing greatly. The fear of catching covid has led to a huge number of people choosing to reduce their frequency of use and being more cautious in their use. The final theme which I found was based upon the change in experience. People have found that due to covid the way in which they are using hospitality businesses has changed. The time they spend, the way they are acting, the way they are being interacted with and generally how they can act has changed immensely. 


5) Conclusion 
The findings above, can't fully be representative of a population or whole group. There was an extremely small sample group. The results would be non-representative, this would be one key areas of improvements for all future research. This along with the two following aspects would lead to a much stronger research study.  
Maurer, 2021, explains how by completing the interviews online, it allows an equal opportunity to all. I had to complete the interviews from different locations which could have introduced a bias. They could all interact in the same way as each other, in the same environment. A further way in which I could improve my experience for the future is by introducing technology. Speechify, 2022, explains their service as transcribing any recording or live speech into a document. This would prove extremely accurate and much more accurate than any human. 
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1)Introduction 
The purpose of the research is to discover some of the potential reasons to why Covid 19 has had such a negative experience on the hospitality industry. Office For National Statistics, 2021, explains how the hospitality industry has been impacted possibly the worst but also unevenly. Some segments of the industry have benefited, whereas the majority have suffered greatly. Long periods of closure, decreases in takings and alterations in legislation have resulted in most of the industry suffering greatly. This quantitative research looks to discover the reasons for this impact. My experience in employment and living in an area with heavy reliance on hospitality resulted in my high interest in the topic area which led to this research study.  
This report takes the form of an objective approach, Cambridge Dictionary, 2022, explains the term objective as meaning information which is not influenced by personal feelings or beliefs. This means that the information or data remains factual as a representation of the population of a certain target group. The epistemology for this research will take a positivist form. This generally means that the data captured will exist outside the interpretation of a singular individual, the data represents society outside of the influence of a researcher. E-International Relations, 2021, explains how positivist research exists in a form which isn't interpreted. The data which is produced is factual in nature meaning that the researcher does not have opinions which need to be interpreted.    


2) Data Collection 
To explain the phenomenon detailed above in the quantitative research, the chosen method I have decided upon is a survey. DeFranzo, 2022, explains the benefits of surveys in terms of convenience both in development, carrying out and analysing. It is also extremely beneficial in being able to carry out the survey online, resulting in being able to access a much wider range of participants at their convenience. The sampling for this research was completed via a non-probability convenience method. This ensured a diverse group of participants for the study, but also at the same time, it was convenient due to the time restrictions of the study. (Question Pro, 2022).  


 3) Data Procedure  
To collect the data, I decided upon an electronic survey method. I decided on using Microsoft Forms as this for me allowed easy access through already provided resources, ease in use as it is a relatively simple platform and then also relative ease in collecting the data in only having to simply share a link. Collecting the data using this platform meant relative ease in analysis. The online method was decided upon as of the ease of distribution and practicality for analysis. (Smart Survey, 2022)  
The survey was completed via the online platform, this was completed with a link made viable to all devices for anyone to complete. In terms of number of respondents, I have obtained 41 responses. Great Brook, 2022, explains how for a small population with potential for marginal error, 30 responses is acceptable. For my study covering a relatively small area and the time constraints, I feel that 41 responses are sufficient for my study.  
The survey was developed with the purpose of gathering information to answer the study. To answer the survey, there were a series of individual questions. There was also initially a question to establish consent for the information provided to be used in the study. Sage, 2017, explains the importance in establishing the demographics of the respondents to ensure diversity in the responses and limited biases. The rest of the questions in the survey all possessed the purpose of answering the study. Survey Monkey, 2022, explains the different question types which are used in surveys, in the research study completed, all questions were of a closed nature. There was variance between nominal, multiple choice and Likert scales.


4) Analysis method.  
Funnell, 2017, explains how simply looking at the data in its raw form will not tell us anything. It is essential to turn these numbers into statistics. To compare them to one another, generate graphs and convert them into percentages. To look at the figures generated and for them to have meaning or relevance in terms of the study. In terms of analysing the data all information gathered will be assigned a numerical value or code to ensure anonymity. 
Dudovskiy, 2022, explains how the analysis will take a deductive form. The source how in deductive research, there is a hypothesis or a key piece of information already established. It is the point of the data and research to either confirm or refute the hypothesis. To do this, different resources need to be utilised, such as excel or in this case SPSS. SPSS is a piece of software which can be used to analyse data. It can be used to discover insights into what the data and figures gathered mean. It essentially allows us to see what the figures mean and tell us.   

5) Data findings and presentation. 
Q1)  
[image: Table
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This question was placed to ensure ethical compliance. It was the first question and was required to be answered before progressing. In 100% agreement, all participants agreed to their data being used.  
Q2)  
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Q3) 
[image: Chart, pie chart

Description automatically generated] These two graphs show a general representation across all ages and employment situations. There is a slight increase in the younger age and employed group, however, this being due to the sampling method used. Overall this sample will allow an effective representation of the population group. 
Q4)  
[image: Chart, pie chart

Description automatically generated] 

Q5)  
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Description automatically generated] 
These two graphs show a before and after of consumers habits in terms of the frequency they use hospitality businesses. After Covid there is a clear argument for decreases in use. In the second table there are respondents stating they never use hospitality businesses. This answer was not found in the first table. Therefore, covid can be seen to be cause for some respondents to completely terminate all hospitality use. Conversely, when looking at the higher two brackets, the selection rate among respondents also increased. Therefore, it appears Covid has both increased and decreased visiting rates among respondents.   
When looking at the figures as whole however, there appears to be a clear indicator to the impact of Covid. When looking at the figures which suggest frequent use, so, weekly use or more. There is a 15% increase in people who are now visiting hospitality businesses at a rate of once a month or less. 
Q6) 
[image: Table

Description automatically generated]The figures in the table show just under half of the respondents have stated that they have a decrease in use of hospitality businesses. Hospitality businesses have half of their customers decreasing in their visiting which is then resulting in a decrease in spending. Just under 30% of respondents state an increase, however, there are an additional 20% stating a decrease which is going to be extremely damaging for hospitality businesses. 
Q7) 
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Description automatically generated]This table shows if the respondents feel as if covid has been positive or negative in terms of their use of hospitality businesses. Looking at the figures, it is clear to see that over half of respondents have felt a decrease in the quality of their experience. This is also clear with only 7.3% of respondents feeling as if Covid has been positive in terms of their experience.  
Q8) 
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Description automatically generated] 
This table shows a mixture of opinions from respondents on how safe they feel in their use of hospitality businesses. Many people feel completely safe and comfortable in hospitality businesses and others still feel extremely insecure and uncomfortable. There is though over 55% of respondents stating a negative feeling towards their confidence and safety, which as a result means Covid 19 has had a negative impact in making the respondents feel unsafe and uncomfortable.  





Q9) 
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Description automatically generated] 
This table displays all the reasons which respondents felt as if the reason for their decrease in use or confidence may be. There are clearly concerns from the respondents in areas such as safety, vulnerability and fear of catching covid. There are also issues in areas such as experience, change in quality, level or type of service. For consumers these are all major issues. Each option has several respondents for each category. For hospitality businesses, the negative impact they are suffering from, can be accounted to the reasons. The higher the rating, the more issues it is currently or has caused the hospitality industry.  


6) Limitations of research 
I found that there were three main limitations to the research study I have completed.  
· The sampling method – the sampling method used was one of convenience. If I were to complete the study again, I would decide upon a probability method. It would allow for a more random selection resulting in stronger statistical inferences. (Mccombes, 2019) 
· Size of sampling – The more respondents I could have obtained, the more accurate and stronger a representation of the population I would have been able to access.  
· The next alteration or improvement I would have made is to the questions and how I structured them. I would have made changes to the language I used in many of the questions asked and would have also altered the format of some of the questions in the survey.  


7) Conclusion 
The data and analysis which followed from this study has clearly shown that the Covid 19 pandemic has been extremely negative for the hospitality industry. The industry has suffered greatly, and from the study it is clear to see that this is consequence to the change in consumer behaviour and confidence. From reasons found out concerning safety, experience, cost and general lifestyle changes, the level of use and confidence in hospitality businesses has simply decreased. This study has shown reasons for the major decrease in use of hospitality businesses. It has both proven a decrease and the reasons why. 
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