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	Student Number
	2515782
	Student Name
	Izabela-Valentina Maruntelu

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The website took less than a second to load fully, according to Jordana Alexandrea (2025) an ideal time for a website to load is between 0.5 to 2.5 seconds. This can be a pleasant thing as every customer looks for a website to loads quick, a website that loads under a second has huge competitive advantage as it reduces bounce rate and offers a stronger mobile experience as most users prefer to use mobiles. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains sub-pages, and according to, Acciyo. (2025) sub-pages help keeping the main page clean and points customers where they want to go. This is helpful as it can help customers saving their time and make it easier for them to find what they are interested in doing. And it also helps customers see what the place can offer them, events and equipment they need to get started.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can find the booking link right on the main paige in the right-hand corner of the page.
According to, fbro (2025) an online booking system helps people book anytime and, on any device, helps customers save time and avoid scheduling mistakes when booking via a website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I personally think the usability of the website it is good as it is. The loading time is good, and it is easy to find what you are looking for because it is organised with sub-pages, although adding more pictures with the inside of the place could help customers feel more comfortable with the place, adding images with the events they offer could also help by giving customers a chance to see if it is suitable for them. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks pleasant as it is organised and provides everything to help you access the classes easier, things as: booking via the website, sub-pages to help you find what you are interested in doing. According to, Anon (2022) a mobile phone website and a desktop website differ in design due to screen size and user interaction. Desktop suits larger screens and mouse clicks, while mobile sites need simpler layouts, bigger buttons and faster load times for easier phone use. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery and colour by keeping the layout simple and modern. According to Corrigan, S. (2023). Colour psychology refers to the influence of colour in our feeling, emotions and behaviour, it can help the business subconsciously influence customers who view the website in meaningful ways.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has used chat tool such as Instagram and Facebook, two platforms where you can contact them by texting, there is also a phone number and an e-mail which you can use to get in touch with the company. According to Groove. (2024) average response time, overall resolution rate, these kinds of metrics are one way to measure customer service success, and they are important.


	Question 2d – How effective are the social media links on the website?


	Answer: According to Helen (2022) including social links to your website is a key strategy for enhancing visibility, and adding social links to your website is not just about convenience, it is about growing your audience. Social media links have SEO benefits, both in terms of increasing  your brands trustworthiness and making your brand easy to discover online.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are offered on the sub-pages of the website. There you can find all the courses they offer, timetables and events. Which is clear enough to make customers understand their options, as everything is listed on the sub-pages.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I have seen that the customers reviews are made on google review and the last review made was 2 weeks ago which is considered to be up to date. According to Ryviu.com. (2026) historical reviews provide depth and credibility, showing that a product has been trusted over time, however fresh feedback reassures customers that the product is still relevant and performing well today.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I personally think that the services is high quality as it helps customers by offering them beginner courses, courses for pregnant ladies, ashtanga yoga, pilates and courses for moms with babies, so I think that it is a high-quality course as it helps everyone feel confident. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices made clear to customers as you can find them on the ’about’ sub-page. You can check the pricing list and what you get to do for paying a course. I think that the prices do reflect the quality of service shown because they have a 5 star rating on the review page.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Mindful

	
	3. Exercise 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would improve the reviews, as there are some reviews on their Facebook page, but they are not up to date, this could make a negative impact on the customers as they would think the company does not offer the same services.
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