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	Assessment Criteria
	Mark
	Allocated
Mark
	Comment

	1. Engagement with Literature Skills
	15%
	11
	The literature review is broad and draws on recent sources, demonstrating good awareness of contemporary debates around green marketing credibility, trust, and greenwashing. The theoretical discussion of Signalling Theory, Attribution Theory, and TPB is clear and relevant. However, the review is largely descriptive, summarising studies rather than critically interrogating them. There is limited engagement with contradictory findings, methodological weaknesses in prior research, or theoretical tensions between signalling and attribution perspectives. The student rarely challenges assumptions or evaluates the robustness of cited studies. Please ensure that key articles and authors are well incorporated into your work. More in-text citations would have been helpful. Focus on critically assessing key references by discussing their methodologies, biases, or contributions to the research, ensuring a deeper analytical approach. 

	2.  Knowledge and Understanding Skills
	20%
	14
	The dissertation demonstrates solid understanding of green marketing credibility and its relevance to FMCG brands. The student explains constructs clearly and applies them appropriately to the Unilever context. The theoretical integration is competent but not sophisticated; for example, the student can explore more about how TPB is extended through trust; how attribution processes differ from signalling mechanisms in sustainability communication. Enhance explanations by clearly connecting research questions or hypotheses to the theoretical or practical context, ensuring they are precise and drive the study’s direction. 

	3. Cognitive and Intellectual Skills
	30%
	14
	Although the student conducts regression, mediation, and moderation analysis, the interpretation of results is overly simplistic and lacks critical depth. The mediation analysis is described correctly, but there should be more discussion of the theoretical meaning. The unsupported moderation result is treated superficially. More exploration of statistical power limitations, measurement issues, or conceptual reasons why greenwashing risk may not moderate trust could be added. The student does not critically evaluate the reliability of the dataset (n=82), nor the limitations of self‑reported measures. The analysis section is technically correct but methodologically thin, with limited critical reflection. Generate insights and ensure that the data analysis is connected a bit better with the research questions / hypotheses. The data analysis should be geared toward the theoretical framework.

	4. Practical Application Skills
	20%
	12
	The dissertation provides relevant practical implications for FMCG brands, particularly around transparency, consistency, and evidence‑based sustainability communication. However, the recommendations are generic and not sufficiently tailored to Unilever’s specific context or the empirical findings. For example, the unsupported moderation result is not translated into practical insight, and the mediation findings are not used to prioritise trust‑building strategies. The student does not discuss feasibility, risk, or strategic prioritisation. The data collection process (what, when, where, who) could have been explained better. Examine the process of sampling a bit more carefully and check how to implement it. Review the findings and check how they are supported or not supported by academic literature. To discuss a bit more critically how the gap, research questions / hypotheses, aims and objectives are addressed.

	5. Transferable Skills for Life and Professional Practice
	15%
	11
	The dissertation is well written, clearly structured, and professionally presented. The academic tone is consistent, and referencing is accurate throughout. The student demonstrates strong communication skills and an ability to present quantitative results clearly. Minor formatting inconsistencies appear in tables and figures, but overall presentation quality is good. The methodological reflection is brief and could be more critically developed.

	
Total

	100%
	62
	

	General Comments

This dissertation is clearly written and well organised, demonstrating strong engagement with contemporary literature and a solid understanding of green marketing credibility, consumer trust, and purchase intention. The quantitative analysis is competently executed, but the interpretation of regression, mediation, and moderation results is overly descriptive and lacks critical depth. The unsupported moderation result is not sufficiently explored, and the discussion does not fully interrogate methodological limitations such as sample size, measurement validity, or statistical power. Practical implications are relevant but generic.


The result is provisional until confirmed by Examination Board



	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	100%

	
	Up to 1 week late (50% Max)
	
	

	
	Over 1 week late (0%)
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