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	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer: The website runs very fast and optimizes speed, so the recipes video load fast, even on mobile. Smooth scrolling and the images load as I scroll. Check outs straight forward too. Overall, it’s a smart experience, perfect for kicking out the recipe without worrying. So, people can see what they want, the owner should give credit to the customers and make them satisfied moreover helps the website, to be the best known for its speed on the market.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	[bookmark: _Int_MZdsWxiZ]Answer: I think there’s a many of sub-pages, but the navigation is easy and clear menu tabs for recipes, courses that blogs posts. Search bars super handy for finding specific recipes. Categories and tags help narrow down searches too. Making it easy to dig around on smaller screens. In conclusion, with intuition, you can find what you need without fear of being wrong. It is for all social classes that want great recipe ideas to do it.  
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer: Customers have every choice on this website. Clear book now presses on the buttons on course pages, and a dedicated booking system handles reservations smoothly and you can pick dates, select curses and pay online straight forward and the process will be done. The confirmation will be sent to your email, and reminder to the great planning of a culinary adventure. In addition, receiving quality treatment will make you recommend it to other customers.
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer: The website could improve usability, with few adjustments to add a popular recipe. Might people like to create the homepage for quick take. Improve search like dietary needs or cooking time. Make the course booking flow more prominent for classes. And maybe add user reviews ratings for recipes to build trust. Those small changes could make the site even more user friends can share the website to the others grabs and rate them. 
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: Looks very polished clear layout, attractive food pictures and nice style make it a pleasure to navigation's responsive too adapts nicely to mobile screens. On mobile phone the layout stacks tidily, maybe a bit less accumulated than on desktop. Images resize very well, and the menu fail into a tidy food icon. In conclusion, put together on both desktop and mobile phone. to make it's easy to be cooking along, whatever where do you will be. 
 

	Question 2b - How does the website use imagery, video and colour?  
 

	Answer: Uses delicious photo and video illustrations to feed taste to make water on your mouth. This picture in high resolution from the stage, look like show the dishes in all they elegance. Those videos they use for recipe demonstrations also they can use pictures from previews courses adding touch technique. With colour bringing in front and breaking up and guide you through the site visualizes the testy experience that makes someone want to cook.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: Has a chat tool to give feedback when you need help. The good way asking do you if need anything. You can have quick questions about the courses or the recipes. The response usually comes on time. Or another way is to be emailing support costumers, for something simple that do you like to do like ingredients. Its 24 hours depend on the time the call go on. Might not replace human support for the complex it's a nice touch.
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer: the social media are easy to follow. Clicking through their link and you will see the page. Lots of different food picture recipe and promos to follow likes and share. Look clear decent, they go around the community building to show cooking site. Food pictures from the recipes. Make sense stories to highlights latest post more prominently. Overall social integration helps to connect with food and costumer's crowd constantly reactions.
 

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer: The cooking academy explains services workshop and recipes clearly on page, is highlighted cooking classes, workshops, and recipes upfronts to dedicate page for each service. Like course about the site the browse recipe guide visitors. They use simple communication language to respond all the necessary questions. In additionally straightforward massage make it easy to understand what they offer. Perfect food wanting to cook or learn. They are professional with long experience in this cooking area; they dominate like one else.
 

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer: they show customer reviews on key pages what you have testimonial on the homepage specific view on course pages. They look at the names and sometimes the picture to make sure it is up to date, but they seem to update them regularly. The review mentions nice, loved past class great recipes. Helps build trust with potential customers seeing other experiences. Could maybe show more recipe reviews or overall good use of social media. 
 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer: The cooking academy is presented as a high service it offers standard quality guidance and a wide range of resources. They can access many recipes, pictures, and video practice and give you advice from the chefs. The service is well, easy to use, they have regular updates with new ideas, also provide support to help learners improve the quality of skill. I recommend using this service with friends and family because it is convenient and suitable for all levels.  
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices?  
 

	Answer: The cooking academy shows all the prices for courses and classes clearly like 75-120 pounds, for workshops to feel the right to give the quality of food pictures and tutorial classes. They likely position themselves at a service and price level. You can see what's included ingredient recipes. before cooking the transparence, pricing is affordable concern, for all customers if anything they are playing it straight with customers no hiding cost. 


	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	1. Cooking

	
	2. Academy 

	
	3.London 

	Question 4b When you type these words into google, does the company's website appear in the ten websites?

	Answer: When typing cooking school London, into google, the cooking academy website in to google, the cooking Academy’s website appears, on the top result normally came with others top cooking schools like Jamie Oliver cooking school and the Cordon Bleu London. The cooking Academy is ranked around from 4,5 stars rating from more than 4 reviews of others cooking Academy alongside Erica Rocca and many more. It is clear for all the information.
 

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer: The website still a big deal in UK the business. They're like shopfront people anticipate finding information. looking for a service and maybe even book online something like cooking classes the site showing courses prices and atmosphere. Social media is huge, but the website have is own space it is the must for credibility and getting to found online businesses without one can see a bit understanding. The UK consumers check online before holding, so a solid website non-negotiable for staying, its relevant and competitive.in conclusion website will remain essential in the moder world, as they guide users seeking complete services and continuously adapt to evolving search systems. Individual who uses social media can quickly share content and receive responses within seconds.
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer: The suggestion is to use more video idea The cooking academy, has wonderful food pictures, and the recipe with video of the classes' demos would bring more feedback into the life. The tutor and cooking styles helping costumers connect better. Video scan also making the site more visible in searches like cooking classes. Plus, people love watching than text or picture only alone. A few placed videos like a class or recipe could increase booking and make the site connect. As a result, many people are developing a great appreciation for flavours. This is supported by the importance of good taste and high quality training.in additional, some individuals enjoy preparing dishes, and with courses cooking became easier and more accessible. 
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