SOCIAL MEDIA.

MODULE NAME: DIGITAL SKILLS

MODULE CODE: LCLM 4002

STUDENT’S NAME: LINDA MICHEL CORREA VANEGAS
STUDENT’S ID: 2337146

GROUP: 9

LECTURER’S NAME: JAYA GOPALKRISHNAN

UNIVERSITY OF WALES TRINITY SAINT DAVID (LONDON CAMPUS)



Contents

INTrOAUCTION ... ettt s et e et s eta s eten s eene s ereneaeananes 3
Overview of Social Media: Use and Developmentin Recent Years..........ccccccevvviiiiiiinciinnnnnnns 4
Marketing Overview: Traditional vs. Modern Methods..............c...coiiiiiiiiiiiiiiiiiiiiee 4

What is Marketing? ..o e ee st et st s e sassansansansansensannnn 4

Traditional vs. Modern Marketing...........c.oou i e e e e eas 4
Social Media in Marketing: Reaching New CUStOMEers ..........c..ccceiiiiiiiiiiiiiiiiiiiiieeeceeeeeeen. 5
Advantages of Using Social Media as a Tool for Reaching New Customers.............ccc.......... 5
Disadvantages of Using Social Media as a Tool for Reaching New Customers..................... 6

(0701 Lol U] [ ] 1 I PN 8



Introduction

In this document | will talk about how social and digital media can be used to reach a
wider customer base. Social media refers to digital platforms and applications that
enable users to create, share, and interact with content online. These platforms
facilitate communication, collaboration, and content sharing among individuals and
organizations, allowing users to connect with others globally in real-time. This is an
issue of great importance since it is necessary to consider that digital tools must be
used well to reach people effectively, massively and quickly, since mishandling them
can divert the specific objectives of each organization. However, we must consider
that there are different platforms with which it makes it easier for us to reach the
audience quickly such as Instagram, Facebook, Twitter among others. Therefore, | will
draw on the topics covered in classes, books, and websites to provide specific
information on how to use social and digital media to expand the customer base.



Overview of Social Media: Use and Developmentin
Recent Years

Social media refers to platforms and tools that allow individuals and communities to
create, share, and exchange information, ideas, and content in virtual networks. It
encompasses a wide range of applications, including social networking sites, video
and photo-sharing platforms, blogs, microblogs, forums, and messaging apps. Over
the past two decades, social media has evolved from simple online communication
tools to powerful platforms that influence nearly every aspect of society, including
communication, business, politics, entertainment, and social interaction.

Marketing Overview: Traditional vs. Modern Methods

What is Marketing?

Marketing is the process of promoting, selling, and distributing a product or service. It
involves understanding customer needs, creating value, and building relationships
with customers to satisfy those needs. The goal of marketing is to attract and retain
customers by delivering products or services that meet their expectations, often while
differentiating a brand from its competitors.

Marketing encompasses a range of activities, including market research, product
development, pricing strategies, distribution, advertising, sales, and customer service.
It plays a crucial role in the success of a business by driving demand, increasing brand
awareness, and ultimately generating revenue.

Traditional vs. Modern Marketing

e Audience Reach: Traditional marketing methods often target a broad audience,
while modern marketing allows for precise targeting based on demographics,
interests, and online behaviour.

« Interactivity: Traditional marketing is generally one-way communication, while
modern marketing encourages two-way interaction and engagement with
customers.

« Measurement and Analytics: Modern marketing provides detailed analytics and
data on campaign performance, allowing for real-time adjustments. Traditional
marketing metrics are often less precise and harder to measure.



« Cost: Traditional marketing methods like TV and print ads can be expensive,
especially for small businesses. Modern marketing, particularly digital
marketing, offers cost-effective options with a potentially higher return on
investment (ROI).

e Speed and Flexibility: Modern marketing allows for rapid deployment and
adjustments of campaigns, whereas traditional marketing methods often
involve longer lead times and less flexibility.

Social Media in Marketing: Reaching New Customers

Social media has become an indispensable tool for marketing, offering businesses a
dynamic and interactive way to reach and engage with new customers. Here's how
social media can be leveraged for marketing and customer acquisition:

Advantages of Using Social Media as a Tool for
Reaching New Customers

Social media has become a vital tool for businesses seeking to reach new customers.
Here are some of the key advantages:

1. Broad Audience Reach

Social media platforms have billions of active users worldwide, offering businesses the
opportunity to reach a vast and diverse audience. This global reach allows companies
to expand their customer base beyond local or regional markets.

e Facebook has nearly 3 billion active users.
« Instagram boasts over 2 billion active users.
e TikTok, with its rapid growth, has over 1 billion active users.

These platforms enable businesses to connect with potential customers from different
demographics, regions, and backgrounds.

2. Targeted Marketing

Social media platforms provide advanced targeting options, allowing businesses to
focus their marketing efforts on specific groups of people who are most likely to be
interested in their products or services. These targeting options include:



« Demographics: Age, gender, education, income level, etc.
o Interests: Hobbies, preferences, and activities users engage with online.
« Behaviour: Online activities, purchase history, and engagement patterns.

o Geolocation: Targeting users based on their location, whether local, national,
or international.

This precision targeting maximizes the efficiency of marketing campaigns, ensuring
that businesses reach the right audience at the right time.

3. Cost-Effective Advertising

Compared to traditional advertising channels like TV, radio, or print, social media
marketing is often more affordable, especially for small and medium-sized businesses.
Platforms like Facebook, Instagram, and LinkedIn offer flexible advertising options that
can fit various budgets, with features like:

« Pay-Per-Click (PPC): Businesses only pay when a user clicks on their ad.

« Budget control: Marketers can set daily or campaign-specific budgets to control
costs.

e Scalability: Campaigns can be scaled up or down based on performance and
budget constraints.

Disadvantages of Using Social Media as a Tool for
Reaching New Customers

While social media offers many benefits for reaching new customers, it also comes
with several disadvantages and challenges. Here’s an outline of some of the key
drawbacks:

1. Time-Intensive

Managing social media accounts and creating consistent, high-quality content can be
extremely time-consuming. For businesses, especially small ones, this can be a
significant burden because:

« Content creation requires ongoing effort to produce engaging posts, graphics,
videos, and stories.

e Monitoring and responding to comments, messages, and interactions demand
constant attention to maintain engagement.



e Staying up to date with trends, platform updates, and algorithm changes
requires continuous learning and adaptation.

The time commitment can strain resources, particularly for companies that do not have
a dedicated social media team.

2. Rapidly Changing Algorithms

Social media platforms frequently update their algorithms, which can dramatically
impact the visibility of content. These changes can:

« Reduce organic reach: Posts may not be shown to as many followers or
potential customers as before, forcing businesses to pay for ads to maintain
visibility.

o Cause unpredictability: Businesses may struggle to keep up with the changes,
making it difficult to plan long-term strategies.

« Favor paid content: Algorithms often prioritize paid advertisements over organic
posts, which can increase the cost of maintaining a visible presence.

These changes can make it challenging for businesses to consistently reach new
customers without paying for boosted posts or ads.

3. Increased Competition

Social media is a crowded space, with millions of businesses competing for attention.
This high level of competition can make it difficult to:

« Stand out: Capturing the attention of users who are bombarded with content
from various sources can be challenging.

o Achieve visibility: Small businesses may struggle to gain traction against larger
companies with bigger marketing budgets.

« Differentiate the brand: With so much similar content being shared, creating
unique and memorable campaigns becomes more difficult.



Conclusion

Social media has undergone significant transformation over the years, evolving from
basic communication tools to complex ecosystems that influence nearly every aspect
of modern life. As technology continues to advance, social media will likely continue
to shape how people interact, consume information, and engage with the world around
them. However, this growth also brings challenges related to privacy, mental health,
misinformation, and regulation that society must address.

Marketing has evolved significantly over the years, with modern methods offering more
targeted, interactive, and measurable approaches compared to traditional ones.
However, both traditional and modern marketing methods have their strengths, and
the most effective marketing strategies often involve a combination of both, tailored to
the specific needs and goals of a business.

Social media provides a powerful and versatile platform for marketing and reaching
new customers. Through targeted advertising, engaging content, influencer
partnerships, and community building, businesses can effectively expand their reach,
build brand awareness, and drive customer acquisition. The ability to analyse
performance and adjust strategies in real-time further enhances the effectiveness of
social media marketing, making it an essential component of any modern marketing
strategy.

Social media offers numerous advantages for businesses looking to reach new
customers. Its broad reach, targeted marketing capabilities, cost-effectiveness, real-
time engagement, and data-driven insights make it a powerful tool for expanding a
customer base. By leveraging social media strategically, businesses can enhance
brand visibility, build relationships with potential customers, and drive growth in a
competitive digital marketplace.

While social media offers powerful tools for reaching new customers, it also presents
several disadvantages that businesses must navigate. These include the time and
resources required, the unpredictability of platform algorithms, intense competition,
the potential for negative feedback, privacy concerns, and challenges in measuring
ROI. Businesses need to weigh these drawbacks against the benefits and develop
strategies to mitigate the risks while maximizing the opportunities social media
provides.



