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INTRODUCTION
[bookmark: _Hlk534762392]The aim of this report is to evaluate the efficacy of the use of modern technologies within the workplace and explore social media as a tool for marketing, communication and information gathering within the workplace, creating my own professional online presence to illustrate and evidence this research. I will start by giving a definition of social media and its characteristics. To continue with the report five social media will be analysed such as Facebook, Instagram, LinkedIn, and YouTube. To conclude, I will talk about how each social media analysed affect to my workplace or the effect it causes. The report will come to a closure with a conclusion where I will expose my final thoughts and opinion of social media nowadays within the workplace. 


Social media
Social media could be defined as structures where many people maintain different kinds of relations like either personal or professional relationships.
Therefore, today the term "social media" is named for the different sites or websites that offer to register people and contact countless individuals in order to share content, interact and create communities on similar interests: Work, readings, games, friendship, among others.
Research has shown that social media are useful representations on many levels, from the association affairs, to the relationships of organizations, in order to play a critical part in defining the political agenda and the degree to which individuals or organizations reach their goals or have influences.
Social media also usually refer to the platforms on the Internet whose purpose is to facilitate communication and other social issues on the website.

Characteristics of social media 
1) Are user-based: Social media are managed and built by the same operators, who also change them with satisfaction.
2) Talk of interests and exchange of information: Social media allow the content published by a user to be spread through a network of contacts and sub-contacts much larger than you can imagine.
3) Create relationships: social media not only allow to find old friends who have lost communication for many years ago but also  allow discovering new friends based on interests.
4) Are interactive: social media have in addition to a set of chat rooms and forums, a series of applications based on a network of games, to connect and have fun with friends.
5) offers a variety of services: information exchange, photographs,     telephone services, games, chat, forums.
Social media on the Internet are Web applications that support contact between individuals. These people can be known beforehand or do so through the network. Contacting through the social media can lead to a direct knowledge or even the formation of new relation personal or professional.

Facebook
Facebook is a free website or social media originally created by Mark Zuckerberg. At first, it was a Harvard university student site, but now it's open to everyone who owns an email account, where users can share all kinds of social networks and join them, between sharing also sentimental situations, religion, and other personal aspects.

Instagram
Instagram is a program or application where you can share photos with other users, where you can apply photographic effects such as filters, frames, retro and vintage colours, then you can share the photographs on different social media like Facebook, Tumblr, Flickr and Twitter.
In October 2010, the social network Instagram was launched by its creators Kevin Systrom and Mike Krieger. By April 2012, more than 100 million users were using Instagram actively making the application quickly gain popularity. Originally, Instagram was created only for iPhone users. In early April 2012, a version was released for Android and is accessible to download from Google Play.
In January 2011, to help users discover the photos that other users shared on the same topic, hashtags were added. Instagram therefore encouraged its users to add relevant and specific hashtags, instead tagging words into photos would make the photos more popular, interest a big number of fans and get more likes for it.
On September 1, 2011, version 2.0 was launched in the App Store. New live filters were included, option to apply blur effects to specific areas, high-resolution image editing, optional edges, image rotation button, and an update button.
On December 17, 2012, Instagram updated its terms of privacy and terms of use, claiming the right to trade photos of users to third parties without announcement or reward. From January 16 criticism of the Defenders of privacy, national Geographic and celebrities like Kim Kardashian led Instagram to make changes on the declaration of confidentiality terms. 
Still, a big number of users closed their account on Instagram and opted to switch to other social media services. Instagram is currently working on the development of a new text to replace controversial terms. 
Instagram presented the possibility of tagging people and products in any of the pictures on May 2013. In this way, would satisfy one of the most demanded characteristics by the users.  


YouTube
The Social network YouTube is a website in which users can upload and share videos. It was created by three former PayPal employees in February 2005 by Chad Hurley, Steve Chen and Jawed Karim in February in San Bruno, California. In October of the year 2006, Google acquired YouTube social media, in exchange for 1.65 billion dollars. We can say that YouTube is one of the most visited pages on the Internet.
The creators of YouTube use an online player based on Adobe Flash to help their content. It is very popular because is easy the way of presenting personal videos. It contains a diversity of videos, like Tv shows, music and movies. Despite the YouTube policy against uploading copyrighted videos, this material exists in plenty as well as amateur content as video blogs. YouTube video links can also be inserted into personal blogs and electronic sites using some HTML code.

LinkedIn 
The Social media LinkedIn is the professional network with the largest number of users. It was put into operation in 2003 and has reached the 120 million of registered professionals. Users have a job relationship that makes it easier to find jobs. LinkedIn members are grouped according to their curriculum. The web has different applications to optimize its functions, to share files or to revise statistics.
LinkedIn allows the creation of discussion or opinion groups on professional topics. It is the only social network that is listed on the stock market since May 2011. LinkedIn is a social network where users can create a professional profile and include, among other details, the work experience.
The purpose of having a LinkedIn profile is used to start new contacts with other professionals, which gives a considerable benefit when looking for a new career, establishing new business associations and being part of debate groups within the website.
Companies and those human resources professionals also use LinkedIn to find and contact potential candidates to fill job vacancies. A full profile on LinkedIn allows a user to include his/her work experience, skills and specializations, among other details, which helps a company at the time of choosing among various candidates.
In this way, LinkedIn is a social network that delivers valuable benefits to people and companies. A little history, founded in 2002 and officially launched the following year, LinkedIn counted in its first month of creation with about 4,500 users. At present, it has more than 120 million members distributed in 200 countries and territories, and each day more professionals are added to this network, at an average speed of two new profiles per second.
A free account allows the user: 
· To create a professional personal profile.
· Find a job at career opportunities LinkedIn 
· connect with other professionals who are already known to the user.
· Find out who are the last users who have seen their own personal profile and know their basic data.
· To be part of discussion groups that allow to share information and learn about new job offers.
The social profiles on LinkedIn they used to be more like an online directory with names and contacts data, today it has integrated characteristics of other social networks. For example, those who have a Twitter account that can share their latest tweets within their profile, and at the same time bring up-to-date their account on Twitter.
Both for professional LinkedIn users who are just beginning to make use of it as for those who take time on it, LinkedIn cannot overlook the time to consider the most popular social profiles that exist and where sharing private data can give important professional paybacks.

Social Media at Workplace
Since the introduction of the Internet in the world, networks have substantially changed the way we find work. Many of the companies have social environments in which they communicate employment opportunities, receive curriculums and even conduct job interviews.
Also, through these platforms you can make contacts of all kinds, which can serve to know of some work, even can recommend getting a job.
A clear example of social media that focus on these categories is LinkedIn, so if you are interested in making professional contacts related to work, it is important to know how to make the most of this social media tool.
Is not all about getting a job, because some users have a physical or virtual business on a website that they want to promote and attract a bigger number of customers.
Not only advertising can to obtain new customers, but also try to find identification with the brand, obtain important information, criticism and observations of the product or service, which allows you to correct everything that is wrong and achieve reinforce the relationship with your customers or consumers.
The interesting thing is that it is free, but it needs time and effort, both for a small business that wants to be known, and for a big company already positioned that wants to stay in the highest level.

The benefits that social media give us are not only for companies but for us consumers, because we will receive better offers, better treatment and solutions to our problems related to products or services.
 In my workplace, in this case an Italian restaurant named PADELLA located in the heart of London, the use of social media can be reflected on Instagram. Having our own account where pictures of our best dishes are exposed and tagged in order to expand the business. Sometimes customers will walk in and show pictures and ask if we have that dish available because they read the feedback in the comments, what it was pretty good.
Or other cases where we ask customers how they heard about us, and the answer again will be social media, one of the most common is TRIPADVISOR or FACEBOOK. The business has both accounts, so people and customers can be informed and updated about any changes made on times of opening or closing for example Christmas season or New Years Eve and New Years Day. 
The restaurant has also his own website www.padella.co were information about the business and menu can be found plus a merchant place where we sell our TRULLO CookBook or jumpers and tshirts. The location of the place or how to get there.


Conclusion
To conclude I think social media does a huge impact nowadays into small businesses and the big brands. Helps a lot with the marketing, making its job much easier than before and more accessible to everyone and everywhere around the world where a signal of internet can be found. If one does not include his business into social media, it is going to be a long process and slower to achieve success or the company goals. 
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