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	www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When I typed the website on the browser it downloaded quickly and easily. It is convenient when a website load in less than five seconds with all the information a client wants to access. On the other hand, the speed of the of the internet will greatly affect the momentum of downloading the website, therefore, you need a strong internet connection to access the website quick and easy.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website contains numerous sub-pages that a potential customer can easily navigate easily like classes, timetable, events, FAQ, and on demand. The intro pass contains the type of pass and its price that a customer can purchase on the website.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer can book any classes online via the website where you can see the price and time of each class you want to book.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website has already been created perfectly for its purpose, and the accessibility is trouble-free for the customer, therefore, I do not have any suggestion.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks good because it has all the necessary information a customer needs to know. It has also mobile version which is slightly different from the computer. In the mobile, the menu is more compact that represented by three horizontal lines, while in the computer, you can see these menus on the right top of the webpage. 
 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The imagery, video and colour are used to its appropriate purposes that can catch the attention of the potential customer. The colours and backgrounds are not so fancy that sooth the eyes.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has its phone number, email address, and address but they do not have a chat page where the customer can ask question directly to a customer service assistant.


	Question 2d – How effective are the social media links on the website?


	Answer:  The social media links on the website are effective and can be accessible by clicking its icons which are found on the right top corner of the webpage.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company ensures the clarity for customers by providing detailed descriptions of their products and services. They also simplify communication by including FAQs on their website, offering clear and precise explanations of the services available.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Reviews are normally available in Google for the potential customers will see the company’s performance, and the customer service offered. The company has their Facebook and Instagram that the customers can follow for updates and latest posts about their courses and events.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The clarity of the services presented on the website makes it straightforward, for that reason I considered that the services presented as high quality. The reason that I will recommend their services to a friend who is looking for a yoga class near Reading is not only their website is straightforward, but because they have 4.9 stars out 48 customers who reviewed their website and services.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers, and it reflect the quality of the service shown that backed by the reviews found in Google.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga Reading

	
	2. Meditation Yoga

	
	3. Yoga and Pilates

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  When I typed Yoga Reading the company's website appeared first. When I type the meditation yoga, and yoga and Pilates the companies that were near my search appeared first and the website of Yoga Reading is not on the top ten because the location where I searched was in London.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: A website holds a vital role in business, enabling quick connections with both existing and potential customers. Beyond serving as a communication channel, it also acts as a powerful advertisement, helping people easily find what they need online. As the fastest form of communication without direct interaction, a website provides all the necessary information about your offerings. It is an effective tool for global marketing, boosting sales, and serving as a centralized, well-managed hub for your products and services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I explored the website and its social media, and read the reviews in Google, I am very satisfied how the company presented their products and services; therefore, I do not have any recommendation to improve.
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