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Theories of intercultural communication 

1.

TheSocial ScienceApproach
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TheInterpretiveApproach

3.

TheCriticalApproach


Microsoft_PowerPoint_Slide3.sldx
Theories of intercultural communication 

The Social Science Approach



The Interpretive Approach 



The Critical Approach









image6.png

A”A
SO o






image2.png







image3.png







image4.png







image5.png














image5.emf
The Social Science Approach

•

The theory is based on research in sociology and psychology

•

Following assumptions have been made based on the social science approach 

1.

Thereisadescribableexternalreality

2.

Aresearcher’s aimshould betopredicthuman behaviorandtheycanpredictit

3.

Culturecanbemeasured

•

Following theories comes under the social science approach

1.

FaceNegotiationTheory

2.

TheConversational ConstraintTheory

3.

TheCommunication Accommodation Theory

4.

AnxietyUncertaintyManagement (Aum) Theory


Microsoft_PowerPoint_Slide4.sldx
The Social Science Approach


The theory is based on research in sociology and psychology



Following assumptions have been made based on the social science approach 

There is a describable external reality

A researcher’s aim should be to predict human behavior and they can predict it

Culture can be measured

Following theories comes under the social science approach 

Face Negotiation Theory

The Conversational Constraint Theory

The Communication Accommodation Theory

Anxiety Uncertainty Management (Aum) Theory













image6.png

A”A
SO o






image2.png







image3.png







image4.png







image5.png









The Social Scence Approach






image6.emf
Face Negotiation Theory

•

People in all culture are about serving face

•

The member of collectivistic societies like China, Taiwan and Korea are concerned 

to save the other person’s face while encountered with a conflict

•

People in collectivistic society use techniques like obliging, avoiding and integrating 

conflict resolution style

•

Chinese international joint venture (IJV) partners focus on achieving long-term 

goals 

•

British partners are more inclined towards short-term pay offs
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The Conversational Constraint Theory

•

The theory identifies conversational constraints 

a)

Clarity

b)

Minimizing imposition 

c)

Hurting other person’s feelings 

d)

Risking negative assessment by the listener

e)

Effectiveness

•

In a collectivistic society, people try not to hurt other people’s feeling

•

Members of individualistic societies focus on clarity
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The Communication Accommodation Theory

•

When and how individuals accommodate their nonverbal behavior and 

speech on others during interaction

•

In china its more important to stick to the right way of communication

•

Learn basics of mandarin or cantonese
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The Communication Accommodation Theory

•

Chinese and English are totally different languages

•

English has more vowel sounds

•

All these differences in language will make it difficult for the British and for the 

Chinese employees

•

Idiom may complicate business dealings for western companies 

•

Communication depends on a common language and its crucial for the management 

of the business
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Anxiety Uncertainty Management (Aum) Theory:

•

Intercultural communication is dependent on uncertainty and anxiety

•

The guanxi HRM practice evokes distress, anxiety, sense of insecurity 

and distress among members

•

Negotiation process between two different cultures such as China and 

UK can collapse easily
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Anxiety Uncertainty Management (Aum) Theory

•

According to the western viewpoint the most publicized feature of 

Chinese culture is guanxi 

•

Understanding guanxi is important

•

Understanding the differences between national culture is very 

important 

•

Both partners should give careful attention to cultural factors while 

negotiating
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The Interpretive Approach 

•

Culture is maintained and created through communication

•

The most popular framework that has been used to classify national 

culture was introduced by geert hofstede

•

Multinationals around the world have established joint ventures with 

chinese state-owned companies
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The Interpretive Approach (Example: Tesco)

•

In 2004, tesco entered china, they opened 134 stores

•

Tesco confirmed that they will form a joint venture with china re-

sources enterprise 

•

Tesco was unable to make profits in china and failed mainly due to 

cultural challenges 
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The Interpretive Approach (Power Distance

)

•

Power in the society exists 

•

The degree to which people accept the unequal distribution of power

•

Chinese people are acceptable towards unequal power distribution

•

British beliefs in a concept of fairness and are not acceptable of situations 

where there is an unequal power of distribution

•

For UK-China JV, the different approaches toward ‘equality’ could be a 

cultural barrier 
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The Interpretive Approach (Individualism-Collectivism

)

•

Looking after themselves and their home is the priority of people in an 

individualistic society 

•

Chinese people are more inclined to work in the interest of their group 

and not necessarily for themselves

•

A cultural gap exists between these two countries
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The Interpretive Approach (Masculinity)

•

High score on this dimension means that the society is pushed by forces like 

achievement and competition

•

Low score indicates that the society is more concerned about factors like quality of 

life

•

Uk and china show the same score

•

Many chineseindividuals prefer working rather than spending their time with family 

or on leisure
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The 

Interpretive

Approach (Uncertainty avoidance)

•

Future of the society is unpredictable and not easy to control

•

Uncertainty can result in anxiety

•

People of both countries feel comfortable in ambiguous 

situations
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Future of the society is unpredictable and not easy to control



Uncertainty can result in anxiety
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The Interpretive Approach (Long Term Orientation)

•

How the society relates with their past when they deal with challenges 

•

China has a high pragmatic culture

•

Chinese belief that the truth depends on time, context and situation
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International Business 

Communication

Assessment 2

Ejiro Esohwole

Krasimir Gadzhev – 1917134

Denislav Ivanov – 1909617

Valentin Doychev – 1917342

Silviya Mineva - 1912654
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The Critical Approach

•

This approach includes some assumptions of interpretive approach

•

Importance on investigating the condition in which the 

communication occurs

•

Macro contexts are the focus of this approach, such as the political 

and social structures which impacts the culture

•

The approach mainly focuses on macro contexts such as the social and 

political structures that influence culture
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The Critical Approach

•

How in cultural situations power works

•

Helps an ordinary person to learn how to resist operation and power

•

The emerging economies have the ability of reshape the global power 
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Conclusion 

•

Cultural differences exists among UK and china

•

Highly collectivist culture exists in china

•

Highly individualistic culture exists in united kingdom 

•

The cultural differences between both countries will lead to the 

cultural challenges for a jv
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Introduction

•

Report will discuss a framework of cultural facilitators and obstacles for a british

Chinese cross-cultural communication 

•

Phenomenon of culture is a hidden force

•

Negotiating in different language is a challenge for people 

•

Its difficult to understand the impact of culture on one’s own attitude, behavior and 

values 
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Intercultural Communication

•

Communication between people from different national cultures 

•

The intercultural communication theories are the set of principles, 

ideas, explanations and concepts 

•

Theories of intercultural communication differs in their assumptions 

about the conceptualization of culture and communication
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