1. [bookmark: _GoBack]It is nearly impossible. The UK's four biggest supermarket chains offer customers more choices on product. They can though other ways to make customers feel that they can get more things with less money. For example, Morrisons rolls out the new price-matching loyalty card, customers can accumulate points to exchange the voucher.
2. When each individual chooses to protect self-interest at the expense of the others, the outcome is worse than if they had both cooperated. In this case, if one of the four biggest supermarket chains decide to lower price and gain share, then the others will do the same. As a result, they find the profit is lower than they cooperate and keep prices high.
3. I will advise Tesco to expand Jacks’ business. It can compete as a low-cost rival with Aldi and Lidl. Tesco increase times of the marketing activity to attract more consumers.
4. This is a vicious circle, and the profits of both companies will suffer.
5. No, it isn’t
6. Morrisons make a like-for-like comparison with Aldi and Lidl that is difficult because of Aldi and Lidl provide product range is very small and they do not sell food online. Morrisons wants to make a comparison that will take a lot of time and money.
7. When Morrisons announced the ‘Match & More’ strategy, it told consumers that Aldi and Lidl’s products were cheap. More and more consumers will go to Aldi and Lidl, which will bring more profit to Aldi and Lidl.

