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   In a world were everything is possible through technology, the majority of people still live trapped in a judgemental bubble that effects the social balance. This hierarchy of inferiority and superiority is a dominance game in every situation and point of every individual’s life. Starting from a young age, our innocence is suppressed by the injection in society and slowly adopt her ideology whatever the content might be. Fear, through punishment, either moral of physical is what most of the people experience when they do something that the exterior may see it as being wrong, so gradually the individual losses the freedom of expression through projects, dreams, passions and ideas just because is different through ethnicity, religion or colour. 
   According to Slavoj Zizek “the being of blacks is a socio-symbolic being. When they are treated by whites as inferior, this does indeed make them inferior at the level of their socio-symbolic identity” in other words, “blacks are not inferior but merely interiorised by the violence imposed on them by white racist discourse.” (61). This behaviour applies in the relation, people and cars, as I noticed in many reviews a rather derided conduct towards car company Dacia from drivers and annalists in United Kingdom. Based in Romania, in a corrupted government, with a recovering mentality after decades of communism with more then 4 million vehicles built and the numbers still rising, this success of a simple car, no fancy extras is something to envy, even Volkswagen tried to reproduce the success with a similar product into the small car division, but with different results. After all it’s still a slight repression and mock on the address of the car company, the majority of people generalising the fact that cheap equals unreliable and a simple and affordable solution, effective and efficient, it’s not enough to be acknowledge. What if we change the logo of the brand/car company that has a reputation of delivering high cost and high quality cars to a low build quality and cost of another brand. For example, changing the logos between Dacia and BMW and how will the brands/car company reputation will affect the consumer’s choice of buying such a vehicle. If nothing changes in the mentality of the consumer, then the most important facts in buying the product are the build quality, performance, design and the way it feels driving and owning this type of vehicle. As everything that the human creates is ultimately an extension of him/her self, containing they’re specific energy of creation, factors like, country where was built and designed, material provenience, the way that nation is acknowledge world wide by other countries is a small influential characteristic in the customers mind.
   With all the brainwash of advertisements, people are in an excessive era of consumerism, where even when you buy everything that you can possibly imagine, there will always be something more, something that we may think it will make us happier or fulfil more our lives, they don’t add a substantial difference to our existence. In this way we are trapped in this cycle where you buy, buy and buy some more, unable to satisfy what you truly need as an individual. Slavoj Zizek wrote “The problem with human desire is that, it is always desire of the Other in all the senses of the term: desire for the Other, desire to be desired by the Other, and, especially, desire for what the Other desires. This last makes envy, which includes resentment, constitutive components of human desire.” (74).  We enjoy to be desired, our image to be desired, we enjoy having that something special, unique that nobody else has, just for the personal pleasure of standing out, be adored or exemplified as a receipt of success. 
In Automotive Industry every company and brand have they’re own legacy and history, some of them are priceless and some of them just regular products built to satisfy the consumers needs. 
   What makes a vehicle float in the industry or survive? As a mind exercise and example the water doesn’t know about the exterior design of the boat or yacht or anything fancy or very pricey, only the surface that is dislocating the water to make it float as the weight of the boat is less than the dislocated water as a result it stays on top. It needs to be easy, fun, enjoyable, agile to to stay on the surface of the water and play, accessible and balanced, so that will produce an effect in her class to be able to surface. McElroy, Ryan. “From the statistics, the single most important thing to new car buyers is value for money, with around 85 per cent of the respondents listing value as the top thing they consider when buying a car.” New Research Reveals why People Buy New Cars. 
   Many ignorant people have a rejection towards simple, low-cost, safe and reliable all you need overall car for everyday use, in comparison with the advanced unnecessary technology that other car company’s incorporate, just to fancy up the moving of goods and people from point A to point B. When with the current number of population and number of cars, the most important fact is to respond to the continuous climate change, respective global warming, in a non-individual revenue maker, set up by most mass production car companies. These beliefs are influenced by this curtain of negative reporting, news and information from mass-media affect them in a negative way.
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