Assignment 1:ENT 

1. Critically apply and evaluate concepts and knowledge about enterprise and entrepreneurship 
from a range of perspectives: for example as an entrepreneur, intrapreneur, support provider or policy maker. 

Assessment Criteria To achieve each outcome a student must demonstrate the 
ability to work as an individual to research, write and structure a report that 
demonstrates. 
• A clear understanding of academic theory relating to the key traits, characteristics, 
attributes and motivations of entrepreneurs and of small business owners. 
• Comparisons and contrasts between ‘for profit’ and ‘not for profit’ small

ASSIGNMENT 1 – 50% 
Task - Coursework (2500 words) 
Learning Outcome tested (from module syllabus): 
Critically apply and evaluate concepts and knowledge about enterprise and entrepreneurship from a range of perspectives: for example as an entrepreneur, intrapreneur, support provider or policy maker. 
• Draws on theoretical source to critically evaluate the traits, characteristics, attributes and motivations of entrepreneurs. 
• Differentiates between ‘for profit’ and ‘not for profit’ small organizations – drawing on the entrepreneurs values and beliefs 
• Illustrate your answer with examples 
• Apply Harvard referencing throughout 
Assessment Criteria: To achieve the outcome a student must demonstrate the ability to: 
Work as an individual to research, write and structure a report, that demonstrates a clear understanding of academic theory relating to the key traits, characteristics, attributes and motivations of entrepreneurs and of small business owners.


Introduction ................................................................................................................................ 3 Background of Company ........................................................................................................... 3 Innovative marketing strategies for raising awareness of a brand ............................................. 3 Sustainability framework ........................................................................................................... 5 Engaging with different stakeholders ........................................................................................ 7 Transformation at BP, UK ......................................................................................................... 8 Maximizing satisfaction of a customer ...................................................................................... 9 Managing and evaluating the journey of customers ................................................................ 10 Conclusion ............................................................................................................................... 13 Reference list.......................................








	


INTORDUCTION	1
DEFINITION OF ENTERPRISE AND ENTREPRENEURSHIP	
[bookmark: _Hlk132816303]CONCEPTUAL FOUNDATION TO ENTERPRISE AND ENTREPRENEURSHIP WITH EXAMPLES

ANALSYSIS AND CRITICAL EVALUATION OF  CONCEPTS OF ENTERPRISE AND ENTREPRENEURSHIP FROM THE   PERSPECTIVE OF AN ENTREPRENEUR WITH LITERATURE BACKUP
CONCEPTUAL FOUNDATION TO PERSONALITY TRAITS THEORIES WITH EXAMPLES	2
CRITCITAL EVALUATION OF TRAITS, CHARATERISTICS, ATTRIBUTES AND MOTIVATIONS OF ENTERPRENEURS 
TRAITS	3
CHARACTERISTICS	4
ATTRIBUTES	4
MOTIVATIONS	4
CONCEPTUAL 
CONCEPTUAL FOUNDATION TO FOR-PROFIT AND NOT-FOR PROFIT SMALL ORGANISATIONS WITH EXAMPLES
ANALYSIS AND CRITICAL ANALYSIS OF ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL   ORGANISATIONS	 WITH RELEVANT EXAMPLES
CRITICAL ANALYSIS OF ENTERPRENUERS VALUES AND BELIEFS IN ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH APLLICATIONS
CONCLUSION	


