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Tesla AeroMove is a premium Al-powerd
electric scooter mobility service
designed for fast, flexible, and sus:ta-
inable city transport. It extends Tesla
from electric cars into smart micro-
mobility supporting short-distance
urban travel.

Al route optimizrtation & safety warnings
Fast-charging, long-range battery
App-based occess & QR unlocking
Anti-theft GPS tracking

Sustainable materials & zero-emission trave!

Age: 18-45 eroMove Basic
Income: Medium to high

Professions: Students,

office workers, freelancers,

delivery riders, tech enthus-

siasts

eroMove Premium

Sustainability
Urbanization
Digital lifestyle
Subscription econcny
Health & fitness

AeroMove fits perfectly
with smart cities and
future mobility needs.

Lightweight I-powered
electric scooter

GPS tracking & digital
lock

Smart speed & safety
controi




