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Introduction
International business term refers to any kind of business which takes place anywhere as well as across the International border also. Basically it also includes good sales and services between different countries. In this case, the UK is expanding its business in a developed country, China. There are different types of international business. Such as- foreign direct investment international business, exporting international business, franchising international business as well as licensing international business. In any kind of business communication is a very important source in international business communication is mandatory to have a good amount of profit. With the help of Communication the firm can able to develop stronger and expand their business in different countries and the relationship is also facilitating rapid response with the help towards the market challenges and opportunities. There are generally four types of communication skills available in international business and they are downward communication, upward communication, external communication as well as lateral communication. In this report will be a brief description given to the selected country where the United Kingdom will develop its business as well as different theories and intercultural communication of the country will also be given here. Different types of communication barriers that are occurring in expanding the business from the UK to China will be given here in an elaborated form and the strategies that are adopted by the United Kingdom will be discussed over here. There are different challenges in the production department in each and every country whether they are developed or not. Some of the challenges are discussed over here. Such as- lack of the skilled worker, globalization, increase in sales, revenue, attraction towards the qualified leaders, scaling of business, etc. 

[bookmark: _Toc100325015]Country selection
The report is mainly based on the United Kingdom Company which is willing to shift its production into another location or another developed country, which is chosen by the author and that, is China. The United Kingdom based company is very concerned about its culture. In this section of the report the brief introduction will be considered of the developed country China and some overview of the economic culture, language, population, unemployment and technology development of China will be elaborated here (Begum, 2021.). The reason why China as a developed country is chosen here to expand its business is also given here. 
One of the East Asian companies is China. China is one of the most populous countries and it has a population of nearly more than 1.4 billion. It includes nearly five geographical time zones with 14 countries. It is the second most populated country after Russia. China is expanding within 9.6 million-square kilometers approximately. In 2014 per capacitor nominal-GDP of China was $7594 according to the survey result of the World Bank. 
Based on this calculation China rank is 79th within 189 countries. This is the reason China is stated as one of the developed countries among all the countries. In China 97% of people can access tap water. Not only this, 97% of the people who are aging above 15% can write and read in China (Ai, Wang and Zhang, 2018). These all are the reasons why China is considered as one of the most developed countries. The technology that is used by China is always advancing. So, it is expected that China can do well in business. That is the reason the production of one of the UK companies is shifted to China. China’s official dialect is known as Mandarin. Sometimes it is also called Putonghua. There are other major dialects also which are known as- Xiang, Yue, Min dialect, Wu dialect, Gan dialect and Hakka dialect or kejia. Confucianism has deeply affected and influenced China. For teaching the doctrines key Confucius is revered in Chinese culture.  Confucianism is placing an emphasis into the importance of family, social harmony and for rules respect. It can be stated as religious beliefs or national philosophy. 
The economy that is followed by China is known as the Social market Economy. China’s People’s Republic developed the economic model of China. The system is totally based on the state-owned enterprises and the predominance of public ownership of China based on the market economy. The traditional culture of China is always giving values to benevolence, harmony, righteousness, wisdom, filial piety, honesty, courtesy and loyalty. The consumer market of China is doing great potential for growth in all types of industry. 
The Chinese innovations such as printing paper making gunpowder as well as kompas contributes a lot in the economic development of eastern Asia, Europe and also in the middle of the East. Today’s workers are more productive than ever and the technological impact on manufacturing and communication has increased exponentially the production rate as well as speed in business. New technology that is adapted by China has helped a lot in the workplace to become more productive and to hire more employees. 
[bookmark: _Toc100325016]Cultural differences
Intercultural communication is giving people ideas about how to communicate with people from different parts of the world. By understanding different kinds of models and theories people are getting the idea of how they need to adopt new culture and behave with the people who are outside the country and the people who are inside the country. The theory which is focusing on the intercultural communication of China are communication accommodation theory, co cultural theory, Culture fusion theory. The model which is used here to know the details about intercultural communication of China if double swing model. 
The communication accommodation theory is focusing on the language strategy for decreasing or increasing the communicative distance. This theory is applicable when one person is speaking to accommodate other people in a given context. Co-culture theory is used by a group of people that belong from the same part of the country and communicating with the people who are from another country. Within dominant group member and underrepresented group member the core culture communication interaction is done by within the women people with disabilities lesbians’ game and lower social class people also. It is not just limited to a specific group. Mark P. Orbe developed this theory (Men, Ji and Chen, 2019). Culture Fusion theory focusing on the immigrants' explanation of the dominant culture which they belong to. Dominant culture aspect adaptation is maintained at the time of using this culture. New host cultures along within active identifications are identified at the time of creating the intercultural communication. Double swing model is generated by Muneo Yoshikawa. This is one of the important intercultural models which are used by China and the UK is also focusing on this model to make the productivity of business more successful. The main motto of this type of intercultural model is how to meet the notation of cultures, intercultural and individual in a constructive way. In this case the parties that are included here can change the courses of translational exchange or communicative exchange so it is known as an infinite process. There are different modes in this model that are- ethnocentric mode, dialectical mode, dialogical mode and lastly the control mode.  International communication is actually defined by the type of communication which is used in between two or more Nations. If it is more specifically discussed then it can be said that the communication is done with one government representative to another government representative. 
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Cultural Sensitivity is very much important in business to avoid the Misunderstanding and help in better commitment. Culture Sensitivity is defined by experts as “the willingness to acknowledge cultural differences without making value judgments about these differences.” The culture sensitivity that is discussed over here is not only applicable for employees but also for consumers and vendors. Proper mindset is always very important for international business and for it the Sensitivity of Culture is used over here. If this thing is followed then the employees and the higher authorities are becoming more flexible to conduct business with other countries and they are also being flexible to deal with the consumers. Actually this Culture sensitivity is helping to “leads to better communication and fewer misunderstandings in business, which can lead to more success” for establishing global business. One of the important examples of this Cultural Sensitivity is- People Seamlessly is interacting with another person from a different culture by following all the rules, regulations and norms of that culture. Similarly they are also expecting that much respect, towards his or her culture also (Wang and Fan, 2021). This same strategy is also followed by the United Kingdom and China. Cultural sensitivity is important for establishing a new production or company in another country. It is allowing us to effectively adopt other cultures at the time of dealing with them. With the help of this it is shown how much respect is important for other cultures to overcome the cultural barriers among two countries.  These all are there  in international business the Sensitivity of the cultures are important enough. 
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Figure: Business Etiquette, cross communication culture and manner in China
(Sources: Yao and Du Babcock, 2020)
[bookmark: _Toc100325018]Communication challenges and barriers
The communication barrier is stated as "a disconnect that prevents a message from being received as intended" (Wang, et al. 2020).there can be many possibilities in communication barriers such as in some times the message may deliver to a partial audience and sometimes it may not deliver to any of the audiences. Sometimes this communication is simply misunderstood, fragmented or poorly translated by the recipients.  
Different types of communication barriers or challenges that are faced by the United Kingdom at the time of expanding the business in China are- 
1. Language
2. Symbols and Signs
3. Prejudices and stereotypes
4. Beliefs and behaviors
5. Them versus Us
Language: language can cause cross communication. The reason for this cross communication is the language of China is not understood by the UK.  It is not possible for China and the UK to speak the same language and it is stated as a crucial barrier and is causing a myriad of misunderstandings.
Symbols and Signs: 
 Symbol and sign are the non-verbal communication. it is different from one culture to another and it can be separated from communication. it was not easy for the United Kingdom to go to China and create misconduct easily similarly like other factors in china. It is still leading towards the cultural faux-pas. In the first place it could be overlooked. It is also taking time for smoothing over. 
Prejudices and stereotypes
The Prejudiced mentality of the UK is bad and it needs to be overcome because the judgmental attitude is very bad. If the UK or China will have this Judgmental attitude towards other cultures then it will not be possible for the United Kingdom to expand its companies' productivity over there. This is a very bad thing because if it happens then it will become the reason for disrespect and Contempt for the other one. 
Stereotypes are stated as the negative image set about a company (Li, 2019.). It is a very vital factor that can be the reason for a home war. In this case if the United Kingdom is having this type of concept against China or China is having this type of concept then business cannot be expanded there.  Stereotyping can be of many types and some of the examples of this are- gender, age, race, nationality and religion. 
Beliefs and behaviors
The behavior and belief of one country is always needed to be respected by other countries because it is a normal Ethics. In this paper, the United Kingdom is trying to shift the productivity of one company to a developed country, China. So in this case both countries needed to respect Each Other behavior and beliefs. It will help both the countries to run the business smoothly. 
Them versus Us
Us versus them is a very bad concept and this thing needs to be reduced otherwise the business cannot be established and the country will have a competitive mindset in this case. These all are not at all good for business because in business all are needed to grow the business together. If in this case China and the United Kingdom works together then the company can have a good growth in business. [Referred to appendix: 1]
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Figure: China’s business relation with other countries
(Sources: Zhang, Alon and Lattemann, 2020)
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International communication is very important in case of global business expansion. In this case, the United Kingdom is expanding its business in a developed country, china. S, international communication with china is important and following their strategy to expand UK’s productivity there is must. Actually the communication strategy is stated as the planning done by one company to communicate with other countries.  This communication strategy should be determined in such an order so that they can handle the events and situation well. The company needs to strategy in such a manner so that the consumers can be attracted towards its products and feel that they are important for the company. Strategy needs to solve the specific issues of the company, affecting the profitability of the company's graph. There are seven types of communication strategies that are used by China at the time of doing business with international markets or brands. Topic control strategy is followed by China to focus on the business topic. Nomination strategy is used in China for productively and collaboration to establish ideas about business. Other types of strategy which are used in this case are- topic shifting strategy, repair strategy, topic control and turn taking strategy. 
Therefore from here it can be said that international communication is very important to expand the market abroad. In this case one of the United Kingdom company is trying to expand its business in China and for that what are the strategy they needs to adopt and what are the sensitivity culture needed to be followed are elaborated in this part also but the recommendation that can be establish in this paper is proper planning and respect to the Chinese culture is needed to be maintained properly to get there help in production and business expansion.  
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Therefore it can be concluded here that expanding business abroad is very important to make the market of the business large. This helps to gather a lot of new ideas about business from different cultures and get success easily. In this paper all the culture related issues, communication and planning related issues are discussed and also they are overcome in a short period of time with respect to China’s culture. The points that are included here to give the reader a brief idea about international business details are- introduction language details, culture details, people types, of that country in which UK will expand its business and in this case that developed country is China. After that the communication details and barriers of communication in China are discussed over here. Ways of eliminating the barrier are also given in this paper for better communication. Hence China is stated as one of most developed countries and if   any other company from another country comes there to conduct business of course they will be successful along with proper intelligence and resources.  
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Appendix 1: Relation between UK and China
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(Sources:https://www.google.com/search?q=uk+and+china+business+relations&sxsrf=APq-WBssaYeLK1CTLvQWxbCKFrapQc2ayQ:1649411396099&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiDiOmimIT3AhWNyzgGHQpCCHUQ_AUoAnoECAEQBA&biw=744&bih=608&dpr=1#imgrc=yNWKNdCqEjCBeM )
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UK-China Trade in Goods and Services
(GBP Billions)

Source: Office for National Statistics
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Business Relationship in China





